PART I

ITEM 1. BUSINESS
OVERVIEW

Signet is the largest specialty retail jeweler by sales in the US and UK. Signet is incorporated in Bermuda and its
address and telephone number are shown on the cover of this document. Its corporate website is
www.signetjewelers.com, from where documents that the Company is obliged to file or furnish with the US
Securities and Exchange Commission (“SEC”) may be viewed or downloaded free of charge.

On September 11, 2008, Signet Group plc became a wholly-owned subsidiary of Signet Jewelers Limited, a new
company incorporated in Bermuda under the Companies Act 1981 of Bermuda, following the approval by the
High Court of Justice in England and Wales under the UK Companies Act 2006. Shareholders of Signet Group
plc became shareholders of Signet Jewelers Limited, owning 100% of that company. Signet Jewelers Limited is
governed by the laws of Bermuda.

Effective January 31, 2010, Signet became a foreign issuer subject to the rules and regulations of the US
Securities Exchange Act of 1934 (“Exchange Act”) applicable to domestic US issuers. Prior to this date, Signet
was a foreign private issuer and filed with the SEC its annual report on Form 20-F.

Signet’s US division operated 1,471 stores in all 50 states at February 1, 2014. Its stores trade nationally in
malls and off-mall locations as Kay Jewelers (“Kay”), and regionally under a number of well-established mall-
based brands. Destination superstores trade nationwide as Jared The Galleria Of Jewelry (‘“Jared”). Signet
acquired Ultra Stores, Inc. (“Ultra”) on October 29, 2012 (the “Ultra Acquisition”). The majority of the Ultra
stores acquired were converted to the Kay brand during Fiscal 2014. In addition, on November 4, 2013, Signet
acquired a diamond polishing factory in Gaborone, Botswana. This acquisition expands Signet’s long-term
diamond sourcing capabilities and provides resources for Signet to cut and polish stones.

Signet’s UK division operated 493 stores at February 1, 2014, including 14 stores in the Republic of Ireland and
three in the Channel Islands. Its stores trade in major regional shopping malls and prime ‘High Street’ locations
(main shopping thoroughfares with high pedestrian traffic) as “H.Samuel,” “Ernest Jones,” and “Leslie Davis.”

The expression of romance and appreciation through bridal jewelry and gift giving are very important to our
customers, as is self reward. Management believes customers associate our brands with high quality jewelry and
an outstanding customer experience. As a result, the training of sales associates to understand the customer’s
requirements, communicate the value of the merchandise selected and ensure customer needs are met remains a
high priority. Management increases the attraction of Signet’s store brands to customers through the use of
branded differentiated and exclusive merchandise, while offering a compelling value proposition in more basic
ranges. Signet accomplishes this by utilizing its supply chain and merchandising expertise, scale and balance
sheet strength. Management intends to further develop national television advertising, digital media and
customer relationship marketing, which it believes are the most effective and cost efficient forms of marketing
available to grow its market share. Management follows the operating principles of excellence in execution;
testing before investing; continuous improvement; and disciplined investment, in all aspects of the business.

STRATEGY, GOALS AND OBJECTIVES

Fiscal 2014 was another record year for Signet with total sales up 5.7% and diluted earnings per share up 4.8%,
driven by merchandise offerings, creative and unique advertising and our sales associates who executed with
excellence, discipline and enthusiasm. Our merchandise offerings included an expansion of branded
differentiated and exclusive merchandise which represented 31.1% of the US division’s merchandise sales. In
Fiscal 2014, we successfully integrated stores from the Fiscal 2013 Ultra Acquisition, and continued to
accelerate our real estate expansion in the US by increasing net selling space in the US by 5%. In Fiscal 2014,
Signet repurchased approximately 1.6 million shares for $104.7 million, or 1.9% of our outstanding shares at the
start of the fiscal year. Since the inception of our share repurchase program in January 2012, which was
expanded in June 2013, we have bought back $404.6 million, or 9.5%, of our outstanding shares. We also
increased our quarterly dividend by 25% to $0.15 per share during Fiscal 2014.



Our goal is to further enhance Signet’s position as a leading US and UK specialty retail jewelry retailer by
helping our customers “Celebrate Life”” and “Express Love” through offering a unique customer experience and
driving customer loyalty. To accomplish our goal, we will drive our business into the future through the
following strategic priorities:

*  Maximize mid-market.

* Bestin bridal.

«  Best-in-class digital ecosystem.
»  Expand geographical footprint.
»  People, purpose and passion.

These strategies continue to build profitable market share for each of Signet’s leading store brands. Maximizing
the mid-market drives our competitive strengths focused on merchandise initiatives, marketing, store growth and
productivity. Being the best in bridal will be achieved by continuing to develop unique differentiated bridal
jewelry brands, increasing targeted marketing programs, continuing to offer our customers a unique experience
via our stores, sales associates and selling systems and offering an in-house credit program in the US. Enhancing
our digital ecosystem will simplify and accelerate customers’ engagement with our brands, support our physical
channels of distribution and expand our geographic footprint enabling cross-collaboration among countries,
which creates a global platform to support existing and possible future geographic expansion. In order to truly
accomplish our purpose of helping our customers “Celebrate Life” and “Express Love”, we must have people
with high capability and passion. We will continue to attract, develop and retain the best and the brightest
individuals in the jewelry and watch industry.

In setting the financial objectives for Fiscal 2015, consideration was given to the US and UK economic
environments and the potential impact of the acquisition of Zale Corporation (‘“Zale”), which was announced on
February 19, 2014. The US economy has improved slightly over the past year with decreasing unemployment, a
stronger housing sector and higher consumer confidence. Growth is improving but remains below historical
levels. We plan to continue to execute our strategic priorities and continue to make strategic investments for the
future. The UK economic environment has improved over the past year with an increase in the GDP and
unemployment decreasing but growth remains slow. Commodity pricing remains volatile. Signet’s plans are
based upon favorable gold price benefits in product cost offset by carryover gold hedge losses and an
unfavorable impact from lower recovery gold prices on trade-ins and inventory. Diamond pricing is currently
expected to continue to increase at low-to-mid single digit rates. Credit financing will continue to support sales
growth and we expect the portfolio to grow with continued strong portfolio performance. Due to growth in the
receivable portfolio, we expect bad debt expense to increase slightly as a percentage of sales. We expect to
maintain a leading position and plan to continue our strategy to improve results through initiatives around
merchandising, real estate optimization, channel expansion and cost control.

Signet’s goal in Fiscal 2015 is to deliver strong results building on our recent performance, while making
strategic investments necessary for future growth. Financial objectives for the business in Fiscal 2015 are to
improve Signet’s operating profit as a percentage of sales by:

» Increasing sales and gaining profitable market share.
«  Managing gross margin by increasing sales productivity, cost control and asset management.

«  Securing additional, reliable and consistent supplies of diamonds for our customers while achieving
efficiencies in the supply chain through our diamond polishing factory in Gaborone, Botswana. As
the factory operates at a lower gross margin than that of Signet’s US and UK division, Signet’s
overall gross margin rate may be impacted slightly.

»  Developing unique multi-channel advertising programs and supporting new initiatives, while
appropriately managing the selling, general and administrative expense to sales ratio.

* Investing $180 million to $200 million of capital in new stores, remodeling and enhancing our
information and technology infrastructure to drive future growth.

»  Completing the Zale transaction and planning for a successful integration.

Our operating divisions have the opportunity to take advantage of their competitive positions to grow sales and
increase store productivity. Sales growth allows the business to strengthen relationships with suppliers,
facilitates the ability to develop further branded differentiated and exclusive merchandise, improves the
efficiency of our supply chain, supports marketing expense and improves operating margins. Our financial



flexibility and superior operating margins allow us to take advantage of investment opportunities, including
space growth and strategic developments that meet our return criteria.

On February 19, 2014, we announced a definitive agreement to acquire Zale, a specialty jeweler. The addition of
Zale will help us maximize the strategies discussed above in a variety of ways around merchandise, innovation
and testing, new formats, service programs and geographic expansion. We expect the transaction will generate
approximately $100 million in synergies by the end of the third full fiscal year of operations. While we expect
the transaction to close within calendar year 2014, Signet cannot predict whether or when Zale stockholder and
regulatory approval will be obtained, or if the closing conditions will be satisfied. The acquisition will result in
the realization of incremental expenses prior to the close of the transaction. These expenses will primarily be
transaction-related costs, i.e., legal, tax, banking and consulting expenses, which are expensed as incurred.

The transaction provides for the acquisition of all of Zale’s issued and outstanding common stock for $21.00 per
share in cash consideration, or approximately $1.4 billion including net debt, which value may fluctuate
depending on the timing of the closing. Signet plans to finance the proposed acquisition with approximately
$1.4 billion of debt, which includes $600 million in securitization of Signet’s US accounts receivables portfolio
and $800 million in other debt financing. Signet has secured fully committed financing for the transaction,
which includes an $800 million 364-day unsecured bridge facility and a $400 million 5-year unsecured term
loan facility. The bridge facility is expected to be replaced by permanent financing in due course. The bridge
facility and the term loan facility contain customary fees which will be recorded as an expense in Fiscal 2015,
with additional interest expense dependent on the timing of borrowings and closing of the transaction.

BACKGROUND
Business segment

Signet’s results principally derive from one business segment — the retailing of jewelry, watches and associated
services. The business is managed as two geographical reportable segments: the US division (84% of sales and
93% of operating income) and the UK division (16% of sales and 7% of operating income). Both divisions are
managed by executive committees, which report to Signet’s Chief Executive Officer, who reports to the Board
of Directors of Signet (the “Board”). Each divisional executive committee is responsible for operating decisions
within parameters established by the Board. In the fourth quarter of Fiscal 2014, subsequent to the November 4,
2013 acquisition of a diamond polishing factory in Gaborone, Botswana, management established a separate
operating segment (“Other”), which consists of all non-reportable segments including subsidiaries involved in
the purchasing and conversion of rough diamonds to polished stones. Detailed financial information about
Signet’s segment information is found in Note 2 of Item 8.

Trademarks and trade names

Signet is not dependent on any material patents or licenses in either the US or the UK. However, it does have
several well-established trademarks and trade names which are significant in maintaining its reputation and
competitive position in the jewelry retailing industry. These registered trademarks and trade names include the
following in Signet’s US operations: Kay Jewelers; Kay Jewelers Outlet; Jared The Galleria Of Jewelry; JB
Robinson Jewelers; Ultra Diamonds; Marks & Morgan Jewelers; Shaw’s Jewelers; Belden Jewelers; Osterman
Jewelers; Weisfield Jewelers; LeRoy’s Jewelers; Rogers Jewelers; Goodman Jewelers; Jared Jewelry Boutique;
Ultra Diamond & Gold Outlet; Every kiss begins with Kay; He went to Jared; Celebrate Life. Express Love.; the
Leo Diamond; Peerless Diamond; Hearts Desire; and Charmed Memories. Trademarks and trade names include
the following in Signet’s UK operations: H.Samuel; Ernest Jones; Leslie Davis; Forever Diamonds; and Perfect
Partner.

Seasonality

Signet’s sales are seasonal, with the first and second quarters each normally accounting for slightly more than
20% of annual sales, the third quarter a little under 20% and the fourth quarter for about 40% of sales, with
December being by far the most important month of the year. Sales made in November and December are
known as the “Holiday Season.” Due to sales leverage, Signet’s operating income is even more seasonal; about
45% to 50% of Signet’s operating income normally occurs in the fourth quarter, comprised of nearly all of the
UK division’s operating income and about 40% to 50% of the US division’s operating income.

Employees

In Fiscal 2014, the average number of full-time equivalent persons employed was 18,179. In addition, Signet
usually employs a limited number of temporary employees during its fourth quarter. None of Signet’s



employees in the UK and less than 1% of Signet’s employees in the US are covered by collective bargaining
agreements. Signet considers its relationship with its employees to be excellent.

Year ended
Fiscal 2014 Fiscal 2013 Fiscal 2012
Average number of employees®
US ittt araes 14,856 14,711@ 13,224
UK ettt e ebe et et e ettt rae b 3,112 3,166 3,331
OhEI® .. 211 — —
LI ] | T 18,179 17,877 16,555

(1)  Full-time equivalent.
(2)  US average number of employees includes 830 full-time equivalents employed by Ultra.
(3) Includes employees employed at the diamond polishing plant located in Botswana.

COMPETITION

Jewelry retailing is highly fragmented and competitive. We compete against other specialty jewelers as well as
other retailers that sell jewelry, including department stores, mass merchandisers, discount stores, apparel and
accessory fashion stores, brand retailers, shopping clubs, home shopping television channels, direct home sellers
and online retailers and auction sites. The jewelry category competes for customers’ share-of-wallet with other
consumer sectors such as electronics, clothing and furniture, as well as travel and restaurants. This competition
for consumers’ discretionary spending is particularly relevant to gift giving. Our competitive strengths are as
follows:

«  Strong store brands

» Brand differentiated and exclusive merchandise
»  Outstanding customer service

*  Advertising effectiveness

«  Strong supply chain

+ High quality store base

* In-house customer financing (US)

«  Financial strength and flexibility

US DIVISION
US market

Calendar 2012 estimates are used by Signet to understand the size and structure of the US jewelry market as the
provisional estimates for calendar 2013 available at the time of filing have historically been subject to frequent
and sometimes large revisions.

Total US jewelry sales, including watches and fashion jewelry, are estimated by the US Bureau of Economic
Analysis (“BEA”) to have been $73.7 billion in calendar 2012 in their January 2014 data release. The US
jewelry market has grown at a compound annual growth rate of 4.2% over the last 25 years to calendar 2012
with significant variation over shorter term periods.

In calendar 2012, the US jewelry market grew by an estimated 6.3% (source: BEA, January 2014). The specialty
jewelry sector is estimated to have grown by 6.0% to $31.5 billion in calendar 2012 (source: US Census Bureau,
January 2014). The specialty sector of the jewelry market share in calendar 2012 was 42.7% as compared to
42.8% in calendar 2011. The Bureau of Labor Statistics estimated that, in calendar 2012, there were 22,080
specialty jewelry stores in the US (2011: 22,237), a reduction of 0.7% compared to the prior year.

The US division’s share of sales made by jewelry and watch retailers was 4.4% in calendar 2012 (calendar
2011: 4.4%), and its share of sales made by specialty jewelry retailers was 10.4% in calendar 2012 (calendar
2011: 10.2%), based on estimates by the US Census Bureau.



US store brand reviews
Location of Kay, Jared and regional brand stores by state February 1, 2014:
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Regional brand Total
4 29
1 4
3 26
— 8
5 98
4 25
3 16
— 5
12 105
7 60
— 6
— 5
11 59
7 37
1 17
2 12
6 25
1 18
1 7
13 50
8 35
12 52
4 25
— 10
1 22
— 3
— 6
1 13
4 17
1 31
— 6
8 64
3 51
— 4
33 103
1 10
1 19
10 81
— 3
5 28
— 2
5 36
6 96
— 12
— 2
10 56
8 29
6 15
5 26
_ _2
213 1,471



Store activity by brand

Fiscal

2014
Total stores opened or acquired during the Year..........ccccecverevninennenesese e 176
Y e 128w
N 1o TSRS 13
REGIONAl BIaNGdS........cviiiiiiiee s 35@
L] 1 - RSSO —
Total stores closed dUring the YEAr...........coeiiiiiiiiiiie e (148)
Y ettt R Rt Ee Rt Rt et et e R ReeEe Rt e Rt et e beneeerenre e (22)
N 1= o RO SRS —
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] PPN (110)e2
Total stores open at the end Of the YEar ..o 1,471
KAY ..ottt ettt ettt ettt ettt ettt en s 1,055
JATEA .. b bbbt na bbbt 203
T o o g U o] = o KOS OSSRN 213
LU ] {1 - SRS —
Average sales per store in thouSaNdS® ..o i $2,361
Y ettt b b et bt R bt Re Rt E e bt R bt et b et b $2,033
=T <To TR $5,299
REGIONAL BIANAS.......cciiiiciecc et re e e sr e b aesreere e $1,2430
Total selling square feet in thOUSANAS ...........ccceiiiiiiiicce e 2,748
Y 1ttt bbbt R bR bt Re bt Ee bttt et b 1,489
JATEA .. bbb bbb n bbb 983
REGIONAI DIANGS........i it esr e s e e beesbeereeraeas 276
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(1) Includes 65 Ultra stores converted to the Kay brand in Fiscal 2014.

(2)  Includes the remaining 30 Ultra stores not converted to the Kay brand in Fiscal 2014.

(3) Includes five mall stores that relocated to an off-mall location in Fiscal 2013.

(4) Excludes 33 Ultra licensed jewelry departments.

(5) Includes two regional stores rebranded as Kay in Fiscal 2012.

(6) Based only upon stores operated for the full fiscal year and calculated on a 52 week basis.

(7) The average sales per store for the regional brands was lower than Fiscal 2013 due to the inclusion of Ultra stores not converted to the Kay

brand.

Fiscal Fiscal
2013 2012
163 25
46(3) 22(5)
7 3
110@ _
(38) (24)
1ne (10)
(21) (14)®
1,443 1,318
949 920
190 183
194 215
110(4) P
$2,351 $2,250
$2,002 $1,899
$5,201 $5,157
$1,292 $1,288
2,622 2,367
1,288 1,210
923 889
241 268
170 —
11% 1%

Change from previous year

Sales data by brand
Sales Total
Fiscal 2014 (millions) sales
KAY .. ettt e bR bR R £ R e R b bbb e neen e nn bbb ers $2,157.8 9.0%
=T =To [T $1,064.7 6.1%
ReGIONAl Brands® ..........coviiiiiciie ettt et $ 2951 1.2%
U S et et et e et e e et e e ate e e tee e te e e re e e nteeeareeeateeenreaans $3,517.6 7.4%

(1) The 53" week in Fiscal 2013 resulted in a shift in Fiscal 2014, as the fiscal year began a week later than the previous fiscal year. As such, same
store sales are calculated by aligning the weeks of the year to the same weeks in the prior year. Total reported sales are calculated based on the

reported fiscal periods.
(2) Includes 65 Ultra stores converted to the Kay brand in Fiscal 2014.
(3) Includes the remaining 30 Ultra stores not converted to the Kay brand in Fiscal 2014.

Same
store
sales®

6.5%
4.7%
(2.4)%

5.2%



Kay Jewelers

Kay accounted for 51% of Signet’s sales in Fiscal 2014 (Fiscal 2013: 49%) and operated 1,055 stores in 50
states, which include 65 Ultra stores converted to the Kay brand, as of February 1, 2014 (February 2, 2013: 949
stores). Since 2004, Kay has been the largest specialty retail jewelry store brand in the US, based on sales, and
has subsequently increased its leadership position. Kay targets households with an income of between $35,000
and $100,000, with a midpoint target of approximately $70,000. Details of Kay’s performance over the last
three years are shown below:

Fiscal Fiscal Fiscal

2014 2013 2012
SAIES (IMITTION) ...ttt bbbttt $2,157.8 $1,953.3 $1,786.8
Average sales per store (MITTON)........ccoiiiiiiii e $ 2.033 $ 2.002 $ 1.899
STOTES AL YEAI BNA ...ttt bbbt bbb b et b e nn e 1,055 949 920
Total selling square feet (tNOUSANAS) .........eoveiririeiieiee e 1,489 1,288 1,210

Kay mall stores typically occupy about 1,600 square feet and have approximately 1,300 square feet of selling
space, whereas Kay off-mall stores typically occupy about 2,200 square feet and have approximately 1,800
square feet of selling space. Kay operates in regional malls and off-mall stores. Off-mall stores primarily are
located in outlet malls and power centers. Management believes off-mall expansion is supported by the
willingness of customers to shop for jewelry at a variety of real estate locations and that increased
diversification is important for growth as increasing the store count further leverages the strong Kay brand,
marketing support and the central overhead.

Recent net openings (closures) and current composition are shown below:

Net openings (closures)

Stores at
February 1, Fiscal Fiscal Fiscal
2014 2014 2013 2012
IVIBIL ..o 7680 50 (3)® 1@
Off-mall @nd OULIEL..........oo i e 287@ 101@ 326 11
TOAL ettt ettt ettt ettt ettt ettt n ettt n et e et en et er et 1,055 106 29 12

(1) Includes one Ultra store converted to a Kay mall location in Fiscal 2014.

(2) Includes a net of 64 Ultra stores converted to a Kay brand store in Fiscal 2014.
(3) Includes five mall stores that relocated to an off-mall location in Fiscal 2013.
(4) Includes two regional stores rebranded as Kay in Fiscal 2012.

Jared The Galleria Of Jewelry

With 203 stores in 39 states as of February 1, 2014 (February 2, 2013: 190 in 39 states), Jared is a leading off-
mall destination specialty retail jewelry store chain, based on sales. Jared accounted for 25% of Signet’s sales in
Fiscal 2014 (Fiscal 2013: 25%). The first Jared store was opened in 1993, and since its roll-out began in 1998, it
has grown to become the fourth largest US specialty retail jewelry brand by sales. Based on its competitive
strengths, particularly its scale, management believes that Jared has significant opportunity to grow. Potential
customers who visit a destination store have a greater intention of making a jewelry purchase. Jared targets
households with an income of between $50,000 and $150,000, with a midpoint target of approximately
$100,000.

Details of Jared’s performance over the last three years are shown below:

Fiscal Fiscal Fiscal
2014 208 2012
SaleS (MITION) ....cveviiciiicce e $1,064.7 $1,003.1 $ 956.8
Average sales per store (MIllIoN).........cocooiiiiiiii s $ 5.299 $ 5.201 $ 5.157
STOFES AL YEAI NG ...ttt bbb 203 190 183

Total selling square feet (thoUSANAS) .........coveeririeiiiee e 983 923 889



Jared offers superior customer service and enhanced selection of merchandise. As a result of its larger size, more
specialist sales associates are available to assist customers. In addition, every Jared store has an on-site design
and service center where most repairs are completed within the same day. Each store also has at least one
diamond viewing room, a children’s play area and complimentary refreshments.

The typical Jared store has about 4,800 square feet of selling space and approximately 6,000 square feet of total
space. Jared locations are normally free-standing sites with high visibility and traffic flow, positioned close to
major roads within shopping developments. Jared stores operate in retail centers that normally contain strong
retail co-tenants, including big box, destination stores such as Bed, Bath & Beyond, Dick’s Sporting Goods and
Home Depot, as well as some smaller specialty units.

US regional brands

Signet also operates mall stores under a variety of established regional nameplates, including the 30 remaining
Ultra stores not converted to the Kay brand. Regional brands accounted for 7% of Signet’s sales in Fiscal 2014
(Fiscal 2013: 7%) and as of February 1, 2014, include 213 regional brand stores in 36 states (February 1, 2013:
194 stores in 33 states). The leading brands include JB Robinson Jewelers, Ultra Diamonds and Marks &
Morgan Jewelers. All of these regional brand stores are located where there is also a Kay location, and target a
similar customer. Details of the regional brands’ performance over the last three years are shown below:

Fiscal Fiscal Fiscal

2014 2013 2012
SAIES (MITTION) «..evieeeceiec ettt ettt st rees, $295.1 $271.8 $290.5
Average sales per store (MIllIoN).........cocoiiiiiiiiii e, $1.243® $1.292 $1.288
SEOrES At YA ENA ..o et ae e nne 213@ 194 215
Total selling square feet (thoUSANAS) .........ccvevveiiiiiie s 276 241 268

(1) The average sales per store for the regional brands was lower than Fiscal 2013 due to the inclusion of the Ultra stores not converted to the Kay
brand.
(2) Includes 30 Ultra stores that were not converted to the Kay brand in Fiscal 2014.

Ultra

On October 29, 2012, Signet acquired Ultra which primarily operated in outlet malls. Ultra accounted for 1% of
Signet’s sales in Fiscal 2013. At February 2, 2013, there were 110 Ultra stores and 33 Ultra licensed jewelry
department stores. During Fiscal 2014, a majority of these stores were converted to the Kay brand, with the
remaining open stores being reflected in regional brands. In addition, all licensed jewelry departments were
closed in the fourth quarter of Fiscal 2014. Details of Ultra from the date of acquisition through the end of Fiscal
2013 are shown below:

Fiscal

2013
SAIES (IMITTION) <.ttt bbb bbbt e bt b e s e e b e bt e b e b e bt ne e bt e bt s b e b e e bt e e e st eb e nb e bt ek e st e b e ebe st e s e ebe e $45.7
SETOTES AL YEAI BNA ... vttt ettt et b ettt b e bbbt e e bt bt e b e b e e bt e e e b £ b e e E e R £ eb e e E e R e e b e e b e R e ekt e b e R e ekt e b e b e ekt nb e bt e bt b e ene e 110
Total selling square fEet (TNOUSANGS) .......cueviriiirieiiti ettt ettt bttt sne s 170®

(1) Excludes 33 Ultra licensed jewelry departments.

US eCommerce sales

The Kay and Jared websites are among the most visited of the specialty jewelry retailers (source: JCK) and
provide potential customers with a source of information about the merchandise available, as well as the ability
to buy online. The websites are integrated with the division’s stores, so that merchandise ordered online may be
picked up at a store or delivered to the customer. The websites make an important and growing contribution to
the customer experience at Kay and Jared, and are an important part of the US division’s marketing programs.
In Fiscal 2014, the US division’s eCommerce sales increased by 27.2% to $129.0 million (Fiscal 2013: $101.4
million), and represented 3.7% of US sales (Fiscal 2013: 3.1%).



US operating review
Operating structure

While the US division operates under the Kay, Jared and a number of regional store brands, many functions are
integrated to gain economies of scale. For example, store operations have a separate dedicated field management
team for the mall store brands, Jared and the in-store repair function, while there is a combined diamond
sourcing function.

US customer experience and human resources

Management regards the customer experience as an essential element in the success of our business. Therefore
the ability to recruit, train and retain qualified sales associates is important in determining sales, profitability and
the rate of net store space growth. Accordingly, the US division has in place comprehensive recruitment,
training and incentive programs and uses employee and customer satisfaction surveys to monitor and improve
performance. A continual priority of the US division is to improve the quality of the customer experience. To
enhance customer service, the US division is increasingly using sales-enhancing technology, including
customer-assisted selling systems. These computerized tools enable a sales associate to better assist a potential
customer to make a purchase decision. Investment in the digital environment such as websites, mobile
applications and social media, further adds to the customer’s shopping choices.

US merchandising and purchasing

Management believes that merchandise selection, availability and value are critical success factors for its
business. In the US business, the range of merchandise offered and the high level of inventory availability are
supported centrally by extensive and continuous research and testing. Best-selling products are identified and
replenished rapidly through analysis of sales by stock keeping unit. This approach enables the US division to
deliver a focused assortment of merchandise to maximize sales and inventory turn, and minimize the need for
discounting. Management believes that the US division is better able to offer greater value and consistency of
merchandise than its competitors, due to its supply chain strengths discussed below. In addition, in recent years
management has continued to develop, refine and execute a strategy to increase the proportion of branded
differentiated and exclusive merchandise sold, in response to customer demand.

The scale and information systems available to management and the gradual evolution of jewelry fashion trends
allow for the careful testing of new merchandise in a range of representative stores. This enables management to
make more informed investment decisions about which merchandise to select, thereby increasing the US
division’s ability to satisfy customers’ requirements while reducing the likelihood of having to discount
merchandise.

Merchandise mix
US division merchandise mix (excluding repairs, warranty and other miscellaneous sales)

Fiscal Fiscal Fiscal
2014 2013 2012
% % %

Diamonds and diamond Jewelry ... 75 74 73
Gold and silver jewelry, including charm bracelets........................ 11 11 12
OLNET JEWEITY ..o 8 9 8
WALCNES ...t _ 6 _ 6 7
100 100 100

The celebration of life and the expression of romance and appreciation are primary motivators for the purchase
of jewelry and watches. In the US division, the bridal category, which includes engagement, wedding and
anniversary purchases, is estimated by management to account for about 50% of merchandise sales, and is
predominantly diamond jewelry. The bridal category is believed by management to experience stable demand,
but is still dependent on the economic environment as customers can trade up or down price points depending
on their available budget. Outside of the bridal category, jewelry and watch purchases, including for gift giving,
have a much broader merchandise mix. Gift giving is particularly important during the Holiday Season,
Valentine’s Day and Mother’s Day.

A further categorization of merchandise is branded differentiated and exclusive, third-party branded and core
merchandise. Core merchandise includes items and styles, such as solitaire rings and diamond stud earrings,



which are uniquely designed, as well as items that are generally available from other jewelry retailers. It also
includes styles such as diamond fashion bracelets, rings and necklaces. Within this category, the US division has
many exclusive designs of particular styles and provides high quality merchandise with great value to
customers. Third-party branded merchandise includes mostly watches, but also includes ranges such as charm
bracelets produced by Pandora®. Branded differentiated and exclusive merchandise are items that are branded
and exclusive to Signet within its marketplaces, or that are not widely available in other jewelry retailers.

Branded differentiated and exclusive ranges

Management believes that the development of branded differentiated and exclusive merchandise raises the
profile of Signet’s stores, helps to drive sales and provides its well trained sales associates with a powerful
selling proposition. National television advertisements for Kay and Jared include elements that drive brand
awareness and purchase intent of these ranges. Management believes that Signet’s scale and proven record of
success in developing branded differentiated and exclusive merchandise attracts offers of such programs from
jewelry manufacturers, designers and others ahead of competing retailers, and enables it to achieve its supply
chain strengths. Management plans to develop additional branded differentiated and exclusive ranges as
appropriate and to further expand and refine those already launched.

Branded differentiated and exclusive merchandise includes:

« the Leo® Diamond collection, which is sold exclusively by Signet in the US and the UK, is the first
diamond to be independently and individually certified to be visibly brighter;

» exclusive collections of jewelry by Le Vian®, famed for its handcrafted, unique designs;

»  Open Hearts by Jane Seymour®, a collection of jewelry designed by the actress and artist Jane
Seymour, was successfully tested and launched in Fiscal 2009;

* Love’s Embrace®, a collection of classic, timeless diamond fashion jewelry that was tested and
rolled out during Fiscal 2010;

«  Charmed Memories®, a create your own charm bracelet collection, tested and rolled out in Fiscal
2011, sold in Kay and the regional brand stores;

»  Tolkowsky®, an ideal cut diamond “Invented by Tolkowsky, Perfected by Tolkowsky”®. The
collection was tested in Fiscal 2011 and its availability was expanded to the majority of Kay stores
during Fiscal 2012 and rolled out to Jared stores in Fiscal 2013;

» Neil Lane Bridal®, a vintage-inspired bridal collection by the celebrated jewelry designer Neil Lane.
The collection was tested in Fiscal 2011 and its availability was expanded to all stores during Fiscal
2012. Neil Lane Designs®, hand-crafted diamond rings, earrings and necklaces inspired by
Hollywood’s glamorous past. This collection was tested in early Fiscal 2013 and expanded to all
Kay, Jared and regional brand stores during Fiscal 2013;

»  Shades of Wonder®, rare, natural color diamonds, unique wonders of Australia in captivating
fashion designs. Tested in late Fiscal 2011 and expanded to all Kay, Jared and regional brand stores
during Fiscal 2013;

«  Atrtistry Diamonds®, genuine diamonds in an ultimate palette of colors, tested and successfully
rolled out during Fiscal 2014, sold in Kay and regional stores;

+ Jared Vivid® Diamonds, the brilliance of diamonds combined with the vitality of color, tested and
successfully rolled out in Jared during Fiscal 2014; and

« Lois Hill®, reaches back through the centuries and across the globe to create her collection of
jewelry, successfully rolled out in Jared during Fiscal 2014.

Direct sourcing of rough diamonds

Management continues to take steps to advance its rough diamond sourcing and manufacturing through its
wholly owned subsidiary Signet Direct Diamond Sourcing Limited. In Fiscal 2013, Signet was appointed by Rio
Tinto as a Select Diamantaire, which provides the Company with a contracted allocation of rough diamonds
provided by Rio Tinto, as well as entered into other supplier agreements. In Fiscal 2014, Signet acquired a
diamond polishing factory in Gaborone, Botswana and established a diamond buying office in India. These
developments in Signet’s long-term diamond sourcing capabilities mean that Signet is able to buy rough
diamonds directly from the miners and then have the stones marked, cut and polished in its own polishing
facility. Signet’s objective with this initiative is to secure additional, reliable and consistent supplies of
diamonds for our customers while achieving further efficiencies in the supply chain.



Direct sourcing of polished diamonds

The US division purchases loose polished diamonds on the world markets and from Signet’s wholly owned
diamond polishing factory in Botswana, as well as outsources the majority of casting, assembly and finishing
operations to third parties. In addition, Signet mounts stones in settings purchased from manufacturers. In
combination, these account for 40% of Signet’s diamond merchandise. By using these approaches, the cost of
merchandise is reduced, and the consistency of quality is maintained, enabling the US division to provide better
value to the customer, which helps to increase market share and achieve higher gross merchandise margins. The
contract manufacturing strategy also allows Signet’s buyers to gain a detailed understanding of the
manufacturing cost structures and, in turn, leverage that knowledge with regard to negotiating better prices for
the supply of finished products.

Sourcing of finished merchandise

Merchandise is purchased as a finished product where the item is complex, the merchandise is considered likely
to have a less predictable sales pattern or where the labor cost can be reduced. This method of buying inventory
provides the opportunity to reserve inventory held by vendors and to make returns or exchanges with the
supplier, thereby reducing the risk of over- or under-purchasing.

Management believes that the division’s scale and strong balance sheet enables it to purchase merchandise at an
advantageous price, and on favorable terms.

Merchandise held on consignment

Merchandise held on consignment is used to enhance product selection and test new designs. This minimizes
exposure to changes in fashion trends and obsolescence, and provides the flexibility to return non-performing
merchandise. All of Signet’s consignment inventory is held in the US. At February 1, 2014, the US division held
$312.6 million (February 2, 2013: $227.7 million) of merchandise on consignment, see Note 11 of Item 8.

Suppliers

In Fiscal 2014, the five largest suppliers collectively accounted for approximately 22% (Fiscal 2013: 23%) of
the US division’s total purchases, with the largest supplier accounting for approximately 6% (Fiscal 2013: 6%).
The US division directly transacts business with suppliers on a worldwide basis at various stages of the supply
chain, with third party diamond cutting and jewelry manufacturing being predominantly carried out in Asia.

The division benefits from close commercial relationships with a number of suppliers and damage to, or loss of,
any of these relationships could have a detrimental effect on results. Although management believes that
alternative sources of supply are available, the abrupt loss or disruption of any significant supplier during the
three month period (August to October) leading up to the Holiday Season could result in a materially adverse
effect on performance. Therefore a regular dialogue is maintained with suppliers, particularly in the present
economic climate.

Luxury and prestige watch manufacturers and distributors normally grant agencies to sell their timepieces on a
store by store basis. In the US, Signet sells its luxury watch brands primarily through Jared, where management
believes that they help attract customers to Jared and build sales in all categories.

Raw materials and the supply chain

The jewelry industry generally is affected by fluctuations in the price and supply of diamonds, gold and, to a
much lesser extent, other precious and semi-precious metals and stones. Diamonds account for about 55%, and
gold about 15%, of the US division’s cost of merchandise sold, respectively.

The ability of Signet to increase retail prices to reflect higher commaodity costs varies, and an inability to
increase retail prices could result in lower profitability. Signet has, over time, been able to increase prices to
reflect changes in commodity costs due to the visibility of cost increases and the turn of inventory.

Signet undertakes hedging for a portion of its requirement for gold through the use of options, net zero-cost
collar arrangements, forward contracts and commodity purchasing. It is not possible to hedge against
fluctuations in the cost of diamonds. The cost of raw materials is only part of the costs involved in determining
the retail selling price of jewelry, with labor costs also being a significant factor. Management continues to seek
ways to reduce the cost of goods sold and enhance the resilience of its supply chain.



The largest product category sold by Signet is diamonds and diamond jewelry. Changes in government policy in
a number of African diamond producing countries have caused significant changes in the structure of the
diamond supply chain in recent years. In addition, there are changes in the ownership of diamond mines and
further major changes are likely.

Inventory management

Sophisticated inventory management systems for merchandise testing, assortment planning, allocation and
replenishment are in place, thereby reducing inventory risk by enabling management to identify and respond
quickly to changes in customers’ buying patterns. The majority of merchandise is common to all US division
mall stores, with the remainder allocated to reflect demand in individual stores. Management believes that the
merchandising and inventory management systems, as well as improvements in the productivity of the
centralized distribution center, have allowed the US division to achieve consistent improvement in inventory
turns. The vast majority of inventory is held at stores rather than in the central distribution facility.

Other sales

While custom design and repair services represent less than 10% of sales, they account for approximately 30%
of transactions and have been identified by management as an important opportunity to build customer loyalty.
All Jared stores have a highly visible Design and Service Center, which is open the same hours as the store. The
repair centers meet the repair requirements of the store in which they are located and also provide the same
service for the US division’s mall brand stores. As a result, nearly all customer repairs are performed in-house,
unlike many other retailers, which do this through sub-contractors. The custom design and repair function has its
own field management and training structure.

The US division sells, as a separate item, a lifetime repair service plan for jewelry. These plans cover services
such as ring sizing, refinishing and polishing, rhodium plating of white gold, earring repair, chain soldering and
the resetting of diamonds and gemstones that arise due to the normal usage of the merchandise. Such work is
performed in-house.

US digital ecosytem capabilities

In recent years, significant investments and initiatives have been completed to drive growth across all of
Signet’s selling channels. New Kay and Jared websites with improved functionality in product search and
navigation were re-launched in October 2012, increasing product selection by 10 times. Kay.com and Jared.com
sites have further evolved from this re-launch, optimizing the customer experiences for both desktop and mobile
devices. Fully transactional enhanced mobile sites for Kay and Jared, launched in October 2012, have also
further evolved to allow customers to pay their credit balances from their mobile phones. Other initiatives in
sales-enhancing technology included digital tablets in all Kay and Jared stores. Signet made significant
investments in social media, as customer shopping practices require Signet to provide leading technology
applications. The Kay and Jared fan base and followers on Facebook and Twitter continue to climb and social
media outlets are driving more traffic to Signet’s eCommerce sites. In addition, Signet has also created an online
education center, Jewelrywise.com, to provide a resource to customers who want to know more about jewelry.

Virtual inventory

Signet’s supplier relationships allow it to display suppliers’ inventories on the Jared and Kay websites for sale to
customers without holding the items in its inventory until the products are ordered by customers, which are
referred to as “virtual inventory.” Virtual inventory expands the choice of merchandise available to customers
both online and in-store. Virtual inventory reduces the division’s investment in inventory while increasing the
selection available to the customer.

US marketing and advertising

Management believes customers’ confidence in our retail brands, store brand name recognition and advertising
of branded differentiated and exclusive ranges, are important factors in determining buying decisions in the
jewelry industry where the majority of merchandise is unbranded. Therefore, the US division continues to
strengthen and promote its brands by delivering superior customer service and building brand name recognition.
The marketing channels used include television, digital media (desktop, mobile and social), radio, print, catalog,
direct mail, telephone marketing, point of sale signage and in-store displays.

While marketing activities are undertaken throughout the year, the level of activity is concentrated at periods
when customers are expected to be most receptive to marketing messages, which is ahead of Christmas Day,



Valentine’s Day and Mother’s Day. A significant majority of the expenditure is spent on national television
advertising, which is used to promote the Kay and Jared store brands. Within such advertisements, Signet also
promotes certain merchandise ranges, in particular its branded differentiated and exclusive merchandise and
other branded products. During Fiscal 2014, the US division continued to have the leading share of relevant
marketing messages (“share of voice”) within the US jewelry sector.

Statistical and technology-based systems are employed to support a customer relationship marketing program
that uses a proprietary database of nearly 28.5 million names to build customer loyalty and strengthen the
relationship with customers through mail, telephone, eMail and social media communications. The program
targets current customers with special savings and merchandise offers during key sales periods. In addition,
invitations to special in-store promotional events are extended throughout the year.

Given the size of the marketing budgets for Kay and Jared, management believes this has increased the US
division’s competitive marketing advantage. The ability to advertise branded differentiated and exclusive
merchandise on national television continues to be of growing importance. The US division’s three year record
of gross advertising spending is shown below:

Fiscal Fiscal Fiscal

2014 2013® 2012
Gross advertising spending (MITHON) ..o e $233.6 $224.3 $188.4
PErcent OF US SAIES (Y0) .. c.veeiieeiieiie et stt ettt ettt et et e et e s e sreesreesreenneeneeaneennes 6.6 6.9 6.2

(1) Includes $12.4 million impact from the 53" week. Excluding this week, gross advertising expense as a percentage of US sales would have been
6.5%.

US real estate

Management has specific operating and financial criteria that have to be satisfied before investing in new stores
or renewing leases on existing stores. Substantially all the stores operated by Signet in the US are leased. In
Fiscal 2014, net store space increased 5% due to new store growth (Fiscal 2013: increase 11%, due to the Ultra
Acquisition and new store growth). The greatest opportunity for new stores is in locations outside traditional
covered regional malls.

Recent investment in the store portfolio is set out below:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
New store capital INVESIMENT .........ciiiiiiiiic ettt e beebe e et e besresbesreeneas $ 5400  $29.1 $10.9
Remodels and other store capital INVESIMENT .........ccvoiiiiic e e 46.3? 48.3 40.1
Total store Capital INVESIMENT........voviiiiiceceieiee ettt $100.3 $77.49®  $51.0

(1) Excludes the 65 Ultra stores converted to the Kay brand and the remaining 30 included within regional brands.
(2) Includes the 65 Ultra stores converted to the Kay brand and the remaining 30 included within regional brands.
(3) Excludes the Ultra Acquisition.

US customer finance

Management believes that in the US jewelry market, offering finance facilities benefits our customers and that
managing the process in-house is a strength of Signet’s US division. The US division:

» establishes credit policies that take into account the overall impact on the business. In particular, the
US division’s objective is to facilitate the sale of jewelry and to collect the outstanding credit
balance as quickly as possible, minimizing risk and enabling the customer to make additional
jewelry purchases using the credit facility. In contrast, management believes that many financial
institutions focus on earning interest by maximizing the outstanding credit balance;

+ utilizes proprietary authorization and collection models, which consider information on the behavior
of the division’s customers;

« allows management to establish and implement service standards appropriate for the business;
«  provides a database of regular customers and their spending patterns;



« facilitates investment in systems and management of credit offerings appropriate for the business;
and

* maximizes cost effectiveness by utilizing in-house capability.

The various customer finance programs assist in establishing and enhancing customer loyalty and complement
the marketing strategy by enabling a greater number of purchases, higher units per transaction and greater value
sales.

In addition to interest-bearing transactions that involve the use of in-house customer finance, a portion of credit
sales are made using interest-free financing for one year, subject to certain conditions. In most US states,
customers are offered optional third-party credit insurance.

The customer financing operation is centralized and fully integrated into the management of the US division and
is not a separate operating division nor does it report separate results. All assets and liabilities relating to
customer financing are shown on the balance sheet and there are no associated off-balance sheet arrangements.
Signet’s balance sheet and access to liquidity do not constrain the US division’s ability to grant credit, which is
a further competitive strength in the current economic environment. The US division’s customer finance facility
may only be used for purchases from the US division.

Allowances for uncollectible amounts are recorded as a charge to cost of goods sold in the income statement.
The allowance is calculated using factors such as delinquency rates and recovery rates. A 100% allowance is
made for any amount that is more than 90 days aged on a recency basis and any amount associated with an
account the owner of which has filed for bankruptcy, as well as an allowance for those amounts 90 days aged
and under based on historical loss information and payment performance. The calculation is reviewed by
management to assess whether, based on economic events, additional analyses are required to appropriately
estimate losses inherent in the portfolio.

Each individual application for credit is evaluated centrally against set lending criteria. The risks associated with
the granting of credit to particular groups of customers with similar characteristics are balanced against the gross
merchandise margin earned by the proposed sales to those customers. Management believes that the primary
drivers of the net bad debt to total US sales ratio are the accuracy of the proprietary customer credit models used
when granting customer credit, the procedures used to collect the outstanding balances, credit sales as a
percentage to total US sales and the overall macro-economic environment. Cash flows associated with the
granting of credit to customers of the individual store are included in the projections used when considering
store investment proposals.

Customer financing statistics®

Fiscal Fiscal Fiscal

2014 2013 2012
Total sales (MIlIION) .......coooviviiiieccc s $ 3,517.6 $ 3,273.9 $ 3,034.1
Credit sales (MITION) ... s $ 2,028.0 $ 1,862.9 $ 1,702.3
Credit sales as % of total US SaleS®...........ccovviiriiiinicnec s 57.7% 56.9% 56.1%
Net bad debt expense (Million)® ... $ 1383 $ 1224 $ 103.1
Net bad debt t0 total US SAIES .......coeiuiiiiiiii et 3.9% 3.7% 3.4%
Net bad debt t0 US Credit SAIES .......ooiiiiiie e 6.8% 6.6% 6.1%
Opening receivables (MITTION) ........coiiiiiiiii s $ 1,280.6 $ 1,1555 $ 9955
Closing receivables (MIlliIoN) ..o $ 1,453.8 $ 1,280.6 $ 1,155.5
Number of active credit accounts at year end® ...........ccccceoerenenenienienieieree e 1,256,003 1,173,053 1,107,043
Average outstanding account balance at year end............cccoceveieninieiinieieie e $ 1,175 $ 1,110 $ 1,068
Average monthly COHECTION FALE .........cccoiiiiiiie e 12.1% 12.4% 12.7%
Period end bad debt allowance to period end receivables®............ccccooeiiiinennne 6.7% 6.8% 6.8%
Credit portfolio net income
Net bad debt expense (MillionN)® ... $ 1383 $ 1224 $ 103.1
Late charge income (Million)®..........cccoiiiiiiini e $ 29.4 $ 27.5 $ 23.2
Interest income from in-house customer finance programs (million)®.................. $ 1864 $ 159.7 $ 1254

$ 775 $ 64.8 $ 455

(1) See Notes 2 and 10, Item 8.
(2) Including any deposits taken at the time of sale.




(3) Net bad expense is defined as the charge for the provision for bad debt less recoveries.

(4)  The number of active accounts is based on credit cycle end date closest to the fiscal year end date.

(5) Late charge income represent fees charged to customers for late payments and is recorded within gross margin on the consolidated income
statement.

(6) See Note 3, Item 8. Primary component of other operating income, net, on the consolidated income statement.

Customer financing administration

Authorizations and collections are performed centrally at the US divisional head office. The majority of credit
applications are processed and approved automatically after being initiated via in-store terminals or online
through the US division’s websites. The remaining applications are reviewed by the division’s credit
authorization personnel. All applications are evaluated by proprietary credit scoring models. Collections focus
on a quality customer experience using risk-based calling and strategic account segmentation. Investments are
geared towards best in class technology, system support and strategy analytics with the objective of maximizing
effectiveness.

US management information systems

The US division’s integrated and comprehensive information systems provide detailed, timely information to
support, monitor and evaluate all key aspects of the business including finance, merchandise, marketing, multi-
channel retailing, field support and private label credit.

All stores are supported by the internally developed Store Information System, which includes point of sale
(“POS”) processing, in-house credit authorization and support, a district manager information system and
constant broadband connectivity for all retail locations for data communications including eMail. The POS
system updates sales, in-house credit and perpetual inventory replenishment systems throughout the day for each
store.

The US division plans to invest approximately $49 million in information systems in Fiscal 2015 (Fiscal 2014:
$27.0 million). The planned increase reflects investments in sales-enhancing technology, both in-store and in the
digital environment and in information technology designed to improve the effectiveness and efficiency of the
division’s operations.

Management believes that the US division has the most sophisticated management information systems among
jewelry retailers.

US regulation

The US division is required to comply with numerous US federal and state laws and regulations covering areas
such as consumer protection, consumer privacy, data protection, consumer credit, consumer credit insurance,
health and safety, waste disposal, supply chain integrity, truth in advertising and employment legislation.
Management monitors changes in these laws to endeavor to comply with applicable requirements.

UK DIVISION

The UK division is managed in pounds sterling, as sales and the majority of operating expenses are both
incurred in that currency, and its results are then translated into US dollars for external reporting purposes. The
following information for the UK division is given in pounds sterling as management believes that this
presentation assists in the understanding of the performance of the UK division. Movements in the US dollar to
pound sterling exchange rate therefore may have an impact on the results of Signet (as reflected in the table
below), particularly in periods of exchange rate volatility. See Item 6 for analysis of results at constant exchange
rates; non-GAAP measures.

UK market

The UK market includes specialty retail jewelers and general retailers who sell jewelry and watches, such as
catalog showrooms, department stores, supermarkets, mail order catalogs and internet based retailers. The retail
jewelry market is very fragmented and competitive, with a substantial number of independent specialty jewelry
retailers. Management believes there are approximately 4,030 specialty retail jewelry stores in the UK as of
December 2013, a decrease from approximately 4,070 specialty retail jewelry stores in December 2012 (source:
IBISWorld).



Ernest Jones and H.Samuel compete with a large number of independent jewelry retailers, as well as catalog
showroom operators, discount jewelry retailers, supermarkets, apparel and accessory fashion stores, online

retailers and auction sites.

UK store brand reviews

Sales data by brand
Change from previous year
Total sales at
constant Same
Sales Total exchan?e store
Fiscal 2014 (millions) sales rates®® sales®
HSAMUEL ... £233.1 (4.7)% (4.2)% (0.3)%
EINEST JONES® ...t £200.3 (1.8)% (1.1)% 2.6%
UK oot £433.4 (3.4)% (2.8)% 1.0%
_(1) Non-GAAP measure, see Item 6.
(2) The exchange translation impact on the total sales of H.Samuel was (0.5)%, and for Ernest Jones (0.7)%.
(3) The 53" week in Fiscal 2013 resulted in a shift in Fiscal 2014, as the fiscal year began a week later than the previous fiscal year. As such, same
store sales are calculated by aligning the weeks of the year to the same weeks in the prior year. Total reported sales are calculated based on the
reported fiscal periods.
(4) Includes stores selling under the Leslie Davis nameplate.
H.Samuel
H.Samuel accounted for 9% of Signet’s sales in Fiscal 2014 (Fiscal 2013: 10%), and is the largest specialty
retail jewelry store brand in the UK by number of stores. H.Samuel has 150 years of jewelry heritage and its
customers typically have an annual household income of between £15,000 and £40,000. The typical store selling
space is 1,100 square feet.
H.Samuel continues to focus on larger store formats in regional shopping centers, and the number of H.Samuel
stand alone ‘High Street’ locations has therefore declined as leases expire.
Fiscal Fiscal Fiscal
2014 2013 2012
ST LT (1L o] o) SRS £233.1 £243.4 £243.1
Average sales per store (MITHON)® ......oooiiiii e £0.742 £0.713 £0.719
STOTES AL YEAI BNA ...ttt bbb bbbttt bbbt bbbt nb bt nb et 304 318 337
Total selling square feet (tNOUSANS) ........cccviiiiiici e 328 344 361
_(1) Including only stores operated for the full fiscal year and calculated on a 52 week basis.
H.Samuel store data
Fiscal Fiscal Fiscal
2014 2013 2012
Number of stores:
Opened dUriNg the YEAI ........cciiiiiie e — — 2@
Closed dUring the YEAI ........ccoreiiiriiiiiee s (14) (19)® (3)
OPEN AL YEAN BNA ...ttt ettt se bbbttt ne e 304 318 337

(1) Includes one H.Samuel store rebranded as Ernest Jones.
(2) Includes one Ernest Jones store rebranded as H.Samuel.

Ernest Jones

Ernest Jones accounted for 8% of Signet’s sales in Fiscal 2014 (Fiscal 2013: 8%), and is the second largest
specialty retail jewelry store brand in the UK by number of stores. It serves the upper middle market and its
customers typically have an annual household income of between £30,000 and £65,000. The typical store selling

space is 900 square feet.



Ernest Jones also continues to focus on larger store formats in regional shopping centers that drive higher traffic
as compared to stand alone ‘High Street’ locations and offers a wider range of jewelry and prestige watch
agencies. The number of Ernest Jones stores in ‘High Street’ locations has therefore declined as leases expire.

Fiscal Fiscal Fiscal
2014 2013 2012
ST LT (1L o] o) SRS £200.3 £202.8 £203.8
Average sales per store (MIIION)® ..o e £1.033 £1.003 £1.026
STOTES AL YEAI BNA ...ttt b bbb bbb b bbbt nb et bt 189 193 198
Total selling square feet (tNOUSANAS) .......c.coviviiriiiiirie e 175 172 172
_(1) Including only stores operated for the full fiscal year and calculated on a 52-week basis.
Ernest Jones store data®
Fiscal Fiscal Fiscal
2014 2013 2012
Number of stores:
Opened dUriNg the YA .........cociiiriiiciees s 2 1@ 2
Closed dUring the YEAT ........coriiiiiiiicee e (6) (6) (6)®
OPEN AL YEAN BN .....cvieieiit bbbt 189 193 198

(1) Including Leslie Davis stores.
(2)  Includes one H.Samuel store rebranded as Ernest Jones.
(3) Includes one Ernest Jones store rebranded as H.Samuel.

UK eCommerce sales

As of the end of the year, H.Samuel’s website, www.hsamuel.co.uk, continues to be the most visited UK
specialty jewelry website and Ernest Jones’ website, www.ernestjones.co.uk, continues to be the second most
visited (source: Hitwise). The websites provide potential customers with a source of information on merchandise
available, as well as the ability to buy online. The websites are integrated with the division’s stores, so that
merchandise ordered online may be picked up at a store or delivered to the customer. The websites make an
important and growing contribution to the customer experience of H.Samuel and Ernest Jones, as well as to the
UK division’s marketing programs. In the third quarter of Fiscal 2013, the Ernest Jones website had a full
creative redesign. In Fiscal 2014, the UK division’s eCommerce sales increased by 23.5% to £22.1 million
(Fiscal 2013: £17.9 million), and represented 5.1% of UK sales (Fiscal 2013: 4.0%). In addition, the UK
division made significant investments in social media, as customer shopping practices require Signet to provide
leading technology applications.

UK operating review
Operating structure

Signet’s UK division operates as two brands with a single support structure and distribution center.

UK customer experience and human resources

Management regards the customer experience as an essential element in the success of its business, and the
division’s scale enables it to invest in industry-leading training and in the digital environment. The Signet
Jewellery Academy, a multi-year program and framework for training and developing standards of capability, is
operated for all sales associates. It utilizes a training system developed by the division called the “Amazing
Customer Experience” (“ACE”). An ACE Index customer feedback survey gives a reflection of customers’
experiences and forms part of the monthly performance statistics that are monitored on a store by store basis. In
addition to capability, we know that the customer experience is dependent on staff engagement.

UK merchandising and purchasing

Management believes that the UK division’s leading position in the UK jewelry sector is an advantage when
sourcing merchandise, enabling delivery of better value to the customer. An example of this is its capacity to
contract with jewelry manufacturers to assemble products, utilizing directly sourced gold and diamonds. In
addition, the UK division has the scale to utilize sophisticated merchandising systems to test, track, forecast and
respond to customer preferences. The vast majority of inventory is held at stores rather than in the central



distribution facility. The UK division and the US division seek to coordinate their merchandising and
purchasing activities where appropriate, and are working to identify opportunities to further such coordination.

Merchandise mix
UK division merchandise mix (excluding repairs, warranty and other miscellaneous sales)

Fiscal Fiscal Fiscal
2014 2013 2012
% % %
Diamonds and diamond JEWEITY .......c..ciiiiiiiiiiiec et bbb 30 28 27
Gold and silver jewelry, including charm Bracelets ...........cooeiieieiiiinciiee e 19 20 22
OBNET JEWEITY ...ttt bbbt b bbbt b bbb bbbttt b ettt b bbb 13 13 13
LAY Lot 4 OSSP 33 33 31
GITE CAIBGOTY. .ttt bbbt b bbbt b e e bt bbbt b et e bbbkt b et et bbbt b _5 _6 _7
100 100 100

The UK division has a different merchandise weighting to that of the US division, with watches representing
33% of merchandise sales. Bridal jewelry is estimated by management to account for approximately 27%
(Fiscal 2013: 25%) of the UK division’s merchandise sales, with gold wedding bands being an important
element.

Direct sourcing

The UK division employs contract manufacturers for about 16% (Fiscal 2013: 20%) of the diamond
merchandise sold, thereby achieving cost savings. Approximately 15% of the UK business’ gold jewelry is
manufactured on a contract basis through a buying office in Vicenza, Italy.

Suppliers

Merchandise is purchased from a range of suppliers and manufacturers and economies of scale and efficiencies
continue to be achieved by combining the purchases of H.Samuel and Ernest Jones. In Fiscal 2014, the five
largest of these suppliers (three watch and two jewelry) together accounted for approximately 31% of total UK
division purchases (Fiscal 2013: approximately 30%), with the largest accounting for around 10%.

Foreign exchange and merchandise costs

Fine gold and loose diamonds account for about 15% and 10%, respectively, of the merchandise cost of goods
sold. The prices of these are determined by international markets and the pound sterling to US dollar exchange
rate. The other major category of goods purchased is watches, where the pound sterling cost is influenced by the
Swiss franc exchange rate. In total, about 20% of goods purchased are made in US dollars. The pound sterling to
US dollar exchange rate also has a significant indirect impact on the UK division’s cost of goods sold for other
merchandise.

Signet undertakes hedging for a portion of its requirement for US dollars and gold through the use of options,
net zero-cost collar arrangements, forward contracts and commodity purchasing. It is not possible to hedge
against fluctuations in the cost of diamonds. The cost of raw materials is part of the costs involved in
determining the retail selling price of jewelry, with labor costs also being a significant factor. Management
continues to seek ways to reduce the cost of goods sold by improving the efficiency of its supply chain.

UK marketing and advertising

The UK division has strong, well-established brands and leverages them with advertising (television, print and
online), catalogs and the development of customer relationship marketing techniques. Few of its competitors
have sufficient scale to utilize all these marketing methods efficiently. Marketing campaigns are designed to
reinforce and develop further the distinct brand identities and to expand the overall customer base and improve
customer loyalty. H.Samuel used television advertising in the fourth quarter and during Fiscal 2013 expanded
customer relationship marketing. For Ernest Jones, expenditure is focused on print and customer relationship
marketing. Print and online advertising are important marketing tools for both H.Samuel and Ernest Jones. The
UK division’s three year record of gross advertising spending is shown below:



Fiscal Fiscal Fiscal

2014 2013 2012
Gross advertising spending (MITTION) ........ooiiii s £12.8 £13.5 £12.6
PErcent OF UK SAIES (20) .....eoveieieiteiieiiite ettt ettt b et b e b et eb e bt benr e ebenneneas 3.0 3.0 2.8

UK real estate

In Fiscal 2014, total store capital expenditure was £7.4 million (Fiscal 2013: £8.7 million), as a result of an
increased investment in two new stores, remodels and expansions.

UK customer finance

In Fiscal 2014, approximately 5% (Fiscal 2013: 5%) of the division’s sales were made through a customer
finance program provided through a third party. Signet does not provide this service itself in the UK due to low
demand for customer finance.

UK management information systems

POS equipment, retail management systems, purchase order management systems and merchandise planning
processes are in place to support financial management, inventory planning and control, purchasing,
merchandising, replenishment and distribution. The UK division uses third-party suppliers to support the
operation of its information systems.

A perpetual inventory process allows store managers to check inventory by product category. These systems are
designed to assist in the control of shrinkage, fraud prevention, financial analysis of retail operations,
merchandising and inventory control.

The UK division plans to invest approximately £3 million in information systems in Fiscal 2015 (Fiscal 2014:
£3.4 million). The planned expenditure reflects investments in sales-enhancing technology, both in-store and in
the digital environment, and in information technology designed to improve the effectiveness and efficiency of
the division’s execution.

UK regulation

Various laws and regulations affect Signet’s UK operations. These cover areas such as consumer protection,
consumer credit, consumer privacy, data protection, health and safety, waste disposal, employment legislation
and planning and development standards. Management monitors changes in these laws to endeavor to comply
with legal requirements.

OTHER

Other consists of all non-reportable segments and is aggregated with unallocated corporate administrative
functions. This separate operating segment was established in the fourth quarter of Fiscal 2014 upon the
acquisition of a diamond polishing factory in Gaborone, Botswana. The factory acquisition continues to advance
Signet’s long-term diamond sourcing capabilities and enables Signet to buy rough diamonds directly and then
have the stones marked, cut and polished in its own polishing facility. Other sales consist of wholesale sales to
third parties of rough and polished diamonds deemed not suitable for Signet’s needs. Sales of rough and
polished diamonds in the Other non-reportable segment although minimal, will have the effect of reducing the
Company’s overall gross margins. The majority of the sales and expenses relating to the factory are transacted
in US dollars. See also Note 14 of Item 8.

AVAILABLE INFORMATION

Signet files annual reports on Form 10-K, quarterly reports on Form 10-Q, current reports on Form 8-K, proxy
statements and other information with the SEC. Prior to February 1, 2010, Signet filed annual reports on Form
20-F and furnished other reports on Form 6-K with the SEC. Such information, and amendments to reports
previously filed or furnished, is available free of charge from our corporate website, www.signetjewelers.com,
as soon as reasonably practicable after such materials are filed with or furnished to the SEC.



ITEM 1A. RISKFACTORS

Spending on goods that are, or are perceived to be “luxuries,” such as jewelry, is discretionary and is
affected by general economic conditions. Therefore, a decline in consumer spending, whether due to
adverse changes in the economy, changes in tax policy or other factors that reduce our customers’
demand for our products, may unfavorably impact Signet’s future sales and earnings.

Jewelry purchases are discretionary and are dependent on consumers’ perceptions of general economic
conditions, particularly as jewelry is often perceived to be a luxury purchase. Adverse changes in the economy
and periods when discretionary spending by consumers may be under pressure could unfavorably impact sales
and earnings.

The success of Signet’s operations depends to a significant extent upon a number of factors relating to
discretionary consumer spending. These include economic conditions, and perceptions of such conditions by
consumers, consumer confidence, employment, the rate of change in employment, the level of consumers’
disposable income and income available for discretionary expenditure, the savings ratio, business conditions,
interest rates, consumer debt and asset values, availability of credit and levels of taxation for the economy as a
whole and in regional and local markets where we operate. Signet’s success also depends upon its reputation for
integrity in sourcing its merchandise, which, if adversely affected could impact consumer sentiment and
willingness to purchase Signet’s merchandise.

As 16% of Signet’s sales are accounted for by its UK division, economic conditions in the eurozone have a
significant impact on the UK economy even though the UK is not a member of the eurozone. Therefore,
developments in the eurozone could adversely impact trading in the UK division. In addition, developments in
the eurozone could also adversely impact the US economy.

We depend on shopping malls and other retail centers to attract customers to many of our stores.

Many of our stores are located in shopping malls and other retail centers that benefit from the ability of “anchor”
retail tenants, generally large department stores, and other attractions, to generate sufficient levels of consumer
traffic in the vicinity of our stores. Any decline in the volume of consumer traffic at shopping centers, whether
because of the economic slowdown, a decline in the popularity of shopping centers, the closing of anchor stores
or otherwise, could result in reduced sales at our stores and excess inventory. We may respond by increasing
discounts or initiating marketing promotions to reduce excess inventory, which could have a material adverse
effect on our margins and operating results.

More than half of US sales are made utilizing customer finance provided by Signet. Therefore any
deterioration in the consumers’ financial position could adversely impact sales, earnings and the
collectability of accounts receivable.

Any significant deterioration in general economic conditions or increase in consumer debt levels may inhibit
consumers’ use of credit and decrease the consumers’ ability to satisfy Signet’s requirement for access to
customer finance and could in turn have an adverse effect on the US division’s sales. Furthermore, any
downturn in general or local economic conditions, in particular an increase in unemployment in the markets in
which the US division operates, may adversely affect its collection of outstanding accounts receivable, its net
bad debt charge and hence earnings.

Changes to the regulatory requirements regarding the granting of credit to customers could adversely
impact sales and operating income.

More than half of Signet’s US sales utilize its in-house customer financing programs and about a further 34% of
purchases are made using third party bank cards. Signet’s ability to extend credit to customers and the terms on
which it is achieved depends on many factors, including compliance with applicable state and federal laws and
regulations, any of which may change from time to time, and such changes in law relating to the provision of
credit and associated services could adversely affect sales and income. In addition, other restrictions arising
from applicable law could cause limitations in credit terms currently offered or a reduction in the level of credit
granted by the US division, or by third parties, and this could adversely impact sales, income or cash flow, as
could any reduction in the level of credit granted by the US division, or by third parties, as a result of the
restrictions placed on fees and interest charged.

The US Dodd-Frank Wall Street Reform and Consumer Protection Act was signed into law in July 2010.
Among other things, the US Dodd-Frank Act creates a Bureau of Consumer Financial Protection with broad
rule-making and supervisory authority for a wide range of consumer financial services, including Signet’s



customer finance programs. The Bureau’s authority became effective in July 2011. Any new regulatory
initiatives by the Bureau could impose additional costs and/or restrictions on credit practices on the US division,
which could adversely affect its ability to conduct its business.

Signet’s share price may be volatile.

Signet’s share price may fluctuate substantially as a result of variations in the actual or anticipated results and
financial conditions of Signet and other companies in the retail industry and the stock market’s view of the
potential Zale transaction. In addition, the stock market has experienced price and volume fluctuations that have
affected the market price of many retail and other shares in a manner unrelated, or disproportionate to, the
operating performance of these companies.

The concentration of a significant proportion of sales and an even larger share of profits in the fourth
quarter means results are dependent on performance during that period.

Signet’s business is highly seasonal, with a significant proportion of its sales and operating profit generated
during its fourth quarter, which includes the Holiday Season. Management expects to continue to experience a
seasonal fluctuation in its sales and earnings. Therefore, there is limited ability to compensate for shortfalls in
fourth quarter sales or earnings by changes in its operations and strategies in other quarters, or to recover from
any extensive disruption, for example, due to sudden adverse changes in consumer confidence, inclement
weather conditions having an impact on a significant number of stores in the last few days immediately before
Christmas Day or disruption to warehousing and store replenishment systems. A significant shortfall in results
for the fourth quarter of any fiscal year would therefore be expected to have a material adverse effect on the
annual results of operations. Disruption at lesser peaks in sales at Valentine’s Day and Mother’s Day would be
expected to impact the results to a lesser extent.

Signet is dependent on a variety of financing resources to fund its operations and growth which may
include equity, cash balances and debt financing.

While Signet has a strong balance sheet with significant cash balances and available lines of credit, it is
dependent upon the availability of equity, cash balances and debt financing to fund its operations and growth. If
Signet’s access to capital were to become significantly constrained, its financing costs would likely increase, its
financial condition would be harmed and future results of operations could be adversely affected. The changes
in general credit market conditions also affect Signet’s ability to arrange, and the cost of arranging, credit
facilities.

Management prepares annual budgets, medium term plans and risk models which help to identify the future
capital requirements, so that appropriate facilities can be put in place on a timely basis. If these models are
inaccurate, adequate facilities may not be available.

Signet’s borrowing agreements include various financial covenants and operating restrictions. A material
deterioration in its financial performance could result in a covenant being breached. If Signet were to breach, or
believed it was going to breach, a financial covenant it would have to renegotiate its terms with current lenders
or find alternative sources of finance if current lenders required cancellation of facilities or early repayment.



In addition, Signet’s reputation in the financial markets and its corporate governance practices can influence the
availability of capital, the cost of capital and its share price.

As Signet has material cash balances, it is exposed to counterparty credit risks.

At February 1, 2014, Signet had cash and cash equivalents of $247.6 million (February 2, 2013: $301.0 million).
Signet holds its cash and cash equivalents predominantly in ‘AAA’ rated liquidity funds and in various bank
accounts. If an institution or fund in which Signet invests its cash and cash equivalents were to default or
become insolvent, Signet may be unable to recover these amounts or obtain access to them in a timely manner.

Movements in the pound sterling to US dollar exchange rates impact the results and balance sheet of
Signet.

Signet publishes its consolidated annual financial statements in US dollars. It held approximately 88% of its
total assets in entities whose functional currency is the US dollar at February 1, 2014 and generated
approximately 84% of its sales and 93% of its operating income in US dollars for the fiscal year then ended.
Nearly all the remaining assets, sales and operating income are in UK pounds sterling. Therefore, its results and
balance sheet are subject to fluctuations in the exchange rate between the pound sterling and the US dollar.
Accordingly, any decrease in the weighted average value of the pound sterling against the US dollar would
decrease reported sales and operating income.

The monthly average exchange rates are used to prepare the income statement and are calculated each month
from the weekly average exchange rates weighted by sales of the UK division.

Where pounds sterling are held or used to fund the cash flow requirements of the business, any decrease in the
weighted average value of the pound sterling against the US dollar would reduce the amount of cash and cash
equivalents and increase the amount of any pounds sterling borrowings.

In addition, the prices of materials and certain products bought on the international markets by the UK division
are denominated in US dollars, and therefore the UK division has an exposure to exchange rate fluctuations on
the cost of goods sold.

Fluctuations in the availability and pricing of commodities, particularly polished diamonds and gold,
which account for the majority of Signet’s merchandise costs, could adversely impact its earnings and
cash availability.

The jewelry industry generally is affected by fluctuations in the price and supply of diamonds, gold and, to a
lesser extent, other precious and semi-precious metals and stones. In particular, diamonds account for about
47% of Signet’s merchandise costs, and gold about 15% in Fiscal 2014.

In Fiscal 2014, polished diamond prices experienced a single digit percentage increase when compared to Fiscal
2013 levels, unlike as had occurred in prior years. Industry forecasts indicate that over the medium and longer
term, the demand for diamonds will probably increase faster than the growth in supply, particularly as a result of
growing demand in countries such as China and India. Therefore, the cost of diamonds is anticipated to rise over
time, although fluctuations in price are likely to continue to occur. The mining, production and inventory
policies followed by major producers of rough diamonds can have a significant impact on diamond prices, as
can the inventory and buying patterns of jewelry retailers and other parties in the supply chain.

While jewelry manufacturing is the major final demand for gold, management believes that the cost of gold is
predominantly impacted by investment transactions which have resulted in significant volatility and overall
increases in gold cost over the past several years followed by somewhat of a decline in Fiscal 2014. Signet’s
cost of merchandise and potentially its earnings may be adversely impacted by investment market
considerations that cause the price of gold to significantly escalate.

The availability of diamonds is significantly influenced by the political situation in diamond producing countries
and by the Kimberley Process, an inter-governmental agreement for the international trading of rough diamonds.
Until acceptable alternative sources of diamonds can be developed, any sustained interruption in the supply of
diamonds from significant producing countries, or to the trading in rough and polished diamonds which could
occur as a result of disruption to the Kimberley Process, could adversely affect Signet, as well as the retail
jewelry market as a whole. In 2012, the Kimberley Process, chaired by the United States, initiated a process to
review ways to strengthen and reform the Kimberley Process, including reviewing the definition of a conflict
diamond. In January 2013, South Africa became the chair, and the review process was expected to continue;



however, no reform efforts were achieved. In 2014, the Kimberley Process is being chaired by China, which will
be followed by Angola in 2015. In addition, the current Kimberley Process decision making procedure is
dependent on reaching a consensus among member governments, which can result in the protracted resolution
of issues, and there is little expectation of significant reform over the long-term. The impact of this review
process on the supply of diamonds, and consumers’ perception of the diamond supply chain, is unknown. In
addition to the Kimberley Process, the supply of diamonds to the US is also impacted by certain governmental
trade sanctions imposed on Zimbabwe.

The possibility of constraints in the supply of diamonds of a size and quality Signet requires to meet its
merchandising requirements may result in changes in Signet’s supply chain practices, for example its rough
sourcing initiative. In addition, Signet may from time to time choose to hold more inventory, to purchase raw
materials at an earlier stage in the supply chain or enter into commercial agreements of a nature that it currently
does not use. Such actions could require the investment of cash and/or additional management skills. Such
actions may not result in the expected returns and other projected benefits anticipated by management.

An inability to increase retail prices to reflect higher commaodity costs would result in lower profitability.
Historically jewelry retailers have been able, over time, to increase prices to reflect changes in commodity costs.
However, in general, particularly sharp increases in commodity costs may result in a time lag before increased
commodity costs are fully reflected in retail prices. As Signet uses an average cost inventory methodology,
volatility in its commaodity costs may also result in a time lag before cost increases are reflected in retail prices.
There is no certainty that such price increases will be sustainable, so downward pressure on gross margins and
earnings may occur. In addition, any sustained increases in the cost of commodities could result in the need to
fund a higher level of inventory or changes in the merchandise available to the customer.

In August 2012, the SEC, pursuant to the Dodd-Frank Act, issued final rules, which require annual disclosure
and reporting on the source and use of certain minerals, including gold, from the Democratic Republic of Congo
and adjoining countries. The gold supply chain is complex and, while management believes that the rules will
only cover less than 1% of annual worldwide gold production (based upon current estimates), the final rules
require Signet and other jewelry retailers and manufacturers that file with the SEC to exercise reasonable due
diligence in determining the country of origin of the statutorily designated minerals that are used in products
sold by Signet in the US and elsewhere. Signet must first report to the SEC on our country of origin inquiries,
our due diligence measures, the results of those activities, and our related determinations in May 2014, with
respect to the calendar year ended December 31, 2013.

Compliance with the rules to date has not and will not likely add significantly to Signet’s costs, and
management does not expect this increase to be material. There may be reputational risks with customers and
other stakeholders if Signet, due to the complexity of the global supply chain, is unable to sufficiently verify the
origin for the relevant metals. Also, if the responses of parts of Signet’s supply chain to the verification requests
are adverse, it may harm Signet’s ability to obtain merchandise and add to compliance costs.

The final rules also cover tungsten and tin, which are contained in a small proportion of items that are sold by
Signet. It is possible that other minerals, such as diamonds, could be subject to similar rules.

Price increases may have an adverse impact on Signet’s performance.

If significant price increases are implemented, by either division, across a wide range of merchandise, the
impact on earnings will depend on, among other factors, the pricing by competitors of similar products and the
response by the customer to higher prices. Such price increases may result in lower achieved gross margin
dollars and adversely impact earnings.

Signet’s competitors are specialty jewelry retailers, as well as other jewelry retailers, including department
stores, mass merchandisers, discount stores, apparel and accessory fashion stores, brand retailers, shopping
clubs, home shopping television channels, direct home sellers, online retailers and auction sites. In addition,
other retail categories, for example, electronics and other forms of expenditure, such as travel, also compete for
consumers’ discretionary expenditure. This is particularly so during the holiday gift giving season. Therefore,
the price of jewelry relative to other products influences the proportion of consumers’ expenditure that is spent
on jewelry. If the relative price of jewelry increases, Signet’s sales and earnings may decline.



The failure to satisfy the accounting requirements for ‘hedge accounting’, or default or insolvency of a
counterparty to a hedging contract, could adversely impact results.

Signet hedges a portion of its purchases of gold for both its US and UK divisions and hedges the US dollar
requirements of its UK division. The failure to satisfy the requirements of the appropriate accounting
requirements, or a default or insolvency of a counterparty to a contract, could increase the volatility of results
and may impact the timing of recognition of gains and losses in the income statement.

The inability of Signet to obtain merchandise that customers wish to purchase, particularly ahead of and
during, the fourth quarter would adversely impact sales.

The abrupt loss or disruption of any significant supplier during the three month period (August to October)
leading up to the fourth quarter would result in a material adverse effect on Signet’s business.

Also, if management misjudges expected customer demand, or fails to identify changes in customer demand
and/or its supply chain does not respond in a timely manner, it could adversely impact Signet’s results by
causing either a shortage of merchandise or an accumulation of excess inventory.

Signet benefits from close commercial relationships with a number of suppliers. Damage to, or loss of, any of
these relationships could have a detrimental effect on results. Management holds regular reviews with major
suppliers. Signet’s most significant supplier accounts for 6% of merchandise. Government requirements
regarding sources of commaodities, such as those required by the Dodd-Frank Act, could result in Signet
choosing to terminate relationships with a limited number of suppliers.

Luxury and prestige watch manufacturers and distributors normally grant agencies to sell their ranges on a store
by store basis, and most of the leading brands have been steadily reducing the number of agencies in the US and
the UK over recent years. The watch brands sold by Ernest Jones, and to a lesser extent Jared, help attract
customers and build sales in all categories. Therefore an inability to obtain or retain watch agencies for a
location could harm the performance of that particular store. In the case of Ernest Jones, the inability to gain
additional prestige watch agencies is an important factor in, and may reduce the likelihood of, opening new
stores, which could adversely impact sales growth.

The growth in importance of branded merchandise within the jewelry market may adversely impact Signet’s
sales and earnings if it is unable to obtain supplies of branded merchandise that the customer wishes to purchase.
In addition, if Signet loses the distribution rights to an important branded jewelry range, it could adversely
impact sales and earnings.

Signet has had success in recent years in the development of branded merchandise that is exclusive to its stores.
If Signet is not able to further develop such branded merchandise, or is unable to successfully develop further
such initiatives, it may adversely impact sales and earnings.

An inability to recruit, train, motivate and retain suitably qualified sales associates could adversely impact
sales and earnings.

Management regards the customer experience as an essential element in the success of its business. Competition
for suitable individuals or changes in labor and healthcare laws could require us to incur higher labor costs.
Therefore an inability to recruit, train, motivate and retain suitably qualified sales associates could adversely
impact sales and earnings.

Loss of confidence by consumers in Signet’s brand names, poor execution of marketing programs and
reduced marketing expenditure could have a detrimental impact on sales.

Primary factors in determining customer buying decisions in the jewelry sector include customer confidence in
the retailer and in the brands it sells, together with the level and quality of customer service. The ability to
differentiate Signet’s stores and merchandise from competitors by its branding, marketing and advertising
programs is an important factor in attracting consumers. If these programs are poorly executed or the level of
support for them is reduced, or the customer loses confidence in any of Signet’s brands for whatever reason, it
could unfavorably impact sales and earnings.

Long-term changes in consumer attitudes to jewelry could be unfavorable and harm jewelry sales.

Consumer attitudes to diamonds, gold and other precious metals and gemstones also influence the level of
Signet’s sales. Attitudes could be affected by a variety of issues including concern over the source of raw
materials; the impact of mining and refining of minerals on the environment, the local community and the



political stability of the producing country; labor conditions in the supply chain; and the availability of and
consumer attitudes to substitute products such as cubic zirconia, moissanite and laboratory created diamonds. A
negative change in consumer attitudes to jewelry could adversely impact sales and earnings.

The retail jewelry industry is highly fragmented and competitive. Aggressive discounting or “going out of
business” sales by competitors may adversely impact Signet’s performance in the short term.

The retail jewelry industry is competitive. If Signet’s competitive position deteriorates, operating results or
financial condition could be adversely affected.

Aggressive discounting by competitors, particularly those holding “going out of business” sales, may adversely
impact Signet’s performance in the short term. This is particularly the case for easily comparable pieces of
jewelry, of similar quality, sold through stores that are situated near to those that Signet operates.

The US division faces significant competition from independent specialty jewelry retailers that are able to adjust
their competitive stance, for example on pricing, to local market conditions. This can put individual Signet
stores at a competitive disadvantage as the US division has a national pricing strategy.

The inability to rent stores that satisfy management’s operational and financial criteria could harm sales,
as could changes in locations where customers shop.

Signet’s results are dependent on a number of factors relating to its stores. These include the availability of
desirable property, the demographic characteristics of the area around the store, the design, and maintenance of
the stores, the availability of attractive locations within the shopping center that also meet the operational and
financial criteria of management, the terms of leases and Signet’s relationship with major landlords. The US
division leases 19% of its store locations from Simon Property Group. Signet has no other relationship with any
lessor relating to 10% or more of its store locations. If Signet is unable to rent stores that satisfy its operational
and financial criteria, or if there is a disruption in its relationship with its major landlords, sales could be
adversely affected.

Given the length of property leases that Signet enters into, it is dependent upon the continued popularity of
particular retail locations. As Signet tests and develops new types of store locations and designs, there is no
certainty as to their success. The majority of long-term space growth opportunities in the US are in new
developments and therefore future store space is in part dependent on the investment by real estate developers
on new projects. Limited new real estate development taking place would make it challenging to identify and
secure suitable new store locations. The UK division has a more diverse range of store locations than in the US,
including some exposure to smaller retail centers which do not justify the investment required to refurbish the
site to the current store format. Consequently, the UK division is gradually closing stores in such locations as
leases expire or satisfactory property transactions can be executed; however, the ability to secure such property
transactions is not certain. As the UK division is already represented in nearly all major retail centers, a small
annual decrease in store space is expected in the medium term which will adversely impact sales growth.

The rate of new store development is dependent on a number of factors including obtaining suitable real estate,
the capital resources of Signet, the availability of appropriate staff and management and the level of the
financial return on investment required by management.

Signet’s success is dependent on the strength and effectiveness of its relationships with its various
stakeholders whose behavior may be affected by its management of social, ethical and environmental
risks.

Social, ethical and environmental matters influence Signet’s reputation, demand for merchandise by consumers,
the ability to recruit staff, relations with suppliers and standing in the financial markets. Signet’s success is
dependent on the strength and effectiveness of its relationships with its various stakeholders: customers,
shareholders, employees and suppliers. In recent years, stakeholder expectations have increased and Signet’s
success and reputation will depend on its ability to meet these higher expectations.

Inadequacies in and disruption to internal controls and systems could result in lower sales and increased
costs or adversely impact the reporting and control procedures.

Signet is dependent on the suitability, reliability and durability of its systems and procedures, including its
accounting, information technology, data protection, warehousing and distribution systems. If support ceased for
a critical externally supplied software package or system, management would have to implement an alternative



software package or system or begin supporting the software internally. Disruption to parts of the business could
result in lower sales and increased costs.

Security breaches and other disruptions to Signet’s information technology infrastructure and databases
could interfere with Signet’s operations, and could compromise Signet’s and its customers’ and suppliers’
information, exposing Signet to liability which would cause Signet’s business and reputation to suffer.

Signet operates in multiple channels and, in the US division, maintains its own customer finance operation.
Signet is also increasingly using mobile devices, social media and other online activities to connect with
customers, staff and other stakeholders. Therefore, in the ordinary course of business, Signet relies upon
information technology networks and systems, some of which are managed by third parties, to process, transmit
and store electronic information, and to manage or support a variety of business processes and activities,
including eCommerce sales, supply chain, merchandise distribution, customer invoicing and collection of
payments. Signet uses information technology systems to record, process and summarize financial information
and results of operations for internal reporting purposes and to comply with regulatory financial reporting, legal
and tax requirements. Additionally, Signet collects and stores sensitive data, including intellectual property,
proprietary business information, the propriety business information of our customers and suppliers, as well as
personally identifiable information of Signet’s customers and employees, in data centers and on information
technology networks. The secure operation of these information technology networks, and the processing and
maintenance of this information is critical to Signet’s business operations and strategy. Despite security
measures and business continuity plans, Signet’s information technology networks and infrastructure may be
vulnerable to damage, disruptions or shutdowns due to attacks by hackers or breaches due to employee error or
malfeasance, or other disruptions during the process of upgrading or replacing computer software or hardware,
power outages, computer viruses, telecommunication or utility failures or natural disasters or other catastrophic
events. The occurrence of any of these events could compromise Signet’s networks and the information stored
there could be accessed, manipulated, publicly disclosed, lost or stolen. Any such access, disclosure or other loss
of information could result in legal claims or proceedings, liability or regulatory penalties under laws protecting
the privacy of personal information, disrupt operations, and damage Signet’s reputation, which could adversely
affect Signet’s business. In addition, it could harm Signet’s ability to execute its business and adversely impact
sales, costs and earnings.

An adverse decision in legal proceedings and/or tax matters could reduce earnings.

In March 2008, private plaintiffs filed a class action lawsuit for an unspecified amount against Sterling Jewelers
Inc. (“Sterling”), a subsidiary of Signet, in U.S. District Court for the Southern District of New York, which has
been referred to private arbitration. In September 2008, the US Equal Employment Opportunities Commission
filed a lawsuit against Sterling in U.S. District Court for the Western District of New York. Sterling denies the
allegations from both parties and has been defending these cases vigorously. If, however, it is unsuccessful in
either defense, Sterling could be required to pay substantial damages. At this point, no outcome or amount of
loss is able to be estimated. See Note 22 in Item 8.

At any point in time, various tax years are subject to, or are in the process of, audit by various taxing authorities.
To the extent that management’s estimates of settlements change, or the final tax outcome of these matters is
different than the amounts recorded, such differences will impact income tax in the period in which such
determinations are made.

Failure to comply with labor regulations could harm the business.

Failure by Signet to comply with labor regulations could result in fines and legal actions. In addition, the ability
to recruit and retain staff could be harmed.

Failure to comply with changes in law and regulations could adversely affect the business.

Signet’s policies and procedures are designed to comply with all applicable laws and regulations. Changing
legal and regulatory requirements have increased the complexity of the regulatory environment in which the
business operates and the cost of compliance. Failure to comply with the various regulatory requirements may
result in damage to Signet’s reputation, civil and criminal liability, fines and penalties, and further increase the
cost of regulatory compliance. Changes in tax legislation, for example, the elimination of LIFO for US tax
accounting purposes, could adversely impact cash flow.



Investors may face difficulties in enforcing proceedings against Signet Jewelers Limited as it is domiciled
in Bermuda.

It is doubtful whether courts in Bermuda would enforce judgments obtained by investors in other jurisdictions,
including the US and the UK, against the Parent Company or its directors or officers under the securities laws of
those jurisdictions or entertain actions in Bermuda against the Parent Company or its directors or officers under
the securities laws of other jurisdictions.

Any difficulty executing an acquisition, a business combination or a major business initiative may result
in expected returns and other projected benefits from such an exercise not being realized.

Any difficulty in executing an acquisition, a business combination or a major business initiative, including its
direct diamond sourcing capabilities, may result in expected returns and other projected benefits from such an
exercise not being realized. The acquisition of companies with operating margins lower than that of Signet may
cause an overall lower operating margin for Signet. A significant transaction could also disrupt the operation of
its current activities. Signet’s current borrowing agreements place certain limited constraints on its ability to
make an acquisition or enter into a business combination, and future borrowing agreements could place tighter
constraints on such actions.

Proposed Acquisition—Signet’s proposed acquisition of Zale is subject to Zale stockholder approval,
certain regulatory approvals and customary closing conditions and the expected benefits from the
acquisition may not be fully realized.

On February 19, 2014, Signet entered into an Agreement and Plan of Merger (the “Merger Agreement”) with
Zale to acquire all of Zale’s issued and outstanding common stock for $21.00 per share in cash consideration
with an approximate transaction value of $1.4 billion including net debt. Although Signet has entered into a
voting and support agreement with Golden Gate Capital, the beneficial owner of approximately 22% of Zale’s
common stock, Signet cannot predict whether Zale stockholder approval will be obtained or whether or when
the required regulatory approvals under the Hart-Scott-Rodino Antitrust Improvements Act of 1976 (“HSR”)
will be obtained or if the closing conditions will be satisfied. A failure to close the transaction or significant
delays in doing so may negatively impact the trading price of our common stock and our business, financial
condition and results of operations. The Federal Trade Commission (“FTC”) may condition the approval of the
acquisition on divestiture of certain assets, including the divestiture of certain stores, which, if agreed to by
Signet, may materially affect the anticipated benefits of the proposed acquisition, and there can be no assurance
that such divestiture can be completed on terms satisfactory to Signet and the FTC. Under the Merger
Agreement, Signet is not required to take any actions to obtain antitrust approvals that would, individually or in
the aggregate, result in (i) the loss of revenue of Zale in excess of $135.0 million, (ii) the loss of sales of Signet
in excess of $135.0 million or (iii) the combination of losses of revenues of Zale and sales of Signet in excess of
$135.0 million in the aggregate, in each case as measured by such party’s Fiscal 2013 revenue or sales,
respectively, reported in its annual audited financial statements for such year. The Merger Agreement also
includes customary termination provisions for both Zale and Signet and provides that, in connection with the
termination of the Merger Agreement by Signet or Zale, under certain specified circumstances Zale will be
required to pay Signet a termination fee of $26.7 million. Signet may also be required to pay Zale a termination
fee of $53.4 million if anti-trust clearance is not received prior to February 19, 2015 (or May 15, 2015 if all
conditions to closing other than regulatory approval have been obtained prior to that date). In the event that
either party terminates the Merger Agreement because Zale’s stockholders do not adopt the Merger Agreement
following the making of a competing offer, Zale will be required to reimburse Signet for its expenses in an
amount not exceeding $12.5 million. Signet expects to issue at least $1.4 billion of debt during the second half
of Fiscal 2015 to fund the planned acquisition of Zale, which will significantly increase Signet’s outstanding
debt. This additional indebtedness will require us to dedicate a portion of our cash flow to servicing this debt,
thereby reducing the availability of cash to fund other business initiatives, including dividends and share
repurchases. If the transaction closes, significant changes to Signet’s financial condition as a result of global
economic changes or difficulties in the integration or execution of strategies of the newly acquired business, and
the diversion of significant management time and resources towards completion of the transaction and
integrating the business and operations of Zale may affect our ability to obtain the expected benefits from the
transaction or to satisfy the financial covenants included in the terms of the financing arrangements.

If Signet’s financing for the transaction becomes unavailable, the transaction may not be completed and
we may be in breach of the Merger Agreement.

We intend to finance the cash required in connection with the transaction, including for expenses incurred in
connection with the transaction, with debt financing of approximately $1.4 billion, which includes $600 million



in securitization of Signet’s US accounts receivable and $800 million in other debt financing. Signet has secured
a commitment for an $800 million 364-day unsecured bridge facility and a $400 million 5-year unsecured term
loan facility in connection with the transaction. The bridge facility is expected to be replaced by permanent
financing in due course. The bridge facility and the term loan facility contain customary fees which will be
recorded as an expense in Fiscal 2015, with additional interest expense dependent on the timing of borrowings
and closing of the transaction. The obligation of the lenders to provide the debt financing is subject to various
customary closing conditions. In the event any of the closing conditions is not satisfied or waived, or to the
extent one or more of the lenders is unwilling to, or unable to, fund its commitments under the debt financing,
we may be required to seek alternative financing or fund the cash required in connection with the transaction
ourselves. Due to the fact that there is no financing or funding condition in the Merger Agreement, if we are
unable to obtain funding from our financing sources for the cash required in connection with the transaction, we
would be in breach of the Merger Agreement assuming all other conditions to closing are satisfied and may be
liable to Zale for damages.

Signet will incur transaction-related costs in connection with the transaction.

We expect to incur a number of non-recurring transaction-related costs associated with completing the
transaction, combining the operations of the two companies and achieving desired synergies. These fees and
costs may be substantial. Non-recurring transaction costs include, but are not limited to, fees paid to legal,
financial and accounting advisors, regulatory filing fees and printing costs. Additional unanticipated costs may
be incurred in the integration of our and Zale’s businesses. There can be no assurance that the realization of
other efficiencies related to the integration of the two businesses, as well as the elimination of certain
duplicative costs, will offset the incremental transaction-related costs over time. Thus, any net benefit may not
be achieved in the near term, the long term or at all.

Although we anticipate that Zale will continue to operate as a separate brand within Signet, failure to
successfully combine Signet’s and Zale’s businesses in the expected time frame may adversely affect the
future results of the combined company.

The success of the proposed transaction will depend, in part, on our ability to realize the anticipated benefits and
synergies from combining our and Zale’s businesses. To realize these anticipated benefits, the businesses must
be successfully combined. If the combined company is not able to achieve these objectives, or is not able to
achieve these objectives on a timely basis, the anticipated benefits of the transaction may not be realized fully or
at all. In addition, the actual integration may result in additional and unforeseen expenses, which could reduce
the anticipated benefits of the transaction. These integration difficulties could result in declines in the market
value of our common stock.

Purported stockholder class action complaints have been filed against Zale, Signet, the members of Zale’s
board of directors and Signet’s merger subsidiary, challenging the transaction, and an unfavorable
judgment or ruling in these lawsuits could prevent or delay the consummation of the proposed transaction
and result in substantial costs.

In connection with the proposed transaction, purported stockholders of Zale have filed purported stockholder
class action lawsuits in the Delaware Court of Chancery. Those lawsuits name as defendants Zale, Signet, the
members of the board of directors of Zale, and Signet’s merger subsidiary. Among other remedies, the plaintiffs
seek to enjoin the proposed transaction. If a final settlement is not reached, or if a dismissal is not obtained,
these lawsuits could prevent and/or delay completion of the transaction and result in substantial costs to Zale
and us, including any costs associated with the indemnification of directors. Additional lawsuits may be filed
against Zale and us, our merger subsidiary and Zale’s directors related to the proposed transaction. The defense
or settlement of any lawsuit or claim may adversely affect the combined company’s business, financial
condition or results of operations.

Changes in assumptions used in making accounting estimates or in accounting standards may adversely
impact investor perception of the business.

Changes in assumptions used in making accounting estimates relating to items such as extended service plans
and pensions, may adversely affect Signet’s financial results and balance sheet. Changes in accounting
standards, such as those currently being considered relating to leases, could materially impact the presentation of
Signet’s results and balance sheet. Investors’ reaction to any such change in presentation is unknown. Such
changes could also impact the way that the business is managed and access to the credit markets.



Loss of one or more key executive officers or employees could adversely impact performance, as could the
appointment of an inappropriate successor or successors.

Signet’s future success will partly depend upon the ability of senior management and other key employees to
implement an appropriate business strategy. While Signet has entered into employment contracts with such key
personnel, the retention of their services cannot be guaranteed and the loss of such services, or the inability to
attract and retain talented personnel, could have a material adverse effect on Signet’s ability to conduct its

business. In addition, any new executives may wish, subject to Board approval, to change the strategy of Signet.

The appointment of new executives may therefore adversely impact performance.

ITEM 6. SELECTED CONSOLIDATED FINANCIAL DATA

The financial data included below for Fiscal 2014, Fiscal 2013 and Fiscal 2012 have been derived from the
audited consolidated financial statements included in Item 8. The financial data for these periods should be read
in conjunction with the financial statements, including the notes thereto, and Item 7. The financial data included
below for Fiscal 2011 and Fiscal 2010 have been derived from the previously published consolidated audited
financial statements not included in this document.

Fiscal Fiscal Fiscal Fiscal Fiscal
FINANCIAL DATA: 2014 2013% 2012 2011 2010
(in millions)
Income statement:
SAIES ...ttt $ 4,209.2 $ 3,983.4 $ 3,749.2 $ 34374 $ 3,273.6
COSt OF SAIES .. (2,628.7) (2,446.0) (2,311.6) (2,194.5) (2,208.0)
GrOSS MANGIN ..ttt sneens 1,580.5 1,537.4 1,437.6 1,242.9 1,065.6
Selling, general and administrative eXpenses..........c.ccoevvvrvenne. (1,196.7) (1,138.3) (1,056.7) (980.4) (916.5)
Other operating iINCOME, NEL........coviiiereiiieieese e 186.7 161.4 126.5 110.0 1154
OpPerating INCOIME ........ccceiiriiieie ettt 5705 560.5 507.4 3725 264.5
INEreSt EXPENSE, NEL.....viiiieieeiee e (4.0) (3.6) (5.3) (72.1) (34.0)
Income before INCOME taXesS.......ccvvvvevvevvereee e 566.5 556.9 502.1 300.4 230.5
INCOME TAXES.....eiiiieieriee e (198.5) (197.0) (177.7) (100.0) (73.4)
NEL INCOME ...ttt $ 368.0 $ 3599 $ 3244 $ 2004 $ 157.1
EBITDA®D ..ottt $ 680.7 $ 659.9 $ 599.8 $ 470.3 $ 3734
Income statement: (as a percent to sales)
SAIES ...ttt 100.0 100.0 100.0 100.0 100.0
COSt OF SAIES ... (62.5) (61.4) (61.7) (63.8) (67.4)
GrOSS MANGIN vttt ettt ere e 375 38.6 38.3 36.2 32.6
Selling, general and administrative eXpenses.........cc.ccvcvvveeenne. (28.4) (28.6) (28.2) (28.5) (28.0)
Other operating iINCOME, NEL.......ccoviiereiiiereese e 4.4 4.1 3.4 3.1 3.5
OpPerating INCOIME ........ccceiireiieie it 135 141 135 10.8 8.1
INterest eXPense, NEL ... (0.1) (0.1) (0.1) (2.1) (1.1)
Income before iNCOME taXES......ccccoverirereiireiieieee e 134 14.0 134 8.7 7.0
INCOME TAXES.....eiciiiiie et e (4.7) (5.0) (4.7) (2.9) (2.2)
NEL INCOME .. sreens 8.7 9.0 8.7 5.8 4.8
EBITDAD ..ottt ettt 16.2 16.6 16.0 13.7 11.4
Per share data:
Earnings per share: DasiC.........cccvereereneeneneeseceseeee $ 459 $ 437 $ 376 $ 234 $ 184
IUEEd v $ 456 $ 435 $ 373 $ 232 $ 183

Weighted average common shares outstanding:

basic (Million) ..o, 80.2 82.3 86.2 85.7 85.3

diluted (MIllioN) .....ccooeriiiie 80.7 82.8 87.0 86.4 85.7
Dividends declared per share ...........cccooeveiiinvincnciiecee, $ 0.60 $ 048 $ 020 — $  —

(1) Fiscal 2013 was a 53 week period. The 53" week added $56.4 million in net sales and decreased diluted earnings per share by approximately
$0.02 for both the fourth quarter and fiscal period.
(2) EBITDA is a non-GAAP measures, see “GAAP and non-GAAP Measures” below.



Fiscal Fiscal Fiscal Fiscal Fiscal

2014 2013 2012 2011 2010
(in millions)
Balance sheet:
TOtal ASSELS.....ecveicveciecieecte ettt $4,029.2 $3,719.0 $3,611.4 $3,089.8 $3,044.9
Total Habilities ......coccovveeiiicice e 1,466.1 1,389.1 1,332.3 1,150.8 1,341.3
Total shareholders’ eqUity .......ccoovvvvvrrieirieenienieeeeseeneen 2,563.1 2,329.9 2,279.1 1,939.0 1,703.6
Working capital .........ccovviriiiiiiiee s 2,356.9 2,164.2 2,158.3 1,831.3 1,814.3
Cash and cash equivalents..........c..ccccvereienennieneneienee 247.6 301.0 486.8 302.1 316.2
Loans and oVerdrafts ..........cococvverninerniniscsescsees (19.3) — — (31.0) (44.1)
Long-term debt.......ccooviiiiiiiiic s — — — — (280.0)
Net cash (AeDL)D .....veviiiiiciree e $ 2283 $ 301.0 $ 486.8 $ 2711 $ (79
Common shares outstanding .........ccccvererererieieneneieseeans 80.2 81.4 86.9 86.2 85.5
Cash flow:
Net cash provided by operating activities ......................... $ 2355 $ 3127 $ 3252 $ 3231 $ 5153
Net cash used in investing activities...........cccooevevrenecnn (160.4) (190.9) (97.8) (55.6) (43.5)
Net cash used in financing activities ............cccevevrenennn (124.8) (308.1) (40.0) (282.3) (251.6)
(Decrease) increase in cash and cash equivalents ............. $ (49.7) $ (186.3) $ 1874 $ (14.8) $ 220.2
Ratios:
Operating MAargin .......cooeoererieieneee e 13.5% 14.1% 13.5% 10.8% 8.1%
Effective tax rate .......cooeveiiiiic e, 35.0% 35.4% 35.4% 33.3% 31.8%
ROCE® .. .ottt 25.2% 28.1% 28.6% 23.0% 15.0%
Fiscal Fiscal Fiscal Fiscal Fiscal
2014 2013 2012 2011 2010
Store data:
Store numbers (at end of period)
US e 1,471 1,443 1,318 1,317 1,361
UK st 493 511 535 540 552
Percentage increase (decrease) in same store sales
US e 5.2% 4.0% 11.1% 8.9% 0.2%
UK st 1.0% 0.3% 0.9% 1.4)% (2.4)%
SHGNEL . 4.4% 3.3% 9.0% 6.7% (0.4)%
Number of employees (full-time equivalents)................... 18,179@ 17,877® 16,555 16,229 16,320

(1) Net cash (debt) and ROCE are non-GAAP measures, see “GAAP and non-GAAP Measures” below.
(2)  Number of employees includes 211 full-time equivalents employed at the diamond polishing plant located in Botswana.
(3)  Number of employees includes 830 full-time equivalents employed by Ultra.

GAAP AND NON-GAAP MEASURES

The discussion and analysis of Signet’s results of operations, financial condition and liquidity contained in this
Report are based upon the consolidated financial statements of Signet which are prepared in accordance with
US GAAP and should be read in conjunction with Signet’s financial statements and the related notes included in
Item 8. A number of non-GAAP measures are used by management to analyze and manage the performance of
the business, and the required disclosures for these non-GAAP measures are shown below. In particular, the
terms “at constant exchange rates,” “underlying” and “underlying at constant exchange rates” are used in a
number of places. “At constant exchange rates” is used to indicate where items have been adjusted to eliminate
the impact of exchange rate movements on translation of pound sterling amounts to US dollars. “Underlying” is
used to indicate where adjustments for significant, unusual and non-recurring items have been made and
“underlying at constant exchange rates” indicates where the underlying items have been further adjusted to
eliminate the impact of exchange rate movements on translation of pound sterling amounts to US dollars.



Signet provides such non-GAAP information in reporting its financial results to give investors additional data to
evaluate its operations. Management does not, nor does it suggest investors should, consider such non-GAAP
measures in isolation from, or in substitution for, financial information prepared in accordance with GAAP.

1. Income statement at constant exchange rates

Movements in the US dollar to pound sterling exchange rate have an impact on Signet’s results. The UK
division is managed in pounds sterling as sales and a majority of its operating expenses are incurred in that
currency and its results are then translated into US dollars for external reporting purposes. Management believes
it assists in understanding the performance of Signet and its UK division if constant currency figures are given.
This is particularly so in periods when exchange rates are volatile. The constant currency amounts are calculated
by retranslating the prior year figures using the current year’s exchange rate. Management considers it useful to
exclude the impact of movements in the pound sterling to US dollar exchange rate to analyze and explain
changes and trends in Signet’s sales and costs.

(a) Fiscal 2014 percentage change in results at constant exchange rates

Fiscal 2014
Fiscal 2013 change
Impact of at constant at constant
exchange exchange exchange
Fiscal Fiscal rate rates rates
2014 2013 Change movement (non-GAAP) (non-GAAP)
$million $million % $million $million %
Sales by origin and destination:
US e 3,517.6 3,273.9 7.4 — 3,273.9 7.4
UK e, 685.6 709.5 3.4 (4.2) 705.3 (2.8)
OFher ..o, 6.0 — nm — — _nm
4,209.2 3,983.4 5.7 (4.2) 3,979.2 5.8
Cost OF SAIES ..o, (2,628.7) (2,446.0) (7.5) 4.1 (2,441.9) (7.6)
GrOSS MArGiN c.ccuveueiiiieiie e, 1,580.5 1,537.4 2.8 (0.2) 1,537.3 2.8
Selling, general and administrative
EXPENSES .ttt (1,196.7) (1,138.3) (5.1) 1.9 (1,136.4) (5.3)
Other operating income, Net..........cccoovevvvennns, 186.7 161.4 15.7 (0.1) 161.3 15.7
Operating income (loss):
US e 553.2 547.8 1.0 — 547.8 1.0
UK e 42.4 40.0 6.0 1.7 41.7 1.7
(@] 11 OSSR (25.1) (27.3) 8.1 — (27.3) 8.1
570.5 560.5 1.8 1.7 562.2 15
INterest eXPeNnSe, NEL........ccovvereeieeieeie e, (4.0) (3.6) (11.1) — (3.6) (11.1)
Income before income taxes.........cccevevvrennnn, 566.5 556.9 1.7 1.7 558.6 1.4
INCOME TAXES....eeveeeeie e, (198.5) (197.0) (0.8) (0.3) (197.3) (0.6)
NEL INCOME .., 368.0 359.9 2.3 1.4 361.3 1.9
Basic earnings per share..........ccccccveneinennens, $ 459 $ 437 5.0 $0.02 $ 439 4.6
Diluted earnings per share............ccocoeeevrennenn, $ 456 $ 435 4.8 $0.01 $ 4.36 4.6

(1) Fiscal 2013 was a 53 week period. The 53" week added $56.4 million in net sales and decreased diluted earnings per share by approximately
$0.02 for the fiscal period.
nm  Not meaningful as Fiscal 2014 is the first year of sales.



(b) Fourth quarter Fiscal 2014 percentage change in results at constant exchange rates

14 weeks 13 weeks
ended ended
February 2, February 1,
2013 2014
Impact of at constant change
13 weeks ended 14 weeks ended exchange exchange at constant
February 1, February 2, rate rates exchange rates
2014 2013¢ Change movement (non-GAAP) (non-GAAP)
$million $million % $million $million %
Sales by origin and destination:
US e 1,288.0 1,244.9 35 — 1,244.9 35
UK e 272.2 268.4 14 5.3 273.7 (0.5)
Other. .o 3.8 — nm — — nm
1,564.0 1,513.3 34 5.3 1,518.6 3.0
Cost of sales ......cocvevveeiiicieice (915.2) (876.2) (4.5) (2.8) (879.0) (4.1)
GroSS MArgin .....cccvveveeirienieineiecneee, 648.8 637.1 1.8 25 639.6 14
Selling, general and administrative
EXPENSES ..ot siee e (425.8) (410.9) (3.6) (0.7) (411.6) (3.4)
Other operating income, net................ 47.6 41.5 14.7 (0.2) 41.3 15.3
Operating income (loss):
US e 227.9 227.5 0.2 — 2275 0.2
UK e 51.7 48.8 5.9 1.7 50.5 2.4
Other....ocieeiee e, (9.0) (8.6) (4.7) (0.1) (8.7) (3.4)
270.6 267.7 1.1 16 269.3 0.5
Interest expense, Net........c.cevvvvvvrennn (1.2) (1.1) (9.1) 0.1 (1.0) (20.0)
Income before income taxes................ 269.4 266.6 1.1 1.7 268.3 0.4
INCOME taXEeS....cvvevieiieieree e, (94.2) (94.8) 0.6 (0.3) (95.1) 0.9
NEt INCOME ..o, 175.2 171.8 2.0 1.4 173.2 1.2
Basic earnings per share...........ccc.co..... $ 220 $ 213 33 $ 002 $ 215 2.3
Diluted earnings per share................... $ 218 $ 212 28 $ 0.01 $ 213 2.3

(1)  Fourth quarter Fiscal 2013 was a 14 week period. The 14™ week added $56.4 million in net sales and decreased diluted earnings per share by
approximately $0.02 for the fourth quarter.
nm  Not meaningful as Fiscal 2014 is the first year of sales.



(c) Fiscal 2013 percentage change in results at constant exchange rates

Sales by origin and destination:
US e

Cost OF SAlES ...,

GrOSS MArGiN c.ccveveieiieciecrese e,
Selling, general and administrative

EXPENSES .vvvvirevireerestesieeeresee et seene e neen,
Other operating income, Net..........cccocevverieenns

Operating income (loss):
US e

Interest eXPeNnse, NEt.......cocvvvvieeviieiiee e,

Income before income taxes.........ccceveeveveeennn,
INCOME TAXES. .. evvvvreriieieieieierrreierererererererererenen,

NEL INCOME ...

Basic earnings per share..........cccocvveneinennens,
Diluted earnings per share..........c.ccooeeeirennns,

Fiscal 2013

Fiscal 2012 change
Impact of at constant at constant
exchange exchange exchange
Fiscal Fiscal rate rates rates
2013 2012 Change movement (non-GAAP) (non-GAAP)
$million $million % $million $million %
3,273.9 3,034.1 7.9 — 3,034.1 7.9
709.5 715.1 (0.8) (4.5) 710.6 (0.2)
3,983.4 3,749.2 6.2 (4.5) 3,744.7 6.4
(2,446.0) (2,311.6) (5.8) 3.0 (2,308.6) (6.0)
1,537.4 1,437.6 6.9 (1.5) 1,436.1 7.1
(1,138.3) (1,056.7) (7.7) 1.2 (1,055.5) (7.8)
161.4 126.5 27.6 — 126.5 27.6
547.8 478.0 14.6 — 478.0 14.6
40.0 56.1 (28.7) (0.4) 55.7 (28.2)
(27.3) (26.7) (2.2) 0.1 (26.6) (2.6)
560.5 507.4 10.5 (0.3) 507.1 10.5
(3.6) (5.3) 321 — (5.3) 32.1
556.9 502.1 10.9 (0.3) 501.8 11.0
(197.0) (177.7) (10.9) 0.1 (177.6) (10.9)
359.9 3244 10.9 (0.2) 324.2 11.0
$ 437 $ 376 16.2 $— $ 3.76 16.2
$ 435 $ 373 16.6 $— $ 373 16.6



(d) Fourth quarter Fiscal 2013 percentage change in results at constant exchange rates

13 weeks 14 weeks
ended ended
January 28, February 2,
2012 2013
Impact of at constant change
14 weeks ended 13 weeks ended exchange exchange at constant
February 2, January 28, rate rates exchange rates
2013 2012 Change movement (non-GAAP) (non-GAAP)
$million $million % $million $million %
Sales by origin and destination:
US e 1,244.9 1,090.1 14.2 — 1,090.1 142
UK e 268.4 263.7 1.8 6.7 270.4 (0.7
1,513.3 1,353.8 11.8 6.7 1,360.5 11.2
Cost of sales ......cocvvvvieeiiiiieicee, (876.2) (790.6) (10.8) (5.1) (795.7) (10.1)
Gross Margin.......ccceeeeveveeneeresivennnnn, 637.1 563.2 131 16 564.8 12.8
Selling, general and administrative
EXPENSES .vevveveererireere et ere e, (410.9) (348.8) (17.8) (2.3) (351.1) (17.0)
Other operating income, net................ 415 29.5 40.7 — 29.5 40.7
Operating income (loss):
US e 227.5 191.0 19.1 — 191.0 191
UK e 48.8 58.5 (16.6) (0.5 58.0 (15.9)
Unallocated .........coevevvevieneiineneienen, (8.6) (5.6) (53.6) (0.2 (5.8) (48.3)
267.7 243.9 9.8 (0.7) 243.2 10.1
Interest expense, Net........cccoeeeveereennnnn, 1.2) (1.5) 26.7 — (1.5) 26.7
Income before income taxes................ 266.6 242.4 10.0 (0.7) 241.7 10.3
INCOME tAXES....cveveverieieesie e, (94.8) (85.8) (10.5) 0.2 (85.6) (10.7)
NEt INCOME ..., 171.8 156.6 9.7 (0.5) 156.1 10.1
Basic earnings per share............c........ $ 213 $ 181 17.7 $— $ 181 17.7
Diluted earnings per share................... $ 212 $ 1.79 18.4 $— $ 179 18.4
2. Net cash

Net cash is the total of cash and cash equivalents less loans, overdrafts and long-term debt, and is helpful in
providing a measure of the total indebtedness of the business.

February 1, February 2, January 28,
2014 2013 2012
(in millions)
Cash and Cash EQUIVAIENES ..........ccriiiriircsse et $247.6 $301.0 $486.8
L0aNS aNd OVEFAIAFTS .........cvriiieiiiee e (19.3) — —
LONG-TEIM AEDL. ...eee bbb — — —
INBE CAS ..t bbb et bbbt st b e b ettt e bt b e r e b nrere $228.3 $301.0 $486.8

3. Return on capital employed excluding goodwill (“‘ROCE”)

ROCE is calculated by dividing the 52 week annual operating income by the average quarterly capital employed
and is expressed as a percentage. Capital employed includes accounts and other receivables, inventories,
intangible assets excluding goodwill, property, plant and equipment, other assets, accounts payable, accrued
expenses and other current liabilities, other liabilities, deferred revenue and retirement benefit asset/obligation.
This is a key performance indicator used by management for assessing the effective operation of the business
and is considered a useful disclosure for investors as it provides a measure of the return on Signet’s operating
assets.



4., Free cash flow

Free cash flow is a non-GAAP measure defined as the net cash provided by operating activities less purchases
of property, plant and equipment, net. Management considers that this is helpful in understanding how the
business is generating cash from its operating and investing activities that can be used to meet the financing
needs of the business. Free cash flow does not represent the residual cash flow available for discretionary

expenditure.
Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Net cash provided by operating aCtiVIties ............coeiiiiiiiiie e $ 2355 $312.7 $325.2
Purchase of property, plant and equIPMENt, NET ..o (152.7) (134.2) (97.8)
FIE8 CaSN TIOW ... et b e et e e be e be et raenreas $ 82.8 $ 1785 $227.4
5. Earnings before interest, income taxes, depreciation and amortization (“EBITDA”)
EBITDA is a non-GAAP measure defined as earnings before interest and income taxes (operating income),
depreciation and amortization. EBITDA is an important indicator of operating performance as it excludes the
effects of financing and investing activities by eliminating the effects of interest, depreciation and
ammortization costs. Management believes this financial measure is helpful to enhance investors’ ability to
analyze trends in our business and evaluate our performance relative to other companies.
Fiscal Fiscal Fiscal Fiscal Fiscal
2014 2013 2012 2011 2010
(in millions)
OPEIAtiNg INCOME .....ocveiiieeieicieeee ettt sttt sttt st st eeeerebens $570.5 $560.5  $507.4  $3725  $264.5
Depreciation and amortization ............ccceeeeiieiiienieieee e 110.2 99.4 924 97.8 108.9
EBITDA ..ottt ettt sttt a et $680.7 $659.9  $599.8  $470.3  $3734




ITEM 8. FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA
Report of Independent Registered Public Accounting Firm

The Board of Directors and Shareholders
Signet Jewelers Limited:

We have audited the accompanying consolidated balance sheets of Signet Jewelers Limited and
subsidiaries (Signet) as of February 1, 2014 and February 2, 2013, and the related consolidated income
statements, statements of comprehensive income, statements of cash flows, and statements of shareholders’
equity for the 52 week period ended February 1, 2014, the 53 week period ended February 2, 2013, and the 52
week period ended January 28, 2012. We also have audited Signet’s internal control over financial reporting as
of February 1, 2014, based on criteria established in Internal Control—Integrated Framework (1992) issued by
the Committee of Sponsoring Organizations of the Treadway Commission (COSO). Signet’s management is
responsible for these consolidated financial statements, for maintaining effective internal control over financial
reporting, and for its assessment of the effectiveness of internal control over financial reporting, included in the
accompanying Management’s annual report on internal control over financial reporting. Our responsibility is to
express an opinion on these consolidated financial statements and an opinion on Signet’s internal control over
financial reporting based on our audits.

We conducted our audits in accordance with the standards of the Public Company Accounting Oversight
Board (United States). Those standards require that we plan and perform the audits to obtain reasonable
assurance about whether the financial statements are free of material misstatement and whether effective
internal control over financial reporting was maintained in all material respects. Our audits of the consolidated
financial statements included examining, on a test basis, evidence supporting the amounts and disclosures in the
financial statements, assessing the accounting principles used and significant estimates made by management,
and evaluating the overall financial statement presentation. Our audit of internal control over financial reporting
included obtaining an understanding of internal control over financial reporting, assessing the risk that a
material weakness exists, and testing and evaluating the design and operating effectiveness of internal control
based on the assessed risk. Our audits also included performing such other procedures as we considered
necessary in the circumstances. We believe that our audits provide a reasonable basis for our opinions.

A company’s internal control over financial reporting is a process designed to provide reasonable
assurance regarding the reliability of financial reporting and the preparation of financial statements for external
purposes in accordance with generally accepted accounting principles. A company’s internal control over
financial reporting includes those policies and procedures that (1) pertain to the maintenance of records that, in
reasonable detail, accurately and fairly reflect the transactions and dispositions of the assets of the company;
(2) provide reasonable assurance that transactions are recorded as necessary to permit preparation of financial
statements in accordance with generally accepted accounting principles, and that receipts and expenditures of
the company are being made only in accordance with authorizations of management and directors of the
company; and (3) provide reasonable assurance regarding prevention or timely detection of unauthorized
acquisition, use, or disposition of the company’s assets that could have a material effect on the financial
statements.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect
misstatements. Also, projections of any evaluation of effectiveness to future periods are subject to the risk that
controls may become inadequate because of changes in conditions, or that the degree of compliance with the
policies or procedures may deteriorate.

In our opinion, the consolidated financial statements referred to above present fairly, in all material
respects, the financial position of Signet Jewelers Limited and subsidiaries as of February 1, 2014 and
February 2, 2013, and the results of its operations and its cash flows for the 52 week period ended February 1,
2014, the 53 week period ended February 2, 2013, and the 52 week period ended January 28, 2012, in
conformity with U.S. generally accepted accounting principles. Also in our opinion, Signet Jewelers Limited
and subsidiaries maintained, in all material respects, effective internal control over financial reporting as of
February 1, 2014, based on criteria established in Internal Control—Integrated Framework (1992) issued by the
Committee of Sponsoring Organizations of the Treadway Commission.

/sl KPMG LLP

Cleveland, Ohio
March 27, 2014



SIGNET JEWELERS LIMITED
CONSOLIDATED INCOME STATEMENTS

Fiscal Fiscal Fiscal
2014 2013 2012 Notes
(in millions, except per share amounts)
SIES .. $4,209.2 $3,9834 $3,749.2 2
COSt OF SAIES ..t e (2,628.7) (2,446.0) (2,311.6)
LC] (oI =T o1 o TSRS 1,580.5 1,537.4 1,437.6
Selling, general and adminiStrative EXPENSES ........ccovirereirenese e (1,196.7) (1,138.3) (1,056.7)
Other operating INCOME, NEL........ccceiiiieiieieieee e 186.7 161.4 126.5
OPEratiNg INCOME ...vevieiiietiie ettt ettt ettt b e 570.5 560.5 507.4
INTErESt EXPENSE, NEL ... ittt (4.0 (3.6) (5.3
INCOMeE DETOre INCOME TAXES......iveiireece e 566.5 556.9 502.1
INCOMIE TAXES. ..eveeeteite ettt ettt bbb ettt sttt ettt et b e (198.5) (197.0) 177.7) 5
INEEINCOME 1.t $ 368.0 $ 3599 $ 3244
Earnings per Share: DASIC ........oeiviiriiiiicsre s $ 459 $ 437 $ 376 6
QHULE ..o $ 456 $ 435 $ 373 6
Weighted average common shares outstanding: basic ...........ccoceovvireiiineininenns 80.2 82.3 86.2 6
diluted ..o 80.7 82.8 87.0 6
Dividends declared Per Share ..........ccccciveveieiiniie e s $ 060 $ 048 $ 020 7

The accompanying notes are an integral part of these consolidated financial statements.



SIGNET JEWELERS LIMITED
CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME

Fiscal 2014 Fiscal 2013 Fiscal 2012
Tax Tax Tax
Pre-tax (expense) After-tax Pre-tax (expense) After-tax Pre-tax (expense) After-tax
amount benefit amount amount benefit amount amount benefit amount
(in millions)
Net iNCOME ....cvvvveiiciiccececeeei $368.0 $359.9 $324.4
Other comprehensive income
(loss):
Foreign currency translation
adjustments ........ccoceeeennen, $124 $ — 124 $ (05 $ — 05 $3B9 $ — (3.9)
Cash flow hedges:
Unrealized (loss) gain ... (33.0) 11.0 (22.0) (10.9) 3.7 (6.7) 49.7 (17.5) 32.2
Reclassification
adjustment for losses
(gains) to net
iNCOME .....ccevevieenn, 111 (4.4) 6.7 (22.4) 8.0 (14.4) (24.6) 8.6 (16.0)
Pension plan:
Actuarial gain (loss) ...... 0.2 — 0.2 6.2 (1.5) 4.7 (10.8) 35 (7.3)
Reclassification
adjustment to net
income for
amortization of
actuarial loss............. 2.3 (0.6) 1.7 3.2 (0.8) 24 2.6 (0.8) 1.8
Prior service (benefit)
(¢0FS] R (0.9) 0.2 (0.7 (1.2) 0.3 (0.8) 7.5 (2.0) 55
Reclassification
adjustment to net
income for
amortization of prior
service credits........... (1.5) 0.4 (1.1) (1.6) 0.4 (1.2) (1.0 0.3 0.7)
Total other comprehensive (loss)
INCOME .., $(94) $ 66 $ (28) $(26.6) $ 101 $(165) $195 $ (79 $ 116
Total comprehensive income............ $365.2 $343.4 $336.0

The accompanying notes are an integral part of these consolidated financial statements.




SIGNET JEWELERS LIMITED
CONSOLIDATED BALANCE SHEETS

February 1, February 2,
2014 2013 Notes
(in millions, except par value per share amount)
Assets
Current assets:
Cash and Cash EQUIVAIENTS...........ccoi ittt r e e se e s $ 247.6 $ 301.0 9
ACCOUNTS TECEIVADIE, NET ..ottt b s st be s s b e s s b e s s b e s s b e e sabeessbeeebee s 1,374.0 1,205.3 10
Oher TECRIVADIES ... ecveiie ettt ettt s b e et e b e et e s reesaeesbeesbeenbeenreenns 51.5 42.1
OhBI CUITENT ASSELS ...vviiveiiie ittt ettt ettt e st e et e e rte s rb e s ab e ebeeebeeebeesbeeabesrbesbeesbeesbeesbeebeenreenns 87.0 85.6
DETEITEA TAX ASSELS ...vviitriiiieitieitee it e it cte et st eb e et e et e et e st b e steesteesbeesbeeebeeabesabeebseebsesbeebeesbeenbesreesrees 3.0 16 5
LTl ] L= DTSSR 6.5 35
NV (0] 1 1,488.0 1,397.0 11
o) o U =T gL ST 3,257.6 3,036.1
Non-current assets:
Property, plant and eqUIPMENT, NEL........c..oiiiiiiiie e 487.6 430.4 13
(O] 13 1= g =] (T 114.0 99.9 12
(DY (o G (=10 I D 1= £ TR 113.7 104.1 5
RELITEMENT DENETIT ASSEE ...eiivieiieii ettt sr e e b e st e e e ebe e e sbeeesbeeesbaeenreeas 56.3 48.5 20
TOMAL ASSELS .....vvevve i ete sttt ettt ettt ettt ettt t et e st et ese s st e et e e et e st et et e saeebeebe e bt e bt et e be st e et e ebeabeere et ebentea $4,029.2 $3,719.0
Liabilities and Shareholders’ equity
Current liabilities:
LOANS AN OVEIAIATLS 1...e.viiieisie ettt sttt st s b et st s bbb bt be b $ 193 $ — 18
ACCOUNTES PAYADIE ......eeiee ettt et et e e e et esre e s teesteesteebeeneeaneenreenreen 162.9 155.9
Accrued expenses and other current labilitieS ...........ccoocvviierici e 328.5 326.4 15
DETEITEU FBVENUE ... .eectvee ittt ettt ettt ettt e e et ste e e st e e e bt e e s ba e e ebeeesbbeebeeesbbeesaeeesbeeesaeeesbeeeneean 173.0 159.7 16
Deferred tax HaDIITIES ........civiiiie ettt tb e e sbe e e sba e e stre e sbeeentee s 113.1 129.6 5
N COIMIE TAXES. . vt itee ettt ctee ettt ettt et e et e et e e ebe e e s beeeebee e s tbeeebeeestbeeabeeesbbeesaeeesbbeeaabeesbbeesaeeestbeesareeans 103.9 100.3
Total CUITENT HADIIITIES .....ccveeiieieccee et s e e e rte e sree e sate e saaeesaee e 900.7 871.9
Non-current liabilities:
(O 1T @ T o] | 11T 121.7 111.3 17
(D Loy L= € (=T I AVt aTU 443.7 405.9 16
B o) - L= 0T L T 1,466.1 1,389.1
Commitments and CONINGENCIES. .....cc.vivieieeiecee ettt ae e sre e sreesreesaeeeeenes 22
Shareholders’ equity:
Common shares of $0.18 par value: authorized 500 shares, 80.2 shares outstanding
(2013: 81.4 OUESTANTING) ...ttt bbb bbb 15.7 15.7 21

Additional paid-in CAPITAL...........cooiiriiie e 258.8 246.3
(@1 1= g (TST T T 235.2 235.2 21
Treasury shares at cost: 7.0 shares (2013: 5.8 SRArES) ........ccerviririiineniseese e (346.2) (260.0) 21
R C e TR T=To T Vg SR 2,578.1 2,268.4 21
Accumulated other COMPreneNSIVE 0SS ...........cciiiiiiiiii i (178.5) (175.7)
Total Shareholders” EQUILY ....veivveieiieiii i sttt e et e e sreeste et e eeeneesreesreesreeneeeneeenes 2,563.1 2,329.9
Total liabilities and shareholders’” QUILY ..........covrviiririiiiiieiee e $4,029.2 $3,719.0

The accompanying notes are an integral part of these consolidated financial statements.



SIGNET JEWELERS LIMITED
CONSOLIDATED STATEMENTS OF CASH FLOWS

(in millions)

Cash flows from operating activities

INEE TNCOIMIE 1.ttt bbbttt bbbt e b ekt e b e bt e b e e be e et sbe b ebesbe e et st e enenbns

Adjustments to reconcile net income to net cash provided by operating activities:
Depreciation and amortization of property, plant and equipment..........ccccevevevevenesesennnnn
Pension (DENETIt) EXPENSE ......ccuiiui ittt st b et e e se e b srenrenre e
Share-based COMPENSALION. ........cuiiiiiiiie i e ettt re e e et e besresresreeneas
DEfErred tAXALION ... cveiveieiecie et ettt sttt et
Excess tax benefit from exercise of share awards...........cccoceveiiineiiennine e,
Facility amendment fee amortization and Charges.........ccocveveiceiiciiese e
Other NON-CASh MOVEIMENES .......c..oiuiiiiiie it sb e sne s

Changes in operating assets and liabilities:
INCrease in aCCOUNLS FECEIVADIE.........oci i
Increase in other receivables and Other @SSELS.........cceviiiiiiieiiiiere s
(Increase) decrease in Other CUMTENT ASSELS........ciueiieiiee et
INCrEaSe 1N INVENTOIIES ......iitiiiiiiieiietet ettt ettt sne s
Increase (decrease) in accouNts PaYabIe ..o
Increase in accrued expenses and other Habilities ...
INCrease iN deferred FEVENUE ..........oviie it
Increase in iNCOME taXes PAYADIE........ccci i s

Pension plan CONTIIULIONS .........cooiiiii e

Effect of exchange rate changes 0N CUMTENCY SWAPS .....ovevirveieririerieesierieie sttt

Net cash provided by operating aCtiVities ..........cccocviiiiiiiiee e

Investing activities

Purchase of property, plant and eqUIPMENT .........c.veiiiiiiie e
Acquisition of Ultra Stores, Inc., net of cash reCeivVed ..........ccooveieiiiiii i
Acquisition of diamond polishing FACLOrY .........cccviii i
Net cash used in INVESTING ACHIVITIES.........cciiiiieie e
Financing activities

[ TNV To [=TgTo Ko - Ul SRR
Proceeds from issuance 0f COMMON SNAIES ..........cuiiiiiriii e e
Excess tax benefit from exercise 0f Share aWards ...........ccocvvviiiieiieienene e
Repurchase 0f COMMON SNAIES .........cciiiiii i
Net settlement of equity Dased AWANAS ..o
Credit faCility TEES PAIH .......eveiieiieeeie bbb eb e
Proceeds from (repayment of) short-term BOIrrOWINGS .......c.cooeiieriiiieiei e

Net cash used in fiNANCING ACTIVITIES .......cvoiviiiiiie e s

Cash and cash equivalents at beginning of PEriod. ...t
(Decrease) increase in cash and cash eqUIVAIENTS ...
Effect of exchange rate changes on cash and cash equivalents............ccocooiiiiniiiicie s

Cash and cash equivalents at end Of PEriOd........ccoeiiiiiiiiiiii e

Supplemental cash flow information:
INEEIESE PAIM ...ttt bbbttt e e bbbt e bt e e e besb e b b sbeens
INCOME TAXES PRI ...ttt et bbbt e bbb e sreens

The accompanying notes are an integral part of these consolidated financial statements.

Fiscal Fiscal Fiscal
2014 2013 2012
$368.0 $359.9 $324.4
110.2 99.4 92.4
(0.5) 3.2 3.3
14.4 15.7 17.0
(20.4) 4.3 29.3
(6.5) (7.4) (3.9)
0.4 0.4 1.9
(3.3) (1.4) 0.3
(168.3)  (117.1)  (152.5)
(21.6) (1.3) (17.8)
(3.9) (5.2) 18
(98.4) (65.7)  (115.2)
3.2 (39.6) 57.2
8.6 13.4 26.5
50.8 40.6 28.9
7.9 27.2 43.3
(4.9) (13.7) (14.2)
(0.2) — 2.5
235.5 312.7 325.2
(152.7)  (134.2) (97.8)
1.4 (56.7) —
(9.1) — —
(160.4)  (190.9) (97.8)
(46.0) (38.4) (8.7)
9.3 21.6 10.6
6.5 7.4 3.9
(104.7)  (287.2) (12.7)
(9.2) (11.5) —
— — (2.1)
19.3 — (31.0)
(124.8)  (308.1) (40.0)
301.0 486.8 302.1
(49.7)  (186.3) 187.4
(3.7) 0.5 2.7)
$247.6 $301.0 $486.8
$ 35 $ 34 $ 51
211.0 165.6 105.1



SIGNET JEWELERS LIMITED
CONSOLIDATED STATEMENTS OF SHAREHOLDERS’ EQUITY

Accumulated

Common Additional Other other Total

shares at paid-in- reserves Treasury Retained comprehensive shareholders’

par value capital (Note 21) shares earnings (loss) income equity
(in millions)
Balance at January 29, 2011................. $15.5 $196.8 $2352 $ — $1,662.3 $(170.8) $1,939.0
NEt INCOME ..o — — — — 324.4 — 324.4
Other comprehensive income............... — — — — — 11.6 11.6
Dividends .......ccoovviriiiiiiien — — — — 17.4) — (17.4)
Repurchase of common shares............. — — — 12.7) — — (12.7)
Share options exercised.........cc.cccvrvenen. 0.1 14.5 — — — — 14.6
Share-based compensation expense ..... — 19.6 — — — — 19.6
Balance at January 28, 2012................. 15.6 230.9 235.2 (12.7) 1,969.3 (159.2) 2,279.1
NEt INCOME ..o — — — — 359.9 — 359.9
Other comprehensive income................ — — — — — (16.5) (16.5)
Dividends .......ccoovevrerniiisieen — — — — (39.5) — (39.5)
Repurchase of common shares............. — — — (287.2) — — (287.2)
Net settlement of equity based

AWATAS.....ceveeieiie e — (7.4) — 10.8 (14.9) — (11.5)
Share options exercised............c.ccoeeeene 0.1 7.1 — 29.1 (6.4) — 29.9
Share-based compensation expense ..... — 15.7 — — — — 15.7
Balance at February 2, 2013................. 15.7 246.3 235.2 (260.0) 2,268.4 (175.7) 2,329.9
NEt iNCOME ..c.vvvvvreiieecee e — — — — 368.0 — 368.0
Other comprehensive income............... — — — — — (2.8) (2.8)
Dividends .......cccovviriiiiiii — — — — (48.2) — (48.2)
Repurchase of common shares............. — — — (104.7) — — (104.7)
Net settlement of equity based
AWANAS.. .o — 2.7 — 7.1 (8.1) — 2.7)

Share options exercised...........ccocceeveens — (0.2) — 114 (2.0) — 9.2
Share-based compensation expense ..... — 14.4 — — — — 14.4
Balance at February 1, 2014.............. $15.7 $258.8 $235.2 $(346.2) $2,578.1 $(178.5) $2,563.1

The accompanying notes are an integral part of these consolidated financial statements.



SIGNET JEWELERS LIMITED
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS

1. Principal accounting policies

Signet Jewelers Limited (“Signet”, or the “Company”) is a holding company, incorporated in Bermuda, that
operates through its subsidiaries. Signet is a leading retailer whose results principally derive from one business
segment—the retailing of jewelry, watches and associated services. The Company manages its business as two
geographical reportable segments, being the United States of America (the “US”) and the United Kingdom (the
“UK?”). The US division operates retail stores under brands including Kay Jewelers, Jared The Galleria Of
Jewelry and various regional brands. In Fiscal 2013, Ultra Stores Inc. was acquired by Signet, of which the
majority of these stores were converted to the Kay brand during Fiscal 2014, with the remaining being
accounted for within the regional brands. See Note 14. The UK division’s retail stores operate under brands
including H.Samuel and Ernest Jones.

In the fourth quarter of Fiscal 2014, subsequent to the November 4, 2013 acquisition of a diamond polishing
factory in Gaborone, Botswana, management established a separate operating segment (“Other”), which consists
of all non-reportable segments including subsidiaries involved in the purchasing and conversion of rough
diamonds to polished stones. See Note 14.

The following accounting policies have been applied consistently in the preparation of the Company’s financial
statements with respect to items which are considered material in all reporting periods presented herein.

(a) Basis of preparation

The consolidated financial statements of Signet are prepared in accordance with US generally accepted
accounting principles (“US GAAP”) and include the results of Signet and its subsidiaries for the 52 week period
ended February 1, 2014 (“Fiscal 2014”), as Signet’s fiscal year ends on the Saturday nearest January 31. The
comparative periods are for the 53 week period ended February 2, 2013 (“Fiscal 2013”) and the 52 week period
ended January 28, 2012 (“Fiscal 2012”). Intercompany balances have been eliminated on consolidation.

(b) Use of estimates

The preparation of consolidated financial statements, in conformity with US GAAP, requires management to
make estimates and assumptions that affect the reported amounts of assets and liabilities, disclosure of
contingent assets and liabilities at the date of the consolidated financial statements and reported amounts of
revenues and expenses during the reporting period. Actual results could differ from those estimates. Estimates
and assumptions are primarily made in relation to the valuation of receivables, inventories and deferred revenue,
fair value of derivatives, depreciation and asset impairment, the valuation of employee benefits, income taxes
and contingencies.

(c) Foreign currency translation

Assets and liabilities denominated in the UK pound sterling are translated into the US dollar at the exchange rate
prevailing at the balance sheet date. Equity accounts denominated in the UK pound sterling are translated into
US dollars at historical exchange rates. Revenues and expenses denominated in the UK pound sterling are
translated into the US dollar at the monthly average exchange rate for the period and calculated each month
from the weekly exchange rates weighted by sales of the UK division. Gains and losses resulting from foreign
currency transactions are included within the consolidated income statement, whereas translation adjustments
and gains and losses related to intercompany loans of a long-term investment nature are recognized as a
component of accumulated other comprehensive income (loss) (“OCI”). In addition, as the majority of the sales
and expenses related to the factory in Gaborone, Botswana are transacted in US dollars, there is no related
foreign currency translation as the US dollar is the functional currency.



(d) Revenue recognition
Revenue is recognized when:
» there is persuasive evidence of an agreement or arrangement;
« delivery of products has occurred or services have been rendered;
»  the seller’s price to the buyer is fixed and determinable; and

» collectability is reasonably assured.

Signet’s revenue streams and their respective accounting treatments are discussed below:

Merchandise sales

Store sales are recognized when the customer receives and pays for the merchandise at the store with cash, in-
house customer finance or a third party credit card. For online sales, sales are recognized at the estimated time
the customer has received the merchandise. Amounts related to shipping and handling that are billed to
customers are reflected in sales and the related costs are reflected in cost of sales.

Revenue on the sale of merchandise is reported net of anticipated returns and sales tax collected. Returns are
estimated based on previous return rates experienced.

Any deposits received from a customer for merchandise are deferred and recognized as revenue when the
customer receives the merchandise.

Certain of Signet’s merchandise sales are derived from providing replacement merchandise on behalf of
insurance organizations to their customers who have experienced a loss of their property. In these cases, the
sales price is established by contract with the insurance organization and revenue on the sale is recognized upon
receipt of the merchandise by the customer.

Merchandise repairs

Revenue on repair of merchandise is recognized when the service is complete and the customer collects the
merchandise at the store.

Extended service plans and lifetime warranty agreements

The US division sells extended service plans where it is obliged, subject to certain conditions, to perform repair
work over the lifetime of the product. Revenue from the sale of extended service plans is deferred over 14 years.
Revenue is recognized in relation to the costs expected to be incurred in performing these services, with
approximately 45% of revenue recognized within the first two years (February 2, 2013: 46%). The deferral
period is determined from patterns of claims costs, including estimates of future claims costs expected to be
incurred. Management reviews the trends in claims to assess whether changes are required to the revenue and
cost recognition rates used. All direct costs associated with the sale of these plans are deferred and amortized in
proportion to the revenue recognized and disclosed as either other current assets or other assets.

Signet also sells warranty agreements in the capacity of an agent on behalf of a third-party. The commission that
Signet receives from the third-party is recognized at the time of the sale less an estimate of cancellations based
on historical experience.

Sale vouchers

In connection with certain promotions, the Company gives customers making a purchase a voucher granting the
customers a discount on a future purchase, redeemable within a stated time frame. The Company accounts for
such vouchers by allocating the fair value of the voucher between the initial purchase and the future purchase.



The fair value of the voucher is determined based on the average sales transactions in which the vouchers were
issued and the estimated average sales transactions when the vouchers are expected to be redeemed, combined
with the estimated voucher redemption rate. The fair value allocated to the future purchase is recorded as
deferred revenue.

Sale of consignment inventory

Sales of consignment inventory are accounted for on a gross sales basis. This reflects that the Company is the
primary obligor providing independent advice, guidance and after sales service to customers. The products sold
from consignment inventory are indistinguishable to the customer from other products that are sold from
purchased inventory and are sold on the same terms. The Company selects the products and suppliers at its own
discretion and is responsible for determining the selling price and the physical security of the products making it
liable for any inventory loss. It also takes the credit risk of a sale to the customer.

(e) Cost of sales and selling, general and administrative expenses

Cost of sales includes merchandise costs net of discounts and allowances, freight, processing and distribution
costs of moving merchandise from suppliers to distribution centers and to stores, inventory shrinkage, store
operating and occupancy costs, net bad debts and charges for late payments under the US in-house customer
finance programs. Store operating and occupancy costs include utilities, rent, real estate taxes, common area
maintenance charges and depreciation. Selling, general and administrative expenses include store staff and store
administrative costs, centralized administrative expenses, including information technology, credit and
eCommerce, advertising and promotional costs, and other operating expenses not specifically categorized
elsewhere in the consolidated income statements.

(f) Store opening costs
The opening costs of new locations are expensed as incurred.

(9) Advertising and promotional costs

Advertising and promotional costs are expensed within selling, general and administrative expenses. Production
costs are expensed at the first communication of the advertisements, while communication expenses are
recognized each time the advertisement is communicated. For catalogues and circulars, costs are all expensed at
the first date they can be viewed by the customer. Point of sale promotional material is expensed when first
displayed in the stores. Gross advertising costs totaled $253.8 million in Fiscal 2014 (Fiscal 2013: $245.8
million; Fiscal 2012: $208.6 million).

(h) Property, plant and equipment

Property, plant and equipment are stated at cost less accumulated depreciation, amortization and impairment
losses. Maintenance and repair costs are expensed as incurred. Depreciation and amortization are recognized on
the straight-line method over the estimated useful lives of the related assets as follows:

Buildings 30 — 40 years when land is owned or the remaining term of lease, not to exceed 40
years
Leasehold improvements Remaining term of lease, not to exceed 10 years
Furniture and fixtures Ranging from 3 — 10 years
Equipment, including
software Ranging from 3 — 5 years

Equipment, which includes computer software purchased or developed for internal use, is stated at cost less
accumulated amortization. Signet’s policy provides for the capitalization of external direct costs of materials and



services associated with developing or obtaining internal use computer software. In addition, Signet also
capitalizes certain payroll and payroll-related costs for employees who are directly associated with internal use
computer projects. Amortization is charged on a straight-line basis over periods from three to five years.

Property, plant and equipment are reviewed for impairment whenever events or changes in circumstances
indicate that the carrying amount of an asset may not be recoverable. Potentially impaired assets or asset groups
are identified by reviewing the cash flows of individual stores. Recoverability of assets to be held and used is
measured by a comparison of the carrying amount of an asset to estimated undiscounted future cash flows
expected to be generated by the asset. If the undiscounted cash flow is less than the asset’s carrying amount, the
impairment charge recognized is determined by estimating the fair value of the assets and recording a loss for
the amount that the carrying value exceeds the estimated fair value. Property and equipment at stores planned
for closure are depreciated over a revised estimate of their useful lives.

(i) Goodwill and other intangibles

Goodwill represents the excess of the purchase price of acquisitions over the Company’s interest in the fair
value of the identifiable assets and liabilities acquired. Goodwill is recorded by the Company’s reporting units
based on the acquisitions made by each. Goodwill is not amortized, but is reviewed for impairment and is
required to be tested at least annually or whenever events or changes in circumstances indicate it is more likely
than not that a reporting unit’s fair value is less than its carrying value. The annual testing date for reporting
units within the US and UK segments is the last day of the fourth quarter.

The Company may elect to perform a qualitative assessment for each reporting unit to determine whether it is
more likely than not that the fair value of the reporting unit is greater than its carrying value. If a qualitative
assessment is not performed, or if as a result of a qualitative assessment it is not more likely than not that the fair
value of a reporting unit exceeds its carrying value, then the reporting unit’s fair value is compared to its
carrying value. Fair value is determined through the income approach using discounted cash flow models or
market-based methodologies. Significant estimates used in these discounted cash flow models include: the
weighted average cost of capital; long-term growth rates; expected changes to selling prices, direct costs and
profitability of the business; and working capital requirements. Management estimates discount rates using post-
tax rates that reflect assessments of the time value of money and Company-specific risks. If the carrying value
exceeds the estimated fair value, the Company determines the fair value of all assets and liabilities of the
reporting unit, including the implied fair value of goodwill. If the carrying value of goodwill exceeds the
implied fair value of goodwill, the Company recognizes an impairment charge equal to the difference.

Goodwill is recorded in other assets. See Note 12.

(i) Inventories

Inventories held in the US and UK division primarily represent goods held for resale and are valued at the lower
of cost or market value. Cost is determined using average cost and includes costs directly related to bringing
inventory to its present location and condition. These include relevant warehousing, distribution and certain
buying, security and data processing costs. Market value is defined as estimated selling price less all estimated
costs of completion and costs to be incurred in marketing, selling and distribution. Inventory write-downs are
recorded for obsolete, slow moving or defective items and shrinkage. The write-down is equal to the difference
between the cost of inventory and its estimated market value based upon assumptions of targeted inventory turn
rates, future demand, management strategy and market conditions. Shrinkage is estimated and recorded based on
historical physical inventory results, expectations of future inventory losses and current inventory levels.
Physical inventories are taken at least once annually for all store locations and distribution centers.

Inventories held in the Company’s diamond sourcing operations are valued at the lower of cost, as determined
on specific identification process, or market.



(k) Vendor contributions

Contributions are received from vendors through various programs and arrangements including cooperative
advertising. Where vendor contributions related to identifiable promotional events are received, these are
matched against the costs of these promotions. Vendor contributions, which are received as general
contributions and not related to specific promotional events, are recognized as a reduction of inventory costs.

(I) In-house customer finance programs

Signet’s US division operates customer in-house finance programs that allow customers to finance merchandise
purchases from the US division’s stores. Signet recognizes finance charges in accordance with the contractual
agreements. Gross interest earned is recorded as other operating income in the income statement. See Note 3. In
addition to interest-bearing accounts, a significant proportion of credit sales are made using interest-free
financing for one year or less, subject to certain conditions.

Accrual of interest is suspended when accounts become more than 90 days aged. Upon suspension of the accrual
of interest, interest income is subsequently recognized to the extent cash payments are received. Accrual of
interest is resumed when receivables are removed from non-accrual status.

(m) Accounts receivable

Accounts receivable are stated at their nominal amounts and primarily include account balances outstanding
from Signet’s in-house customer finance programs. The finance receivables from the in-house customer finance
programs are comprised of a large volume of transactions with no one customer representing a significant
balance. The initial acceptance of customer finance arrangements is based on proprietary consumer credit
scores. Subsequent to the initial finance purchase, Signet monitors the credit quality of its customer finance
receivable portfolio based on payment activity that drives the aging of receivables. This credit quality indicator
is assessed on a real-time basis by Signet.

Accounts receivable under the customer finance programs are shown net of an allowance for uncollectible
amounts. See Note 10. This allowance is an estimate of the losses as of the balance sheet date, and is calculated
using a proprietary model that analyzes factors such as delinquency rates and recovery rates. A 100% allowance
is made for any amount that is more than 90 days aged on a recency basis and any amount associated with an
account the owner of which has filed for bankruptcy, as well as an allowance for those amounts 90 days aged
and under based on historical loss information and payment performance. The calculation is reviewed by
management to assess whether, based on economic events, additional analyses are required to appropriately
estimate losses inherent in the portfolio.

Allowances for uncollectible amounts are recorded as a charge to cost of sales in the income statement.
Receivables are charged off to the allowance when amounts become more than 120 days aged on the recency
method and more than 240 days aged on the contractual method. See Note 10.

(n) Leases

Assets held under capital leases relate to leases where substantially all the risks and rewards of the asset have
passed to Signet. All other leases are defined as operating leases. Where operating leases include predetermined
rent increases, those rents are charged to the income statement on a straight-line basis over the lease term,
including any construction period or other rental holiday. Other amounts paid under operating leases are charged
to the income statement as incurred. Premiums paid to acquire short-term leasehold properties and inducements
to enter into a lease are recognized on a straight line basis over the lease term.

Certain leases provide for contingent rentals that are not measurable at inception. These contingent rentals are
primarily based on a percentage of sales in excess of a predetermined level. These amounts are excluded from
minimum rent and are included in the determination of rent expense when it is probable that the expense has
been incurred and the amount is reasonably estimable.



(0) Income taxes

Income taxes are accounted for using the asset and liability method, which requires the recognition of deferred
tax assets and liabilities for the expected future tax consequences of events that have been included in the
consolidated financial statements. Under this method, deferred tax assets and liabilities are recognized by
applying statutory tax rates in effect in the years in which the differences between the financial reporting and tax
filing bases of existing assets and liabilities are expected to reverse. The effect of a change in tax rates on
deferred tax assets and liabilities is recognized in income in the period that includes the enactment date. A
valuation allowance is established against deferred tax assets when it is more likely than not that some portion
or all of the deferred tax assets will not be realized.

At any point in time, various tax years are subject to, or are in the process of, audit by various taxing authorities.
To the extent that management’s estimates of settlements change, or the final tax outcome of these matters is
different than the amounts recorded, such differences will impact the income tax provision in the period in
which such determinations are made.

(p) Employee benefits

Signet operates a defined benefit pension plan in the UK (the “UK Plan”) which ceased to admit new employees
effective April 2004. The UK Plan provides benefits to participating eligible employees. Beginning in Fiscal
2014, a change to the benefit structure was implemented and members’ benefits that accumulate after that date
are now based upon career average salaries, whereas previously, all benefits were based on salaries at
retirement. The UK Plan’s assets are held by the UK Plan.

The net periodic pension cost of the UK Plan is measured on an actuarial basis using the projected unit credit
method and several actuarial assumptions, the most significant of which are the discount rate and the expected
long-term rate of return on plan assets. Other material assumptions include rates of participant mortality, the
expected long-term rate of compensation and pension increases and rates of employee attrition. Gains and losses
occur when actual experience differs from actuarial assumptions. If such gains or losses exceed 10% of the
greater of plan assets or plan liabilities, Signet amortizes those gains or losses over the average remaining
service period of the employees.

The net periodic pension cost is charged to selling, general and administrative expenses in the income statement.

The funded status of the UK Plan is recognized on the balance sheet, and is the difference between the fair value
of plan assets and the benefit obligation measured at the balance sheet date. Any gains or losses and prior
service costs or credits that arise during the period but are not included as components of net periodic pension
cost are recognized, net of tax, in the period within other comprehensive (loss) income.

Signet also operates a defined contribution pension plan in the UK and sponsors a defined contribution 401(k)
retirement savings plan in the US. Contributions made by Signet to these pension arrangements are charged
primarily to selling, general and administrative expenses in the income statement as incurred.

(g) Derivative financial instruments and hedge accounting

Signet enters into various types of derivative instruments to mitigate certain risk exposures related to changes in
commodity costs and foreign exchange rates. Derivative instruments are recorded in the consolidated balance
sheets at fair value, as either assets or liabilities, with an offset to current or comprehensive income, depending
on whether the derivative qualifies as an effective hedge.

If a derivative instrument meets certain hedge accounting criteria, it may be designated as a cash flow hedge on
the date it is entered into. A cash flow hedge is a hedge of the exposure to variability in the cash flows of a
recognized asset, liability or a forecasted transaction. For cash flow hedge transactions, the effective portion of
the changes in fair value of derivatives is recognized directly in equity as a component of accumulated OCI and
is recognized in the consolidated income statements in the same period(s) and on the same financial statement



line in which the hedged item affects net income. Amounts excluded from the effectiveness calculation and any
ineffective portions of the change in fair value of the derivatives are recognized immediately in other operating
income, net in the consolidated income statements. In addition, gains and losses on derivatives that do not
qualify for hedge accounting are recognized immediately in other operating income, net.

In the normal course of business, the Company may terminate cash flow hedges prior to the occurrence of the
underlying forecasted transaction. For cash flow hedges terminated prior to the occurrence of the underlying
forecasted transaction, management monitors the probability of the associated forecasted cash flow transactions
to assess whether any gain or loss recorded in accumulated OCI should be immediately recognized in net
income.

Cash flows from derivative contracts are included in net cash provided by operating activities.

(r) Cash and cash equivalents

Cash and cash equivalents comprise cash on hand, money market deposits and amounts placed with external
fund managers with an original maturity of three months or less, and are carried at cost which approximates fair
value. In addition, receivables from third-party credit card issuers typically converted to cash within 5 days of
the original sales transaction are considered cash equivalents.

(s) Borrowing costs

Borrowings comprise interest bearing bank loans and bank overdrafts. Borrowing costs are capitalized and
amortized into interest expense over the contractual term of the related loan.

(t) Share-based compensation

Signet measures share-based compensation cost for awards classified as equity at the grant date, based on the
estimated fair value of the award, and recognizes the cost as an expense on a straight-line basis (net of estimated
forfeitures) over the requisite service period of employees. Certain of Signet’s share plans include a condition
whereby vesting is contingent on growth exceeding a given target, and therefore awards granted with this
condition are considered to be performance-based awards.

Signet estimates fair value using a Black-Scholes model for awards granted under the Omnibus Plan (as defined
in Note 23 below) and the binomial valuation model for awards granted under the Share Saving Plans (as
defined in Note 23 below). Deferred tax assets for awards that result in deductions on the income tax returns of
subsidiaries are recorded by Signet based on the amount of compensation cost recognized and the subsidiaries’
statutory tax rate in the jurisdiction in which it will receive a deduction. Differences between the deferred tax
assets recognized for financial reporting purposes and the actual tax deduction reported on the subsidiaries’
income tax return are recorded in additional paid-in-capital (if the tax deduction exceeds the deferred tax asset)
or in the income statement (if the deferred tax asset exceeds the tax deduction and no additional paid-in-capital
exists from previous awards).

Share-based compensation is primarily recorded in selling, general and administrative expenses in the income
statement, along with the relevant salary cost.

See Note 23 for a further description of Signet’s share-based compensation plans.

(u) Contingent liabilities

Provisions for contingent liabilities are recorded for probable losses when management is able to reasonably
estimate the loss or range of loss.

When it is reasonably possible that a contingent liability may result in a loss or additional loss, the range of the
loss is disclosed.



(v) Common shares

When new shares are issued, they are recorded in Common Shares at their par value. The excess of the issue
price over the par value is recorded in additional paid-in capital.

(w) Dividends

Dividends are reflected as a reduction of retained earnings in the period in which they are formally approved by
the Board of Directors (the “Board”).

() Recently issued accounting pronouncements
Adopted during the period
Reclassification out of Accumulated Other Comprehensive Income

In February 2013, the Financial Accounting Standards Board (“FASB”) issued Accounting Standards Update
(“ASU”) 2013-02, “Comprehensive Income (Topic 220): Reporting of Amounts Reclassified Out of
Accumulated Other Comprehensive Income.” The new guidance does not change the current requirements for
reporting net income or other comprehensive income, but it does require disclosure of amounts reclassified out
of accumulated other comprehensive income by component, as well as require the presentation of these amounts
on the face of the statements of comprehensive income or in the notes to the consolidated financial statements.
ASU 2013-02 is effective for the reporting periods beginning after December 15, 2012. Signet adopted this
guidance effective for the first quarter ended May 4, 2013 and the implementation of this accounting
pronouncement did not have a material impact on Signet’s consolidated financial statements.

To be adopted in future periods
Presentation of Unrecognized Tax Benefit

In July 2013, the FASB issued ASU 2013-11, “Income Taxes (Topic 740): Presentation of an Unrecognized Tax
Benefit When a Net Operating Loss Carryforward, a Similar Tax Loss, or a Tax Credit Carryforward Exists.”
The new guidance requires, unless certain conditions exist, an unrecognized tax benefit to be presented as a
reduction to a deferred tax asset in the financial statements for a net operating loss carryforward, a similar tax
loss, or a tax credit carryforward. The guidance in ASU 2013-11 will become effective for the Company
prospectively for fiscal years beginning after December 15, 2013, and interim periods within those years, with
early adoption permitted. Retrospective application is also permitted. Signet did not early adopt this guidance
and it has determined that implementation will not have a material impact on Signet’s consolidated financial
statements.

(y) Reclassification

Signet has reclassified the presentation of certain prior year information to conform to the current year
presentation.

2. Segment information

Effective with the fourth quarter of Fiscal 2014, management changed the Company’s segment reporting in
order to align with a change in its organizational and management reporting structure. Signet’s sales are derived
from the retailing of jewelry, watches, other products and services. Signet has identified two geographical
reportable segments, being the US and UK divisions. These segments represent channels of distribution that
offer similar merchandise and services and have similar marketing and distribution strategies. Both divisions are
managed by executive committees, which report to Signet’s Chief Executive Officer, who reports to the Board.
Each divisional executive committee is responsible for operating decisions within parameters set by the Board.
The performance of each segment is regularly evaluated based on sales and operating income.



In the fourth quarter of Fiscal 2014, subsequent to the November 4, 2013 acquisition of a diamond polishing
factory in Gaborone, Botswana, management established the Other operating segment which consists of all non-
reportable segments including subsidiaries involved in the purchasing and conversion of rough diamonds to
polished stones. This segment was determined to be non-reportable and will be aggregated with corporate
administrative functions for segment reporting. Prior year results have been revised to reflect this change. All
inter-segment sales and transfers are eliminated.

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Sales:
U e $3,517.6 $3,273.9 $3,034.1
UK ettt 685.6 709.5 715.1
(@101 S USRI 6.0 — —
TOLAl SAIES ..vvcvviceiectiecee e $4,209.2 $3,983.4 $3,749.2
Operating income (loss):
U b $ 553.2 $ 5478 $ 478.0
UK ettt bbbt e 424 40.0 56.1
(@11 1=] SOV PSPPI (25.1) (27.3) (26.7)
Total 0perating iNCOME ..ot $ 570.5 $ 560.5 $ 5074
Depreciation and amortization:
U et $ 888 $ 759 $ 69.0
UK s 214 235 23.4
(@] 1 1 USRS — — —
Total depreciation and amortization.............ccoceverenineninieeicesene $ 110.2 $ 994 $ 924
Capital additions:
U S e $ 134.2 $ 1109 $ 756
UK ettt bbbt e 18.4 23.1 22.2
OBNBE e e 0.1 0.2 —
Total capital additioNS.........cooiriiiiiiii s $ 152.7 $ 134.2 $ 9738
February 1, February 2, January 28,
2014 2013 2012
(in millions)
Total assets:
U S et $3,311.0 $2,979.2 $2,747.5
UK ettt sttt 484.6 449.9 427.3
(@13 1=] SOOI 233.6 289.9 436.6
BI0] oL I 371 R $4,029.2 $3,719.0 $3,611.4
Total long-lived assets:
U e e re s $ 4236 $ 3775 $ 305.8
L1 RS 81.1 76.8 77.0
OhBE et e 9.7 0.7 0.6
Total 10Ng-1ived 8SSELS .....c.oviiriieiircce s $ 5144 $ 455.0 $ 383.4
Total liabilities:
U S e bttt ne s $1,299.3 $1,2434 $1,166.3
UK ettt ettt ne s 139.3 116.9 146.2
(@13 1=] SOOI 27.5 28.8 19.8

Total HabIlItIES ..cvveiveeiee e $1,466.1 $1,389.1 $1,332.3




Sales by product

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Diamonds and diamond JEWEIrY..........coevvvereiiieneieienee e, $2,552.1 $2,410.7 $2,183.3
Gold, silver jewelry, other products and SErvices.........cocuevrervrereene. 1,236.9 1,116.5 1,1335
WWALCNES .....vieiei bbbt 420.2 456.2 432.4
TOtAl SAIES .. s $4,209.2 $3,983.4 $3,749.2

Sales to any individual customer were not significant to Signet’s consolidated sales.

3. Other operating income, net

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Interest income from in-house customer finance programs ..........c.ccoceeveenes $186.4 $159.7 $125.4
(@] 1211 S SO ETOOROTRPPRPRTUP 0.3 1.7 1.1
Other operating iNCOME, NEL.........ociiiiiriiieee e s $186.7 $161.4 $126.5
4. Compensation and benefits
Compensation and benefits were as follows:
Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Wages and SAIAIIES .......c.oiviiiireiie s $753.3 $713.4 $681.5
PAYFOI TAXES ...ttt e 65.8 62.6 59.3
Employee benefit plans eXPeNSe ........cocviiriiiiie i 10.2 12.9 11.3
Share-based COMPENSALION EXPENSE .......cceiuieirrieierie e 14.4 15.7 17.0
Total compensation and benefits..........ccocviiiiiiiiici s $843.7 $804.6 $769.1
5. Income taxes
Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Income before income taxes:
— U S s $493.7 $494.3 $423.2
— FOFBIGN. .. s 72.8 62.6 78.9
Total income before INCOME tAXES .......vvviveeeiieerire e $566.5 $556.9 $502.1
Current taxation:
— U S s $211.8 $186.6 $136.9
— FOTEIGN ...t 7.1 6.1 115
Deferred taxation:
U S ———————————— (22.8) 3.1 26.1
— FOTEIGN ...t 2.4 1.2 3.2

TOtal INCOME TAXES ..vveeievii ittt ettt s e e s eb e e e sata e e s sabaee s $198.5 $197.0 $177.7




As the statutory rate of corporation tax in Bermuda is 0%, the differences between the federal income tax rate in

the US and the effective tax rates for Signet have been presented below:

US federal iNCOME taX FAtES ......ccveivieiiieiecie ettt
US State INCOME TAXES .e.vevvviiiriiiirieietisieiees ettt
Differences between US federal and foreign statutory income tax rates.......

Expenditures permanently disallowable for tax purposes, net of permanent tax

DENETILS ..t
Benefit of intra-group financing and services arrangements............ccocveveniae
ORI TEBMS ...ttt ettt st b

o 1 (1O VLR NG - L= IR

Fiscal Fiscal Fiscal
2014 2013 2012
% % %
35.0 35.0 35.0
2.5 2.7 2.7
(0.9) (0.6) (1.0)
0.6 0.8 11
(2.1) (2.1) (2.0)
(0.1) (0.4) (0.4)
35.0 35.4 35.4

Signet’s effective tax rate is largely impacted by the relative proportion of US and foreign income tax expense.
In Fiscal 2014, Signet’s effective tax rate was the same as the US federal income tax rate because the US state
income tax expense was substantially offset by the benefit of intra-group financing and services arrangements.
Signet’s future effective tax rate is dependent on changes in the geographic mix of income and the movement in

foreign exchange translation rates.

Deferred tax assets (liabilities) consisted of the following:

February 1, 2014 February 2, 2013

Assets (Liabilities) Total Assets (Liabilities) Total
(in millions)
US property, plant and equipment.........c.ccccoeeeveveveevevenenn. $ — $ (70.1) $(70.1) $ — $ (55.8) $ (55.8)
Foreign property, plant and equipment ...........ccccccvenee. 7.0 — 7.0 6.7 — 6.7
INventory Valuation ... — (169.2) (169.2) — (188.6) (188.6)
Allowances for doubtful accounts............ccccoeveiivieinnnns 39.7 — 39.7 36.6 — 36.6
Revenue deferral ..........ccoovvviiineiieeese e 134.3 — 134.3 122.4 — 122.4
Derivative iINStrUMENts ........ccccvvevereienere e 6.9 — 6.9 — — —
Straight-line lease payments..........ccoceoveninienenseneens 27.5 — 275 26.8 — 26.8
Deferred cOmpensation ...........cccooveeienene s 9.9 — 9.9 7.7 — 1.7
Retirement benefit obligations ............ccccooiiiiicnens, — (12.0) (12.0) — (11.2) (11.2)
Share-based cOmMPeNSation ..........cccocevevinenineeice e, 10.3 — 10.3 10.7 — 10.7
US state income tax accrualsS..........cccoevereninienieienenne, 5.3 — 5.3 5.6 — 5.6
Other temporary differences..........ccocvveviienininienenene, 15.0 — 15.0 16.2 — 16.2
Value of foreign capital 10SSes .........cccooevirieiiiiniiiienns 15.8 — 15.8 16.5 — 16.5
Total gross deferred tax asset (liability) ........ccccccoevennene $271.7 $(251.3) $ 204 $249.2 $ (255.6) $ (6.9)
Valuation allowance............ccoooeiiirciinnenee s (16.8) — (16.8) (17.5) — (17.5)
Deferred tax asset (lHability) .......c.ccoverierneirnncieneeene $254.9 $(251.3) $ 36  $231.7  $(255.6) $ (23.9)
CUITENT BSSELS ettt $ 3.0 $ 16
Current liabilities..........c.ocooviiiiiiiic (113.1) (129.6)
NON-CUIMTENT ASSELS ....eiveietie e 113.7 104.1
Deferred tax asset (lability) .........ccocooviriiiniiiien, $ 36 $ (23.9)

As of February 1, 2014 Signet had foreign gross capital loss carry forwards of $74.2 million (Fiscal 2013:
$71.0 million) which are only available to offset future capital gains, if any, over an indefinite period.



The decrease in the total valuation allowance in Fiscal 2014 was $0.7 million due to changes in foreign
exchange translation and tax rates (Fiscal 2013: $3.6 million net decrease; Fiscal 2012: $1.5 million net
decrease). The valuation allowance primarily relates to foreign capital loss carry forwards that, in the judgment
of management, are not more likely than not to be realized.

Signet believes that it is more likely than not that deferred tax assets not subject to a valuation allowance as of
February 1, 2014 will be offset where permissible by deferred tax liabilities or realized on future tax returns,
primarily from the generation of future taxable income.

Signet has business activity in all states within the US and files income tax returns for the US federal
jurisdiction and all applicable states. Signet also files income tax returns in the UK and certain other foreign
jurisdictions. Signet is subject to US federal and state examinations by tax authorities for tax years after
November 1, 2008 and is subject to examination by the UK tax authority for tax years after January 31, 2012.

As of February 1, 2014 Signet had approximately $4.6 million (Fiscal 2013: $4.5 million; Fiscal 2012: $4.8
million) of unrecognized tax benefits in respect of uncertain tax positions, all of which would favorably affect
the effective income tax rate if resolved in Signet’s favor. These unrecognized tax benefits relate to financing
arrangements and intra-group charges which are subject to different and changing interpretations of tax law.

Signet recognizes accrued interest and, where appropriate, penalties related to unrecognized tax benefits within
income tax expense. In Fiscal 2014, the total amount of interest recognized in income tax expense in the
consolidated income statement was $0.1 million, net charge (Fiscal 2013: $0.2 million, net credit; Fiscal 2012:
$0.1 million, net credit). As of February 1, 2014, Signet had accrued interest of $0.3 million (Fiscal 2013: $0.2
million; Fiscal 2012: $0.4 million).

The following table summarizes the activity related to unrecognized tax benefits:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Balance at beginning of Period ..........cccooiiiiiiiiic e $45 $4.8 $9.0
Increases related to current year tax POSItIONS...........coerieieeneniie s 0.4 0.2 0.3
Prior year tax positions:
INCIBASES ...ttt nre e 0.2 — —
DBCIBASES ... veve ettt ctee ettt ettt e e st e e et e et e ettt e e be et e aenraenres — — (1.4)
Cash SELIEMENTS........c.oiieeiiece s (0.5) — (2.6)
Lapse of statute of IMItatioNS ..........cccoviiiiiiiiie e — (0.5) (0.5)
Balance at end Of Period.........cocoviiiiiiiiii e $4.6 $45 $4.8

Over the next twelve months management believes that it is reasonably possible that there could be a reduction
of substantially all of the unrecognized tax benefits as of February 1, 2014, due to settlement of the uncertain tax
positions with the tax authorities.

6. Earnings per share

Fiscal Fiscal Fiscal

2014 2013 2012
(in millions, except per share amounts)
NEL TNCOIME ..ot $368.0 $359.9 $324.4
Basic weighted average number of shares outstanding..........cccccoeeeverirennen. 80.2 82.3 86.2
Dilutive effect of share awards............ccoeoiiiniinini e 0.5 0.5 0.8
Diluted weighted average number of shares outstanding...........c.cccceevvenen. 80.7 82.8 87.0
Earnings per Share — DASIC..........ccuviiiiriiiireee e $ 4.59 $ 4.37 $ 3.76

Earnings per share — diluted...........coooiiiiinine e $ 4.56 $ 4.35 $ 3.73



The basic weighted average number of shares excludes non-vested time-based restricted shares, shares held by
the Employee Stock Ownership Trust (“ESOT”) and treasury shares. Such shares are not considered outstanding
and do not qualify for dividends, except for time-based restricted shares for which dividends are earned and
payable by the Company subject to full vesting. The effect of excluding these shares is to reduce the average
number of shares in Fiscal 2014 by 6,961,632 (Fiscal 2013: 4,882,625; Fiscal 2012: 576,427). The calculation of
fully diluted EPS for Fiscal 2014 excludes share awards to acquire 70,447 shares (Fiscal 2013: 192,374 share
awards; Fiscal 2012: 375,071 share awards) on the basis that their effect on EPS was anti-dilutive.

7. Dividends

Fiscal 2014 Fiscal 2013 Fiscal 2012
Cash dividend Total Cash dividend Total Cash dividend Total
per share dividends per share dividends per share dividends
(in millions) (in millions) (in millions)
First quarter .........cocoovveeevrveveinnnns $0.15 $12.1 $0.12 $10.3 $— $—
Second quarter........c.cccoeeveirennnn. 0.15 12.1 0.12 9.6 — —
Third quarter........c.ccoeeeeeneniennen. 0.15 12.0 0.12 9.8 0.10 8.7
Fourth quarter® ...........ccovvvvvnnnn _0.15 _12.0@ _0.12 _9.8% _0.10 _ 87
Total .o $0.60 $48.2 $0.48 $39.5 $0.20 $17.4
_(1) Signet’s dividend policy results in the dividend payment date being a quarter in arrears from the declaration date. As a result, the dividend
declared in the fourth quarter of each fiscal year is paid in the subsequent fiscal year. The dividends are reflected in the consolidated statement
of cash flows upon payment.
(2) Asof February 1, 2014 and February 2, 2013, $12.0 million and $9.8 million, respectively, has been recorded in accrued expenses and other
current liabilities in the consolidated balance sheets reflecting the cash dividends declared for the fourth quarter of Fiscal 2014 and Fiscal 2013,
respectively.
In addition, on March 26, 2014, Signet’s Board of Directors declared a quarterly dividend of $0.18 per share on
its Common Shares. This dividend will be payable on May 28, 2014 to shareholders of record on May 2, 2014,
with an ex-dividend date of April 30, 2014.
8. Accumulated other comprehensive income (1oss)
The following tables present the changes in accumulated OCI by component and the reclassifications out of
accumulated OCI:
Pension plan
Prior Accumulated
Foreign Gains (losses) Actuarial service other
currency on cash flow (losses) credit comprehensive
translation hedges gains (cost) (loss) income
(in millions)
Balance at January 29, 2011.........ccooeerireenineensee s $(145.0) $ 59 $(46.0)  $14.3 $(170.8)
OCI before reclassifications ..........ccccovervienennieneneieneee, (3.9) 32.2 (7.3) 55 26.5
Amounts reclassified from accumulated OCI ............cccceee. — (16.0) 1.8 (0.7) (14.9)
Net current-period OCH .......cccoeiiiriniieeee e (3.9) 16.2 (5.5) 4.8 11.6
Balance at January 28, 2012.........cccoceiiiiienineiiee e (148.9) 221 (51.5) 19.1 (159.2)
OCI before reclassifications...........ccccooeivirieiinienenc e (0.5) (6.7) 4.7 (0.8) 3.3)
Amounts reclassified from accumulated OCI .............c.c.c...... — (14.4) 2.4 (1.2) (13.2)
Net current-period OCH .......cccoeiiiriniieeee e (0.5) (21.1) 7.1 (2.0) (16.5)
Balance at February 2, 2013........cccocoriiriniineneeneee e (149.4) 1.0 (44.4) 17.1 (175.7)
OCI before reclassifications ..........ccccovervieiennieneneicneneee, 12.4 (22.0) 0.2 (0.7) (10.2)
Amounts reclassified from accumulated OCI ...........cccenee. — 6.7 1.7 (1.1) 7.3
Net current-period OCH ..o 12.4 (15.3) 1.9 (1.8) (2.8)
Balance at February 1, 2014 ..........cccoovveiinveiennee e $(137.0) $(14.3) $(42.5)  $15.3 $(178.5)




The amounts reclassified from accumulated OCI were as follows:

Fiscal 2014 Fiscal 2013 Fiscal 2012
Amounts Amounts Amounts
Reclassification activity by individual reclassified from reclassified from reclassified from
accumulated OCI component: accumulated OCI accumulated OCI accumulated OCI Income statement caption
(in millions)
(Gains) losses on cash flow
hedges:
Foreign currency
CONEracts ......covevrveene. $ (0.9 $ (0.9) $ (0.2) Cost of sales (see Note 19)
Commodity contracts..... 12.0 (22.0) (24.5) Cost of sales (see Note 19)
Total before
income tax ....... 111 (22.4) (24.6)
(4.9) 8.0 8.6 Income taxes
Net of taX ....cooeveveinennene 6.7 (14.4) (16.0)
Defined benefit pension plan
items:
Amortization of
unrecognized net Selling, general and administrative
prior service credit .... (1.5 (1.6) (1.0) expenses®
Amortization of
unrecognized Selling, general and
actuarial loss.............. 2.3 3.2 2.6 administrative expenses®
Total before
income tax ....... 0.8 1.6 1.6
(0.2) (0.4) (0.5) Income taxes
Net of taX .....ceoveveriennnne 0.6 1.2 1.1
Total reclassifications, net of
LD QS $ 7.3 $(13.2) $(14.9)

(1) These items are included in the computation of net periodic pension benefit (cost). See Note 20 for additional information.

9. Cash and cash equivalents

February 1, February 2,
2014 2013
(in millions)
Cash and cash equivalents held in money markets and other accounts................... $225.3 $276.6
Cash equivalents from third-party credit card iSSUEIS ..........ccovrireieiereieniieiienes 21.1 23.2
CaSh 0N NANG ... e 1.2 1.2
Total cash and cash eqUIVAIENTS ..........ccociriiiii s $247.6 $301.0

10. Accounts receivable, net

Signet’s accounts receivable primarily consist of US customer in-house financing receivables. The accounts
receivable portfolio consists of a population that is of similar characteristics and is evaluated collectively for
impairment. The allowance is an estimate of the losses as of the balance sheet date, and is calculated using a
proprietary model that analyzes factors such as delinquency rates and recovery rates. A 100% allowance is made
for any amount that is more than 90 days aged on a recency basis and any amount associated with an account the



owner of which has filed for bankruptcy, as well as an allowance for those amounts 90 days aged and under,
based on historical loss information and payment performance. The calculation is reviewed by management to
assess whether, based on economic events, additional analyses are required to appropriately estimate losses
inherent in the portfolio.

February 1, February 2,
2014 2013
(in millions)
Accounts receivable by portfolio segment, net:
US customer in-house finance receivables ..o, $1,356.0 $1,192.9
Other accounts reCEIVADIE.........ooivii i 18.0 12.4
Total accounts reCEIVADIE, NEL........cceciiiiiie e $1,374.0 $1,205.3

Signet grants credit to customers based on a variety of credit quality indicators, including consumer financial
information and prior payment experience. On an ongoing basis, management monitors the credit exposure
based on past due status and collection experience, as it has found a meaningful correlation between the past due
status of customers and the risk of loss.

Other accounts receivable is comprised primarily of gross accounts receivable relating to the insurance loss
replacement business in the UK division of $12.8 million (Fiscal 2013: $13.0 million), with a corresponding
valuation allowance of $0.3 million (Fiscal 2013: $0.6 million).

Allowance for credit losses on US customer in-house finance receivables:

Fiscal 2014 Fiscal 2013 Fiscal 2012

(in millions)

Beginning BalanCe:........cooeeireiiiriei e $ (87.7) $ (78.1) $ (67.8)
Charge-0ffS ......oeiiiiei e 128.2 112.8 92.8
RECOVENIES ...ttt 26.0 21.8 19.3
PrOVISION ..ottt (164.3) (144.2) (122.4)

ENding DalanCe........ccccueeiiieriiee e $ (97.8) $ (87.7) $ (78.1)

Ending receivable balance evaluated for impairment ..................... 1,453.8 1,280.6 1,155.5

US customer in-house finance receivables, net.........ccccoceveviiveinnnnns $1,356.0 $1,192.9 $1,077.4

Net bad debt expense is defined as the provision expense less recoveries.

Credit quality indicator and age analysis of past due US customer in-house finance receivables:

February 1, February 2, January 28,
2014 2013 2012
Valuation Valuation Valuation
Gross allowance Gross allowance Gross allowance
(in millions)
Performing:
Current, aged 0 — 30 days ........cccceeeeverererernenenans $1,170.4 $(36.3) $1,030.3 $(33.8) $ 932.6 $(28.9)
Past due, aged 31 —90 days.........c.cecvrerirrrnennn. 229.9 (8.0) 203.9 (7.5) 180.2 (6.5)
Non Performing:
Past due, aged more than 90 days............c........ 53.5 (53.5) 46.4 (46.4) 42.7 (42.7)

$1,453.8  $(97.8)

$1,280.6  $(87.7)

$1,1555  $(78.1)




February 1, February 2, January 28,

2014 2013 2012
Valuation Valuation Valuation
Gross allowance Gross allowance Gross allowance
(as a percentage of the ending receivable balance)
Performing ......ccovoeveiieieiie e 96.3% 3.2% 96.4% 3.3% 96.3% 3.2%
NON Performing........cocovieviirnieneieiese e 3.7% 100.0% 3.6% 100.0% 3.7% 100.0%
100.0% 6.7% 100.0% 6.8% 100.0% 6.8%

11. Inventories

Signet held $312.6 million of consignment inventory at February 1, 2014 (February 2, 2013: $227.7 million)
which is not recorded on the balance sheet. The principal terms of the consignment agreements, which can
generally be terminated by either party, are such that Signet can return any or all of the inventory to the relevant
suppliers without financial or commercial penalties and the supplier can vary the inventory prices prior to sale.

Inventories
February 1, February 2,
2014 2013
(in millions)
RAW MALEIIAIS. ..ot bbb $ 418 $ 412
[T E] =T oo T o [ SS 1,446.2 1,355.8
TOtAl INVENTOTIES ..ottt ettt sttt sttt ne e ans $1,488.0 $1,397.0
Inventory reserves
Balance at Balance at
beginning of Charged end of
period to profit Utilized® period
(in millions)
FISCal 2012.....ocieiiecie e $27.8 $18.4 $(16.9) $29.3
FisCal 2013 ..o 29.3 23.6 (29.5) 23.4
Fiscal 2014.........ccoeiieieeieece e 23.4 33.3 (40.4) 16.3
_(1) Including the impact of foreign exchange translation between opening and closing balance sheet dates.
12. Other assets
February 1, February 2,
2014 2013
(in millions)
Deferred extended SErvice plan COSES ..........cooiiireiiiiiieie e $ 619 $56.9
(€T 010 11T/ 1 | RSB SPPR 26.8 24.6
OThBE SSELS ...uviitviite ittt ettt ettt ettt et e e be e e st esbeesbeeebeeteanbeeateereeans 25.3 18.4

TOtAl OB ASSELS.....veiiiiriii ittt st e e s e bt e e s s b e e e s sbaeeessbbaeeens $114.0 $99.9



Goodwill

The following table summarizes the Company’s goodwill by reporting unit:

Us UK Other Total
(in millions)
Balance at January 28, 2012..........cccccevviviivieieeerereressesesesee s $— $— $— $—
ACUISTEIOND ...t 24.6 — — 24.6
Balance at February 2, 2013.........ccccoviiviieieeieie s 24.6 — — 24.6
ACUISTEIONS® ...t (1.4) — 3.6 2.2
Balance at February 1, 2014........c.ccooiiiiiiniineienienee e $23.2 $— $3.6 $26.8

(1) See Note 14 for additional discussion of the goodwill recorded by the Company during Fiscal 2014 and Fiscal 2013.

The Company’s reporting units align with the operating segments disclosed in Note 2. There have been no
goodwill impairment losses recorded during the fiscal periods presented in the consolidated income statements.
If future economic conditions are different than those projected by management, future impairment charges may
be required.

13. Property, plant and equipment, net

February 1, February 2,
2014 2013

(in millions)
Land and BUIAINGS ......cvoueiiiriiiisiec e $ 372 $ 325
Leasehold iIMPrOVEMENLS ..........ccviiiiiiiieiie st 461.4 419.3
FUPNITUre @and FIXTUIES ....cveiiee e 537.3 503.4
Equipment, including SOTEWAIe ..........ccooviiiiiiiiiie s 221.1 183.8
CONSEIUCTION TN PrOGIESS ...vevvivitieiiieiirteeie et bbb 18.7 15.5
TOAL .t $1,275.7 $1,154.5
Accumulated depreciation and amortization ..o (788.1) (724.1)
Property, plant and equipmMENt, NEL.........ccooiiiiiiinieee e $ 487.6 $ 430.4

Depreciation and amortization expense for Fiscal 2014 was $110.2 million (Fiscal 2013: $99.4 million; Fiscal
2012: $92.4 million). The expense for Fiscal 2014 includes $0.7 million (Fiscal 2013: $2.6 million; Fiscal 2012:
$1.4 million) for impairment of assets.

14. Acquisitions
Botswana diamond polishing factory acquisition

On November 4, 2013, Signet acquired a diamond polishing factory in Gaborone, Botswana for $9.1 million.
The acquisition expands the Company’s long-term diamond sourcing capabilities and provides resources for the
Company to cut and polish stones.

The transaction was accounted for as a business combination during the fourth quarter of Fiscal 2014. The
Company is in the process of finalizing the valuation of the net assets acquired, most notably the valuation of
property, plant and equipment. The total consideration paid by the Company was funded through existing cash
and allocated to the net assets acquired based on the preliminary fair values as follows: property, plant and
equipment acquired of $5.5 million and goodwill of $3.6 million. None of the goodwill will be deductible for
income tax purposes. The goodwill balance is recorded within other assets in the consolidated balance sheet. See
Note 12.



Acquisition-related costs incurred prior to closing the transaction were immaterial. The results of operations
related to the acquired diamond polishing factory are reported within the Other operating segment of Signet’s
consolidated results and included in Signet’s consolidated financial statements commencing on the date of
acquisition in the Other operating segment. Pro forma results of operations have not been presented, as the
impact on the Company’s consolidated financial results was not material.

Ultra acquisition

On October 29, 2012, Signet acquired the outstanding shares of Ultra Stores, Inc. (the “Ultra Acquisition”). The
Company paid $56.7 million, net of acquired cash of $1.5 million, for the Ultra Acquisition, including a $1.4
million working capital adjustment at closing. The total consideration paid was funded through existing cash.

On May 15, 2013, the post-closing procedures were finalized and a reduction to the initial purchase price was
agreed to. As a result, total consideration paid for the Ultra Acquisition was reduced to $55.3 million. The
refund of $1.4 million from the initial consideration paid was received during the second quarter of Fiscal 2014.

Signet incurred approximately $3.0 million of acquisition-related expenses, which were expenses as incurred
during Fiscal 2013 and recorded as selling, general and administrative expenses in the consolidated income
statement. The results of operations related to the Ultra Acquisition are reported as a component of the results of
the US division and included in Signet’s consolidated financial statements commencing on the date of
acquisition. Pro forma results of operations have not been presented, as the impact on the Company’s
consolidated financial results were not material.

The Ultra Acquisition was accounted for as a business combination during the fourth quarter of Fiscal

2013. During the first quarter of Fiscal 2014, the Company finalized the valuation of net assets acquired. There
were no material changes to the valuation of net assets acquired from the initial allocation reported during the
fourth quarter of Fiscal 2013. Accordingly, the total consideration paid has been allocated to the net assets
acquired based on the final fair values at October 29, 2012 as follows:

Initial Final
Allocation Allocation Change
(in millions)
Recognized amounts of assets acquired and liabilities assumed:
INVENEOTIES ..ottt ettt $43.3 $43.3 $—
Other current assets, excluding cash acquired ..........c.ccccecvvennnnn, 3.3 3.3 —
Property and eqUIPMENt..........cccvviieriieiie e 12.1 12.1 —
OLNET BSSELS.....veeeieireeeieete s 0.3 0.3 —
Current HabilitieS .......cveieeiee e (19.5) (19.5) —
Other [1abilitieS .......c.cooveiieiie e (7.4) (7.4) —
Fair value of net assets aCqUIred ........ccovovrvrvriririeisereeererir s $32.1 $32.1 $—
GOOAWITID ... 24.6 23.2 (1.4)
Total CONSIAETALION........ciiereiece s $56.7 $55.3 $(1.4)

(1) None of the goodwill will be deductible for income tax purposes. The goodwill balance is recorded within other assets in the consolidated
balance sheet. See Note 12.

During Fiscal 2014, the majority of the acquired stores were converted to the Kay brand, with the remaining
stores being reflected under regional brands.



15. Accrued expenses and other current liabilities

February 1, February 2,
2014 2013
(in millions)
ACCTUEd COMPENSALION ...vevviviieiieieti ettt nes $ 81.3 $ 85.9
Other HADITITIES. ... ettt st 50.1 48.7
OBNEE TAXES ...ttt ittt sttt sttt bbb bttt seebe st s e ebenbe e et e 31.7 31.9
PAYTOI TXES ...ttt ettt ettt ettt e 8.0 7.4
ACCTUBH BXPENSES ....vevvvetieerestestereeteseeseeteste s be st st e bbb sbe s ebesbe e abenbe e ebe st e enenee s 157.4 152.5
Total accrued expenses and other current liabilities...........ccocoovirviiiniiniencne, $328.5 $326.4
Sales returns reserve included in accrued expenses above:
Balance at Balance at
beginning of Net end of
period adjustment® period
(in millions)
FISCAl 2012.....eciiieiiieiiie s $7.7 $(0.4) $7.3
FISCAl 2013 ... s 7.3 0.3 7.6
FISCAl 2014......coiiiieici s 7.6 0.8 8.4

(1) Net adjustment relates to sales returns previously provided for and changes in estimate and the impact of foreign exchange translation between

opening and closing balance sheet dates.

The US division provides a product lifetime diamond and color gemstone guarantee as long as six-month
inspections are performed and certified by an authorized store representative. Provided the customer has
complied with the six month inspection policy, Signet will replace, at no cost to the customer, any stone that
chips, breaks or is lost from its original setting during normal wear. Management estimates the warranty accrual
based on the lag of actual claims experience and the costs of such claims, inclusive of labor and material.

Warranty reserve for diamond and gemstone guarantee were as follows:

Balance at Balance at
beginning of Warranty end of
period expense Utilized period
(in millions)
FiSCal 2012 .....vvoeeeveeeeeeeeeeee e $13.0 $7.9 $(5.8) $15.1
[T or: | I 0 15.1 8.6 (5.2) 18.5
Fiscal 2014........cooveeieeee e 18.5 7.4 (6.8) 19.1
February 1, February 2,
Disclosed as: 2014 2013
(in millions)
CUurrent HabilitIES® ... ..c.vciie e $ 6.7 $ 6.9
Non-current liabilities (See NOTE 17) ..cccovverieiiiiieiiee e 12.4 11.6
TOtal WAITANLY FESEIVE. .....cviiiitieiiiitieeeet et $19.1 $18.5

(1)  Included within accrued expenses above.



16. Deferred revenue

Deferred revenue is comprised primarily of extended service plans (“ESP”) and voucher promotions and other
as follows:

February 1, February 2,
2014 2013
(in millions)
ESP deferr@d FEVENUE ... ..ottt ettt ettt e s ete e s te e sneesareas $601.2 $549.7
Voucher promotions and OtNET ............ccciriiiiiiii s 155 15.9
Total defErred FEVENUE ......cveiviiieieeiete ettt sttt ebr e ebe b erae s $616.7 $565.6
Disclosed as:
CUITENT HADIIITIES ..t e e e e eaee e $173.0 $159.7
NON-CUITENT HADIIITIES ... eveeiiieiiie e 443.7 405.9
TOtal AEFEITEU FEVENUE ...ttt ee et e e s et e e e e e enee e $616.7 $565.6
ESP deferred revenue
Balance at Balance at
beginning of Plans Revenue end of
period sold recognized period
(in millions)
FiSCAl 2012 ..ot $481.1 $187.0 $(156.4) $511.7
FisCal 2013 ......oicciiiiieece e 511.7 205.1 (167.1) 549.7
Fiscal 2014........cveeeiii e 549.7 223.3 (171.8) 601.2
17. Other liabilities—non-current
February 1, February 2,
2014 2013
(in millions)
SErAIgt-liNg FENT .....eivii e $ 67.1 $ 65.6
Deferred COMPENSALION .....ocveviiiiieiie e 25.0 18.5
WaAITANTY TESEIVE ...t 124 11.6
LBASE 0SS FBSBIVE ... .viiivieectie ettt st ettt tee st stee et e e st e e e bae e sbeeeebee e sbeeebreesbaeereeans 5.8 8.1
Other HaDIHTIES . ..ccvvi ittt et e e enee e enes 11.4 7.5
Total Other HADIITIES .....cccvvviceee et ereeeree e $121.7 $111.3

A lease loss reserve is recorded for the net present value of the difference between the contractual rent
obligations and the rate at which income is received or expected to be received from subleasing the properties.

February 1, February 2,
2014 2013

(in millions)

At Deginning of PEFIOM: .......ccoiiiiiii e $8.1 $9.6
AJUSTMENTS, NEL ...ttt (1.6) (1.1)
ULTHZALION®....oeeicee e (0.7) (0.4)

AL N OF PEITOU ... $5.8 $8.1

(1) Including the impact of foreign exchange translation between opening and closing balance sheet dates.

The cash expenditures on the remaining lease loss reserve are expected to be paid over the various remaining
lease terms through 2023.



18. Loans, overdrafts and long-term debt
Loans and overdrafts

February 1, February 2,
(in millions) 2014 2013
Current liabilities — loans and overdrafts
Revolving credit faCility ..o $— $—
Bank OVEIAraftS ....c..ooiviiiiii et 19.3 _—
Total 10ans and OVErdrafts.............cococeeiiiiiirre e $19.3 $—

Revolving credit facility

On May 24, 2011, Signet Jewelers Limited and certain of its subsidiaries as “Borrowers” entered into a $400
million senior unsecured multi-currency five year revolving credit agreement (the “Credit Agreement”) with
various financial institutions as the lenders (the “Lenders”), JPMorgan Chase Bank, N.A., as Administrative
Agent, Barclays Capital, as Syndication Agent, and JPMorgan Securities LLC and Barclays Capital as the joint
lead arrangers. Borrowings under the Credit Agreement may be used for working capital and general corporate
purposes. The Company has guaranteed the obligations of the Borrowers under the Credit Agreement and is also
directly bound by certain of the covenants contained in the Credit Agreement.

Under the Credit Agreement, the Borrowers are able to borrow from time to time in an aggregate amount up to
$400 million, including issuing letters of credit in an aggregate amount at any time outstanding not to exceed
$100 million. The Credit Agreement contains an expansion option that, with the consent of the Lenders or the
addition of new lenders, and subject to certain conditions, availability under the Credit Agreement may be
increased by an additional $200 million at the request of the Borrowers. The Credit Agreement has a five year
term and matures in May 2016, at which time all amounts outstanding under the Credit Agreement will be due
and payable.

Borrowings under the Credit Agreement bear interest, at the Borrowers’ option, at either a base rate (as defined
in the Credit Agreement), or an adjusted LIBOR (a “Eurocurrency Borrowing”), in each case plus an applicable
margin rate based on the Company’s “Fixed Charge Coverage Ratio” (as defined in the Credit

Agreement). Interest is payable on the last day of each March, June, September and December, or at the end of
each interest period for a Eurocurrency Borrowing, but not less often than every three months. Commitment fee
rates range from 0.20% to 0.35% based on the Company’s Fixed Charge Coverage Ratio and are payable
quarterly in arrears and on the date of termination or expiration of commitments.

The Credit Agreement limits the ability of the Company and certain of its subsidiaries to, among other things
and subject to certain baskets and exceptions contained therein, incur debt, create liens on assets, make
investments outside of the ordinary course of business, sell assets outside of the ordinary course of business,
enter into merger transactions and enter into unrelated businesses. The Credit Agreement permits the making of
dividend payments and stock repurchases so long as the Company (i) is not in default under the Credit
Agreement, or (ii) if in default at the time of making such dividend payment or stock repurchase, has no loans
outstanding under the Credit Agreement or more than $10 million in letters of credit issued under the Credit
Agreement. The Credit Agreement also contains various customary representations and warranties, financial
reporting requirements and other affirmative and negative covenants. The Credit Agreement requires that the
Company maintain at all times a “Leverage Ratio” (as defined in the Credit Agreement) to be no greater than
2.50 to 1.00 and a “Fixed Charge Coverage Ratio” (as defined in the Credit Agreement) to be no less than 1.40
to 1.00, both determined as of the end of each fiscal quarter of the Company for the trailing four quarters. As of
February 1, 2014 and February 2, 2013, Signet was in compliance with all debt covenants.

The commitments may be terminated and amounts outstanding under the Credit Agreement may be accelerated
upon the occurrence of certain events of default as set forth in the Credit Agreement. These include failure to



make principal or interest payments when due, certain insolvency or bankruptcy events affecting the Company
or certain of its subsidiaries and breaches of covenants and representations or warranties.

No borrowings were drawn on the facility as of February 1, 2014 and February 2, 2013. Stand-by letters of
credit of $10.1 million were drawn on the facility at February 1, 2014 (February 2, 2013: $9.5 million), with no
significant intra-period fluctuations.

As of February 1, 2014, there were $19.3 million in overdrafts, which represents issued and outstanding checks
where there are no bank balances with the right to offset. There were no overdrafts as of February 2, 2013.

Capitalized fees

Capitalized amendment fees for the Credit Agreement were $2.1 million, with $1.2 million and $0.8 million of
accumulated amortization as of February 1, 2014 and February 2, 2013, respectively. In Fiscal 2014, $0.4
million was charged to the income statement (Fiscal 2013: $0.4 million; Fiscal 2012: $1.9 million). In Fiscal
2012, $0.2 million of the capitalized balance was amortized as it related to the 2008 Facility. Following the
effectiveness of the new Credit Agreement, the remaining $1.3 million of capitalized fees for the 2008 Facility
were written off.

19. Financial instruments and fair value

Signet’s principal financial instruments are comprised of cash, cash deposits/investments and overdrafts,
accounts receivable and payable, derivatives and a revolving credit facility. Signet does not enter into derivative
transactions for trading purposes. Derivative transactions are used by Signet for risk management purposes to
address risks inherent in Signet’s business operations and sources of finance. The main risks arising from
Signet’s operations are market risk including foreign currency risk and commodity risk, liquidity risk and
interest rate risk. Signet uses these financial instruments to manage and mitigate these risks under policies
reviewed and approved by the Board.

Market risk

Signet generates revenues and incurs expenses in US dollars and pounds sterling. As a portion of Signet’s UK
division purchases are denominated in US dollars, Signet enters into forward foreign currency exchange
contracts, foreign currency option contracts and foreign currency swaps to manage this exposure to the US
dollar.

Signet holds a fluctuating amount of pounds sterling cash reflecting the cash generative characteristics of the
UK division. Signet’s objective is to minimize net foreign exchange exposure to the income statement on pound
sterling denominated items through managing this level of cash, pound sterling denominated intercompany
balances and US dollar to pound sterling swaps. In order to manage the foreign exchange exposure and
minimize the level of pound sterling cash held by Signet, the pound sterling denominated subsidiaries pay
dividends regularly to their immediate holding companies and excess pounds sterling are sold in exchange for
US dollars.

Signet’s policy is to minimize the impact of precious metal commodity price volatility on operating results
through the use of outright forward purchases of, or by entering into either purchase options or net zero-cost
collar arrangements to purchase, precious metals within treasury guidelines approved by the Board. In
particular, Signet undertakes some hedging of its requirement for gold through the use of options, net zero-cost
collar arrangements (a combination of call and put option contracts), forward contracts and commodity
purchasing, while fluctuations in the cost of diamonds are not hedged.

Liquidity risk
Signet’s objective is to ensure that it has access to, or the ability to generate sufficient cash from either internal

or external sources in a timely and cost-effective manner to meet its commitments as they become due and
payable.



Signet manages liquidity risks as part of its overall risk management policy. Management produces forecasting
and budgeting information that is reviewed and monitored by the Board. Cash generated from operations and
external financing are the main source of funding supplementing Signet’s resources in meeting liquidity
requirements.

The main external source of funding is a $400 million senior unsecured multi-currency five year revolving
credit facility, under which there were no borrowings as of February 1, 2014 or February 2, 2013.

Interest rate risk

Signet may enter into various interest rate protection agreements in order to limit the impact of movements in
interest rates on its cash or borrowings. There were no interest rate protection agreements outstanding as of
February 1, 2014 or February 2, 2013.

Credit risk and concentrations of credit risk

Credit risk represents the loss that would be recognized at the reporting date if counterparties failed to perform
as contracted. Signet does not anticipate non-performance by counterparties of its financial instruments, except
for customer in-house financing receivables as disclosed in Note 10. Signet does not require collateral or other
security to support cash investments or financial instruments with credit risk; however it is Signet’s policy to
only hold cash and cash equivalent investments and to transact financial instruments with financial institutions
with a certain minimum credit rating. Management does not believe Signet is exposed to any significant
concentrations of credit risk that arise from cash and cash equivalent investments, derivatives or accounts
receivable.

Derivatives

The following types of derivative financial instruments are utilized by Signet to mitigate certain risk exposures
related to changes in commaodity prices and foreign exchange rates:

Forward foreign currency exchange contracts (designated)—These contracts, which are principally in US
dollars, are entered into in order to limit the impact of movements in foreign exchange rates on forecasted
foreign currency purchases. The total notional amount of these foreign currency contracts outstanding as of
February 1, 2014 was $42.3 million (February 2, 2013: $50.8 million). These contracts have been designated as
cash flow hedges and will be settled over the next 12 months (February 2, 2013: 12 months).

Forward foreign currency exchange contracts (undesignated)—Foreign currency contracts not designated as
cash flow hedges are used to hedge currency flows through Signet’s bank accounts to mitigate Signet’s exposure
to foreign currency exchange risk in its cash and borrowings. The total notional amount of these foreign
currency contracts outstanding as of February 1, 2014 was $22.1 million (February 2, 2013: $36.1 million).

Commodity forward purchase contracts and net zero-cost collar arrangements—These contracts are entered into
in order to reduce Signet’s exposure to significant movements in the price of the underlying precious metal raw
material. The total notional amount of these commaodity derivative contracts outstanding as of February 1, 2014
was $63.0 million (February 2, 2013: $187.6 million). These contracts have been designated as cash flow
hedges and will be settled over the next 12 months (February 2, 2013: 11 months).

The bank counterparties to the derivative contracts expose Signet to credit-related losses in the event of their
nonperformance. However, to mitigate that risk, Signet only contracts with counterparties that meet certain
minimum requirements under its counterparty risk assessment process. As of February 1, 2014, Signet believes
that this credit risk did not materially change the fair value of the foreign currency or commodity contracts.



The following table summarizes the fair value and presentation of derivative instruments in the consolidated
balance sheets:

Derivative assets

Fair value
February 1, February 2,
Balance sheet location 2014 2013
(in millions)
Derivatives designated as hedging instruments:
FOreign CUrrenCY CONEFACES. .......ovveiveiueriesirereeeeie st ste et ae e Other current assets $— $1.0
FOreign CUrrenCY CONETACES. .......ovveiuiiieriesirereeeeie st se et e e re e Other assets — —
ComMMOUILY CONTIACTES ... cvviveieiiiteiieiesie et ene s Other current assets 0.8 2.8
ComMMOMItY CONTACTS ... .cuviveeieieicie et sneeneas Other assets — —
0.8 3.8
Derivatives not designated as hedging instruments:
FOreign CUrrenCy CONFACES. .......cceriererieieiesieieie sttt Other current assets 0.2 —
TOtal EriVALIVE BSSELS .....eveieieiiiiieiie ettt $1.0 $3.8
Derivative liabilities
Fair value
February 1, February 2,
Balance sheet location 2014 2013
(in millions)
Derivatives designated as hedging instruments:
FOoreign CUrrenCy CONIACES.........c..coveiirieiririee e Other current liabilities $(2.1) $—
FOreign CUrreNCY CONFACES. ........cuirviriirireeiiitire ettt Other liabilities — —
ComMMOGILY CONIIACTS....cuievieiiieiie sttt Other current liabilities (0.8) (4.6)
(070 0] g ToTo [V o0 01 - Yo £ USSP Other liabilities — —
(2.9) (4.6)
Derivatives not designated as hedging instruments:
FOreign CUMreNCY CONIACTS........ccviireciieitieie et se e see e nee e Other current liabilities — —
Total derivative Habilities..........coooiiiiiiii e $(2.9 $(4.6)

Derivatives designated as cash flow hedges

The following table summarizes the pre-tax gains (losses) recorded in accumulated OCI for derivatives
designated in cash flow hedging relationships:

February 1, February 2,
2014 2013
(in millions)
FOreign CUrrenCY CONIACES .........ccvverrirrererireeee e s $ (2.3 $1.3
COMMOUILY CONFACES ...ttt (18.8)® (0.5
TOMAL .. $(21.1) $0.8

(1) Includes losses of $18.2 million related to commodity contracts terminated prior to contract maturity in Fiscal 2014.



The following tables summarize the effect of derivative instruments designated as cash flow hedges in OCI and
the consolidated income statements:

Foreign currency contracts

Fiscal Fiscal
Income statement caption 2014 2013
(in millions)
Gains (losses) recorded in accumulated OCI, beginning of year ..........cccccccverinnnne. $13 $1.2
Current period (losses) gains recognized in OCl.........cocooviririininiineceees 2.7) 0.5
(Gains) losses reclassified from accumulated OCI to net inCome ...........ccovevveinnennes Cost of sales (0.9) (0.4)
(Losses) gains recorded in accumulated OCI, end of year ..........cccoeveveieicic e, $(2.3) $1.3
Commodity contracts
Fiscal Fiscal
Income statement caption 2014 2013
(in millions)
(Losses) gains recorded in accumulated OCI, beginning of year ............c.cccceeeenen. $ (0.5) $ 324
Current period (losses) gains recognized in OCl..........ccovireiiiiniineneiesc e (30.3)® (10.9)
Losses (gains) reclassified from accumulated OCI to net income............c.ccccvevvnee. Cost of sales 12.0 (22.0)
(Losses) gains recorded in accumulated OCI, end of year ..........cccceoeveiciininennns $(18.8) $ (0.5)

(1) Includes losses of $27.8 million related to the change in fair value of commodity contracts the Company terminated prior to contract maturity in
Fiscal 2014.

There was no material ineffectiveness related to the Company’s derivative instruments designated in cash flow
hedging relationships for the years ended February 1, 2014 and February 2, 2013. Based on current valuations,
the Company expects approximately $19.5 million of net pre-tax derivative losses to be reclassified out of
accumulated OCI into earnings within the next 12 months.

Derivatives not designated as hedging instruments

The following table presents the effects of the Company’s derivatives instruments not designated as cash flow
hedges in the consolidated income statements:

Amount of gain (loss)

Income statement caption recognized in income
Fiscal Fiscal
2014 2013
(in millions)
Derivatives not designated as hedging instruments:
Foreign CUrrenCy CONLIaCES........cccvevveiierireie e Other operating income, net $(5.5) $—
TOMAL ... $(5.5) $—



Fair value

The estimated fair value of Signet’s financial instruments held or issued to finance Signet’s operations is
summarized below. Certain estimates and judgments were required to develop the fair value amounts. The fair
value amounts shown below are not necessarily indicative of the amounts that Signet would realize upon
disposition nor do they indicate Signet’s intent or ability to dispose of the financial instrument. Assets and
liabilities that are carried at fair value are required to be classified and disclosed in one of the following three
categories:

Level 1—quoted market prices in active markets for identical assets and liabilities
Level 2—observable market based inputs or unobservable inputs that are corroborated by market data
Level 3—unobservable inputs that are not corroborated by market data

Signet determines fair value based upon quoted prices when available or through the use of alternative
approaches, such as discounting the expected cash flows using market interest rates commensurate with the
credit quality and duration of the investment. The methods Signet uses to determine fair value on an instrument-
specific basis are detailed below.

February 1, 2014 February 2, 2013
Significant other Significant other
observable observable
Carrying inputs Carrying inputs
amount (Level 2) amount (Level 2)
(in millions)
Assets:
Foreign currency Contracts..........cccceeerencnennns $0.2 $0.2 $1.0 $1.0
Commodity CONIaCES .......cocevvererieieieic e 0.8 0.8 2.8 2.8
Liabilities:
Foreign currency CONtracts..........coccoeervecreennen. (2.1) (2.1) — —
Commodity CONIACS .........ccvrvveireeiirieens 0.8) (0.8) (4.6) (4.6)

The fair value of derivative financial instruments has been determined based on market value equivalents at the
balance sheet date, taking into account the current interest rate environment, current foreign currency forward
rates or current commodity forward rates. These are held as assets and liabilities within other receivables and
other payables, and all contracts have a maturity of less than twelve months. The carrying amounts of cash and
cash equivalents, accounts receivable, other receivables, accounts payable and accrued liabilities approximate
fair value because of the short term maturity of these amounts.

20. Pension plans

The UK Plan, which ceased to admit new employees from April 2004, is a funded plan with assets held in a
separate trustee administered fund, which is independently managed. February 1, 2014 and February 2, 2013
measurement dates were used in determining the UK Plan’s benefit obligation and fair value of plan assets.



The following tables provide information concerning the UK Plan as of and for the fiscal years ended
February 1, 2014 and February 2, 2013:

Fiscal Fiscal
2014 2013
(in millions)
Change in UK Plan assets:
Fair value at beginning Of YEaI..........ccciiiiiiie i $261.1 $236.0
Actual return 0N UK PIaN @SSELS .......ciiiiiiiiiiiirieisicsiese s 13.1 22.1
EMPIOYEr CONtIDULIONS ..ot 4.9 13.7
MEMDBErs’ CONIIIDULIONS ...vveviviiiieeiiieiiee sttt bbb e e et essb e e b e e sane e e 0.7 0.5
BENEFItS PRI ...c.vcviivecece e r s 9.3) (10.9)
FOreign CUMTENCY ChANGES ....ccveieiiiieieeiie ittt sttt ettt 12.1 (0.3)
Fair value at 8N OF YEAI ......cviiiciie e $282.6 $261.1
Fiscal Fiscal
2014 2013
(in millions)
Change in benefit obligation:
Benefit obligation at beginning Of Year ... $212.6 $204.5
L Yot ol L ST PR 2.4 3.6
PASE SEIVICE COSE ....viiuiiitiiiie ittt ettt ettt et e et e et e et e st e e s beesbeesbeenbeenbesneesreenns 0.9 1.1
INEEIEST COST ...viiitiiiiee sttt e s e st e e st e e eab e e st b e e saaeesraeesnbeesneeeaneeennes 9.3 9.5
MeEMDETS” CONITDULIONS ..vvviiiirieeiiiieeeiitieeeeetee e s ettt e e eetre e e e earee e s sbeeeeeetbeeeseabeeeesabeeeeensreeesnres 0.7 0.5
ACTUAITAL 0SS (QAINY ..vivieieeie e (0.2) 4.3
BeNETILS PRI ..o e (9.3 (10.9)
FOreign CUrrenCY ChaNQES ......coiiieieieie e bbb 9.8 —
Benefit obligation at end OF YEar..........ccoiiiiii e $226.3 $212.6
Funded status at end of year: UK Plan assets less benefit obligation .............cccccooeviiinnnnns $ 56.3 $ 485
February 1, February 2,
2014 2013
(in millions)
Amounts recognized in the balance sheet consist of:
INON=CUITENT @SSELS ...ttt eieieeiiti e et st st e e e et e et e et et e e et e e e teeasbeeeteeeteeanbeeeseeensaeenneean $56.3 $48.5
NON-CUITENE [TADITITIES ....c.vviieiiie e — —
NEL ASSEL FECOGNIZEM ...ttt bbbt bbb e bt e en e b e $56.3 $48.5
Items in accumulated OCI not yet recognized as income (expense) in the income statement:
February 1, February 2, January 28,
2014 2013 2012
(in millions)
Net actuarial 10SS .........ccoereiiiireiiiic s $(42.5) $(44.4) $(51.5)
Net prior Service Credit........ccovveviereienencieieneeanens 15.3 17.1 19.1

The estimated actuarial loss and prior service credit for the UK Plan that will be amortized from accumulated
OCl into net periodic pension cost over the next fiscal year are $2.0 million and $(1.7) million, respectively.

The accumulated benefit obligation for the UK Plan was $210.3 million and $197.5 million at February 1, 2014

and February 2, 2013, respectively.



The components of net periodic pension cost and other amounts recognized in OCI for the UK Plan are as
follows:

Fiscal Fiscal Fiscal
2014 2013 2012

(in millions)
Components of net periodic pension cost:

SEIVICE COSL...vttiietiiteie ettt sttt sttt b ettt b et b ettt b et e bt et st e b e e b e e b e eb e s b e st ebe s b e s e et e s b e s e ebenbereabeneens $(24) $(36) $4.8)

IEEIEST COSE ...ttt bbbt bbbt b bt h e s e et bt e bt eb e bt eb e e e et e beseeebe b e 9.3) (9.5) (10.7)

Expected return 0N UK PIaN @SSELS .........ciiiiieiiieicie ettt 13.0 115 13.8

Amortization of unrecognized net prior SErvice Credit ........ocvvviviieneinienee e, 1.5 1.6 1.0

Amortization of unrecognized actuarial 10SS ...........coeoiiiiiiiiinie e, (2.3) (3.2) (2.6)
Net periodic Pension BENETIT (COSL) .....uiiiiiiiiiie et $05 $(3.2) $(3.3)
Other changes in assets and benefit obligations recognized in OCl...........ccoceiviiiiiiiiiiiiie e 0.1 6.7 (1.7)
Total recognized in net periodic pension benefit (cost) and OCl ..........ccccveriiniiiiincee, $ 0.6 $35 $ (5.0)

February 1, February 2,
2014 2013

Assumptions used to determine benefit obligations (at the end of the year):

DISCOUNT FALE ...ttt bttt bbb bbb bt bt b e et et e sb e eb e be bt e b e e e e b e nne e 4.40% 4.50%

SAIANY INCIBASES ... ittt b ettt e bt bbbt h e e et e bbbt bt e st e e e n b e 3.00% 3.20%
Assumptions used to determine net periodic pension costs (at the start of the year):

DISCOUNT FALE ...ttt bttt bbb bbb bt bt b e et et e sb e eb e be bt e b e e e e b e nne e 4.50% 4.70%

Expected return 0N UK Plan @SSBLS........cviiiiiiiieiiriesiieie ettt 5.00% 4.75%

SAIANY INCIBASES ...ttt b bbbt e bbb bt e bt e s e et e bt sb e bt bt e st et e n b e 3.20% 3.20%

The discount rate is based upon published rates for high-quality fixed-income investments that produce expected
cash flows that approximate the timing and amount of expected future benefit payments.

The expected return on the UK Plan assets assumption is based upon the historical return and future expected
returns for each asset class, as well as the target asset allocation of the portfolio of UK Plan assets.

The UK Plan’s investment strategy is guided by an objective of achieving a return on the investments, which is
consistent with the long-term return assumptions and funding policy, to ensure the UK Plan obligations are met.
The investment policy is to carry a balance of funds to achieve these aims. These funds carry investments in UK
and overseas equities, diversified growth funds, UK corporate bonds, UK Gilts and commercial property. The
property investment is through a Pooled Pensions Property Fund that provides a diversified portfolio of property
assets.

The target allocation for the UK Plan’s assets at February 1, 2014 was bonds 45%, diversified growth funds
35%, equities 15% and property 5%. This allocation is consistent with the long-term target allocation of
investments underlying the UK Plan’s funding strategy.

The fair value of the assets in the UK Plan at February 1, 2014 and February 2, 2013 are required to be
classified and disclosed in one of the following three categories:
Level 1—quoted market prices in active markets for identical assets and liabilities
Level 2—observable market based inputs or unobservable inputs that are corroborated by market data
Level 3—unobservable inputs that are not corroborated by market data



In Fiscal 2014, based upon further review of the underlying securities of the investments, management corrected
the presentation for certain investments as of February 2, 2013 from Level 1 to Level 2 in the amount of $188.3
million. The value and classification of these assets was as follows:

Fair value measurements at Fair value measurements at
February 1, 2014 February 2, 2013
Quoted prices in Significant Quoted prices in Significant
active other Significant active other Significant
markets for observable Unobservable markets for observable unobservable
identical assets inputs inputs identical assets inputs inputs
Total (Level 1) (Level 2) (Level 3) Total (Level 1) (Level 2) (Level 3)
(in millions)
Asset category:
Diversified equity
securities ............ $ 41.0 $19.1 $ 219 $— $ 73.2 $34.9 $ 383 $—
Diversified growth
funds ......ccoveeee 100.5 50.8 49.7 — 51.2 26.3 24.9 —
Fixed income —
government
bonds.........oce.ee. 64.2 — 64.2 — 63.4 — 63.4 —
Fixed income —
corporate
bonds........ccce.ee. 64.6 — 64.6 — 61.7 — 61.7 —
Property .......ccoe..... 11.6 — — 11.6 10.4 — — 10.4
(OF: TS o I 0.7 0.7 — — 1.2 12 — —
Total .o $282.6 $70.6 $200.4 $11.6 $261.1 $62.4 $188.3 $10.4

Investments in diversified equity securities, diversified growth funds, and fixed income securities are in pooled
funds. Investments are valued based on unadjusted quoted prices for each fund in active markets, where possible
and, therefore, classified in Level 1 of the fair value hierarchy. If unadjusted quoted prices for identical assets
are unavailable, investments are valued by the administrators of the funds. The valuation is based on the value
of the underlying assets owned by the fund, minus its liabilities, and then divided by the number of units
outstanding. The unit price is based on underlying investments which are generally either traded in an active
market or are valued based on observable inputs such as market interest rates and quoted prices for similar
securities and, therefore, classified in Level 2 of the fair value hierarchy.

The investment in property is in pooled funds valued by the administrators of the fund. The valuation is based
on the value of the underlying assets owned by the fund, minus its liabilities, and then divided by the number of
units outstanding. The unit price is based on underlying investments which are independently valued on a
monthly basis. The investment in the property fund is subject to certain restrictions on withdrawals that could
delay the receipt of funds by up to 16 months.

The table below sets forth changes in the fair value of the Level 3 investment assets in Fiscal 2014 and 2013:

(in millions)

Balance at JanUary 28, 2012 .......cuoveieieieieeieieniese s ettt sneens $10.3
ACTUAL TEEUM ON BSSBES..... . veieesittiee ettt ettt e e et e e sttt e e s st b e e s s ab bt e s s eabeseesbbeesssbbaeessabassesrens 0.1
Balance at FEbruary 2, 2013 .......cvoiieieeise ettt nneens $10.4
AACTUAL TEEUIMN 0N SSEES.. .. veeee ittt eete ettt e et e e ettt e s et e s st et e e eetr et e saaeeessbeeessasreeessraeessereeens 1.2
Balance at FERruary 1, 2014 ...t $11.6

The UK Plan does not hold any investment in Signet shares or in property occupied by or other assets used by
Signet.



Signet contributed $4.9 million to the UK Plan in Fiscal 2014 and expects to contribute a minimum of $4.2
million to the UK Plan in Fiscal 2015. The level of contributions is in accordance with an agreed upon deficit
recovery plan and based on the results of the actuarial valuation as of April 5, 2012.

The following benefit payments, which reflect expected future service, as appropriate, are estimated to be paid
by the UK Plan:

(in millions)

[T Tcor= | 2 0 YT $ 9.3
LT Eor: | I 0 T 10.3
[T ETo%: | 2 AR 10.7
LT Eor: | I 0 T 10.3
LT Eor: | 0 I 11.9
Fiscal 2020 t0 FISCAl 2024 ........cuoeioriiiceee ettt sttt st st srbe s sree e aees 62.2

In June 2004, Signet introduced a defined contribution plan which replaced the UK Plan for new UK employees.
The contributions to this plan in Fiscal 2014 were $1.0 million (Fiscal 2013: $0.7 million; Fiscal 2012:
$0.6 million).

In the US, Signet sponsors a defined contribution 401(k) retirement savings plan for all eligible employees who
meet minimum age and service requirements. The assets of this plan are held in a separate trust and Signet
matches 50% of up to 6% of employee elective salary deferrals, subject to statutory limitations. Effective

April 1, 2011, Signet increased the matching element from 25% to 50% of up to 6% of employee elective salary
deferrals. Signet’s contributions to this plan in Fiscal 2014 were $7.1 million (Fiscal 2013: $6.5 million; Fiscal
2012: $5.4 million). The US division has also established two unfunded, non-qualified deferred compensation
plans, one of which permits certain management and highly compensated employees to elect annually to defer
all or a portion of their compensation and earn interest on the deferred amounts (“DCP”’) and the other of which
is frozen as to new participants and new deferrals. Beginning in April 2011, the DCP provided for a matching
contribution based on each participant’s annual compensation deferral. The plan also permits employer
contributions on a discretionary basis. In connection with these plans, Signet has invested in trust-owned life
insurance policies and money market funds. The cost recognized in connection with the DCP in Fiscal 2014 was
$2.4 million (Fiscal 2013: $2.1 million; Fiscal 2012: $2.2 million).

The fair value of the assets in the two unfunded, non-qualified deferred compensation plans at February 1, 2014
and February 2, 2013 are required to be classified and disclosed. Although these plans are not required to be
funded by the Company, the Company may elect to fund the plans. The value and classification of these assets
are as follows:

Fair value measurements at Fair value measurements at
February 1, 2014 February 2, 2013
Significant Significant
Quoted prices in other Quoted prices in other
active markets for observable active markets for observable
identical assets inputs identical assets inputs
Total (Level 1) (Level 2) Total (Level 1) (Level 2)
(in millions)
Assets:
Corporate-owned life insurance plans.. $ 8.2 $— $8.2 $ 8.9 $— $8.9
Money market funds..........cccccoeviinnne. 16.3 16.3 — 8.6 8.6 —
TOtal ASSELS.....viveveeeeeee et $24.5 $16.3 $8.2 $17.5 $8.6 $8.9




21. Common shares, treasury shares and reserves
Common Shares

The par value of each Common Share is 18 cents. The consideration received for Common Shares issued during
the year related to options was $9.3 million (Fiscal 2013: $21.6 million; Fiscal 2012: $10.6 million).

Treasury shares

Treasury shares represent the cost of shares that the Company purchased in the market under the applicable
authorized repurchase program, shares forfeited under the Omnibus Incentive Plan, and those previously held by
the Employee Stock Ownership Trust (“ESOT”) to satisfy options under Signet’s share option plans.

The total number of shares held in treasury by the Company at February 1, 2014 was 6,954,596. In Fiscal 2014,
the Company repurchased 1,557,673 shares under authorized repurchase programs, while reissuing 437,913
shares, net of taxes and forfeitures, to satisfy awards outstanding under existing share based compensation plans.
In Fiscal 2013, the Company repurchased 6,425,296 shares under authorized repurchase programs, while
reissuing 865,598 shares, net of taxes and forfeitures, to satisfy awards outstanding under existing share based
compensation plans. In Fiscal 2012, the Company repurchased 256,241 shares under authorized repurchase
programs and 18,897 shares were forfeited under the Omnibus Incentive Plan.

Share repurchase

Signet may from time to time repurchase common shares under various share repurchase programs authorized
by Signet’s Board. Repurchases may be made in the open market, through block trades or otherwise. The
timing, manner, price and amount of any repurchases will be determined by the Company in its discretion, and
will be subject to economic and market conditions, stock prices, applicable legal requirements and other factors.
The repurchase programs are funded through Signet’s existing cash reserves and liquidity sources. Repurchased
shares are being held as treasury shares and may be used by Signet for general corporate purposes. Share
repurchase activity is as follows:

Fiscal 2014 Fiscal 2013 Fiscal 2012
Average Average Average
repurchase repurchase repurchase
Amount Shares Amount price Shares Amount price Shares Amount price
authorized repurchased repurchased pershare repurchased repurchased pershare repurchased repurchased per share
(in millions) (in millions) (in millions) (in millions)
2013 Program™....... $350.0 808,428 $ 54.6 $67.54 na na na na na na
2011 Program®....... 350.0 749,245 50.1 66.92 6,425,296 $287.2 $44.70 256,241 $12.7 $49.57
Total...ooovcccre. 1,557,673 $104.7 $67.24 6,425,296 $287.2 $44.70 256,241 $12.7 $49.57

(1) OnJune 14, 2013, the Board the repurchase of up to $350 million of Signet’s common shares (the “2013 Program™). The 2013 Program may be
suspended or discontinued at any time without notice. The 2013 Program had $295.4 million remaining as of February 1, 2014.

(2) In October 2011, the Board authorized the repurchase of up to $300 million of Signet’s common shares (the “2011 Program”), which
authorization was subsequently increased to $350 million. The 2011 Program was completed as of May 4, 2013.

na  Not applicable.

Other reserves
Other reserves consist of special reserves and a capital redemption reserve established in accordance with the

laws of England and Wales.

The Predecessor Company established a special reserve prior to 1997 in connection with reductions in additional
paid-in capital which can only be used to write off existing goodwill resulting from acquisitions and otherwise
only for purposes permitted for share premium accounts under the laws of England and Wales.

The capital redemption reserve has arisen on the cancellation of previously issued Common Shares and
represents the nominal value of those shares cancelled.



22. Commitments and contingencies

Operating leases
Signet occupies certain properties and holds machinery and vehicles under operating leases; it does not have any
capital leases.

Rental expense for operating leases is as follows:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
MiINIMUM FENTAIS .....vecveeice e $323.7 $316.0 $311.7
CONLINGENT FENT.....eetiiteeeieet ettt 111 7.8 9.8
SUDIEASE TNCOME......civiiiiiitiiciic e (0.9) (2.9) (5.1)
I ] | PSPS $333.9 $320.9 $316.4

The future minimum operating lease payments for operating leases having initial or non-cancelable terms in
excess of one year are as follows:

(in millions)

[T or= | 20 TR $ 3111
LT ETor: | 0 TSR 275.4
LT or: | 2 SR 245.8
LT or: | O TSR 212.6
LT ETor: | I 0 ISR 181.8
B LT =T U] PSP STSRTN 937.7
1o ] 7| ISP $2,164.4

Signet has entered into certain sale and leaseback transactions of certain properties. Under these transactions it
continues to occupy the space in the normal course of business. Gains on the transactions are deferred and
recognized as a reduction of rent expense over the life of the operating lease.

Contingent property liabilities

Approximately 44 UK property leases had been assigned by Signet at February 1, 2014 (and remained
unexpired and occupied by assignees at that date) and approximately 19 additional properties were sub-let at
that date. Should the assignees or sub-tenants fail to fulfill any obligations in respect of those leases or any other
leases which have at any other time been assigned or sub-let, Signet or one of its UK subsidiaries may be liable
for those defaults. The number of such claims arising to date has been small, and the liability, which is charged
to the income statement as it arises, has not been material.

Capital commitments

At February 1, 2014 Signet has committed to spend $42.3 million (February 2, 2013: $33.6 million) related to
capital commitments. These commitments principally relate to the expansion and renovation of stores.

Legal proceedings

As previously reported, in March 2008, a group of private plaintiffs (the “Claimants™) filed a class action
lawsuit for an unspecified amount against Sterling Jewelers Inc. (“Sterling”), a subsidiary of Signet, in the U.S.
District Court for the Southern District of New York alleging that US store-level employment practices are
discriminatory as to compensation and promotional activities with respect to gender. In June 2008, the District
Court referred the matter to private arbitration where the Claimants sought to proceed on a class-wide basis.



Discovery has been completed. The Claimants filed a motion for class certification and Sterling opposed the
motion. A hearing on the class certification motion was held in late February 2014. The motion is now pending
before the Arbitrator.

Also as previously reported, on September 23, 2008, the U.S. Equal Employment Opportunity Commission
(“EEOC”) filed a lawsuit against Sterling in the U.S. District Court for the Western District of New York. The
EEOC’s lawsuit alleges that Sterling engaged in intentional and disparate impact gender discrimination with
respect to pay and promotions of female retail store employees from January 1, 2003 to the present. The EEOC
asserts claims for unspecified monetary relief and non-monetary relief against the Company on behalf of a class
of female employees subjected to these alleged practices. Non-expert fact discovery closed in mid-May 2013. In
September 2013, Sterling made a motion for partial summary judgment on procedural grounds, which was
referred to a Magistrate Judge. The Magistrate Judge heard oral arguments on the summary judgment motion in
December 2013. On January 2, 2014, the Magistrate Judge issued his Report, Recommendation and Order,
recommending that the Court grant Sterling’s motion for partial summary judgment and dismiss the EEOC’s
claims in their entirety. The EEOC filed its objections to the Magistrate Judge’s ruling and Sterling filed its
response thereto. The District Court Judge heard oral arguments on the EEOC’s objections to the Magistrate
Judge’s ruling on March 7, 2014 and on March 10, 2014 entered an order dismissing the action with prejudice.
The EEOC has until May 12, 2014 to appeal the District Court Judge’s dismissal of the action to United States
Court of Appeals for the Second Circuit.

Sterling denies the allegations of both parties and has been defending these cases vigorously. At this point, no
outcome or amount of loss is able to be estimated.

In the ordinary course of business, Signet may be subject, from time to time, to various other proceedings,
lawsuits, disputes or claims incidental to its business, which the Company believe are not significant to Signet’s
consolidated financial position, results of operations or cash flows.

23. Share-based compensation

Signet operates several share-based compensation plans which can be categorized as the “Omnibus Plan,”
“Share Saving Plans,” and the “Executive Plans.”

Impact on results
Share-based compensation expense and the associated tax benefits are as follows:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Share-based COMPENSALION EXPENSE ......ovcvireriririeieeree e $14.4 $15.7 $17.0
INCOME taX DENETIt.......ciiiieie e, $(5.2) $(5.4) $(5.7)

The Fiscal 2014, Fiscal 2013 and Fiscal 2012 expense includes $0.4 million, $1.9 million and $4.4 million,
respectively, of share-based compensation incurred in connection with the Chief Executive Officer’s (“CEQ”)
employment agreement dated September 29, 2010, for amounts foregone from his former employment. Under
this agreement, 289,554 shares valued at $12.5 million were granted based upon the mid-market closing price of
Signet’s stock on January 18, 2011. Of the shares granted, 116,392 shares vested on January 19, 2011, 92,083
shares vested in Fiscal 2013, 61,127 shares vested in Fiscal 2014 and 19,952 shares are expected to vest in
Fiscal 2015, based on the vesting schedule of his foregone awards.



Unrecognized compensation cost related to awards granted under share-based compensation plans is as follows:

Unrecognized Compensation Cost

Fiscal 2014 Fiscal 2013 Fiscal 2012
(in millions)
OMNIBUS PIAN ...t $ 14.4 $ 14.6 $ 16.3
Share Saving PIaNnS ... 2.9 2.9 3.3
CEO SRAIES.....iiiicie ettt ettt sba et — 0.4 2.3
TOTAL . e $ 17.3 $ 17.9 $ 21.9
Weighted average period of amortization ..........c.ccccocvervieiennn 1.8 years 1.7 years 1.6 years

As of April 2012, the Company opted to satisfy share option exercises and the vesting of restricted stock and
restricted stock units (“RSUs”) under its plans with the issuance of treasury shares. Prior to April 2012, all share
option exercises and award vestings were satisfied through the issuance of new shares.

Omnibus Plan

In Fiscal 2010, Signet adopted the Signet Jewelers Limited Omnibus Incentive Plan (the “Omnibus Plan”).
Awards that may be granted under the Omnibus Plan include restricted stock, RSUs, stock options and stock
appreciation rights. The Fiscal 2014, Fiscal 2013 and Fiscal 2012 Awards granted under the Omnibus Plan have
two elements, time-based restricted stock and performance-based restricted stock units. The time-based
restricted stock has a three year cliff vesting period, subject to continued employment and has the same voting
rights and dividend rights as Common Shares (which are payable once the shares have vested). Performance-
based restricted stock units granted in Fiscal 2012 and Fiscal 2013 vest based upon actual cumulative operating
income achieved for the relevant three year performance period compared to cumulative targeted operating
income metrics established in the underlying grant agreement. In Fiscal 2014, an additional performance
measure was included for the performance-based restricted stock units for senior executives, to include a return
on capital employed (“ROCE”) metric during the relevant three year performance period compared to target
levels established in the underlying grant agreements. The relevant performance is measured over a three year
vesting period from the start of the fiscal year in which the award is granted. The Omnibus Plan permits the
grant of awards to employees for up to 7,000,000 Common Shares.

The significant assumptions utilized to estimate the weighted-average fair value of awards granted under the
Omnibus Plan are as follows:

Omnibus Plan

Share Price® ..., $ 67.39 $ 47.15 $ 4433
Risk free interest rate™ ..........ccocoevveiinieninienene e, 0.3% 0.4% 1.4%
Expected term® ... ... 2.8 years 2.9 years 2.9 years
Expected volatility® ..., 41.7% 44.2% 45.1%
Dividend Yield® ..., 1.1% 1.2% 0.7%
Fair Value® ..., $ 66.10 $ 46.12 $ 4352

(1) Weighted average.

The risk free interest rate is based on the US Treasury (for US-based award recipients) or UK Gilt (for UK-
based award recipients) yield curve in effect at the grant date with remaining terms equal to the expected term of
the awards. The expected term utilized is based on the contractual vesting period of the awards. The expected
volatility is determined by calculating the historical volatility of Signet’s share price over the previous 10 years.



The Fiscal 2014 activity for awards granted under the Omnibus Plan is as follows:

Omnibus Planst”

Weighted
Weighted average
average remaining
No. of grant date contractual Intrinsic
shares fair value life valug®
millions millions
Outstanding at February 2, 2013...........cccovivrrccieiennnrs 1.2 $40.86 1.1 years $73.1
Fiscal 2014 activity:
CT ] (=T TSRS 0.3 $66.10
VESEEA ... (0.4) $33.62
LAPSE .. (0.1) $46.58
Outstanding at February 1, 2014............ccocovrrnivinninnnnns 1.0 $51.44 1.0 years $80.1

(1) Includes shares issued to the CEO, whose contract includes share based compensation for amounts foregone from his prior employment.
(2) Intrinsic value for outstanding restricted stock and RSUs is based on the fair market value of Signet’s common stock on the last business day of
the fiscal year.

The following table summarizes additional information about awards granted under the Omnibus Plan:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Total intrinsic value of aWards VESIE ..........ccveeeiveeviiiiieeee et e e eee e $25.3 $28.5 $0.5

Share Saving Plans

Signet has three share option savings plans (collectively “the Share Saving Plans”) available to employees as
follows:

» Employee Share Savings Plan, for US employees
» Sharesave Plan, for UK employees
« Irish Sharesave Plan for Republic of Ireland employees

The Share Saving Plans are compensatory and compensation expense is recognized over the requisite service
period. In any 10 year period not more than 10% of the issued Common Shares of the Company from time to
time may, in aggregate, be issued or be issuable pursuant to options granted under the Share Saving Plans or any
other employees share plans adopted by Signet.

The Employee Share Savings Plan is a savings plan intended to qualify under US Section 423 of the US Internal
Revenue Code and allows employees to purchase Common Shares at a discount of approximately 15% to the
closing price of the New York Stock Exchange on the date of grant. Options granted under the Employee Share
Savings Plan vest after 24 months and are generally only exercisable between 24 and 27 months of the grant
date.

The Sharesave and Irish Sharesave Plans allow eligible employees to purchase Common Shares at a discount of
approximately 20% below a determined market price based on the London Stock Exchange. The market price is
determined as the average middle market price for the three trading days prior to the invitation date, or the
market price on the day immediately preceding the participation date, or other market price agreed in writing,
whichever is the higher value. Options granted under the Sharesave Plan and the Irish Sharesave Plan vest after
36 months and are generally only exercisable between 36 and 42 months from commencement of the related
savings contract.



The significant assumptions utilized to estimate the weighted-average fair value of awards granted under the
Share Saving Plans are as follows:

Share Saving Plans

Fiscal 2014 Fiscal 2013 Fiscal 2012
Share Price™ ......cooviiiiineiie e, $ 7265 $ 49.89 $ 40.09
EXErCISe PriCEM.....civiiieiiiiiiiirieiec e, $ 59.75 $ 4117 $ 2832
Risk free interest rate™ .........ccocovvvveiinienieienene e, 0.7% 0.4% 0.7%
EXpected term® . .....ccoiiiiiieeie e, 2.7 years 2.7 years 3.0 years
Expected volatility® ..., 40.2% 41.0% 43.0%
Dividend Yield® ..o, 1.1% 1.4% 1.0%
Fair ValUB® ......coviviieici e, $ 2289 $ 1540 $ 1155

(1) Weighted average.

The risk free interest rate is based on the US Treasury (for US-based award recipients) or UK Gilt (for UK-
based award recipients) yield curve in effect at the grant date with remaining terms equal to the expected term of
the awards. The expected term utilized is based on the contractual vesting period of the awards, inclusive of any
exercise period available to award recipients after vesting. The expected volatility is determined by calculating
the historical volatility of Signet’s share price over the previous 10 years.

The Fiscal 2014 activity for awards granted under the Share Saving Plans is as follows:

Share Saving Plans

Weighted
Weighted average
average remaining
No. of exercise contractual Intrinsic
shares price life value®
millions millions
Outstanding at February 2, 2013........c.ccccoeveeeveereeeceeeneeene, 0.3 $32.48 1.9 years $9.8
Fiscal 2014 activity:
LCT -T2 (<Y IR 0.1 $59.75
EXEICISEA .. ..eiveeeieeieieeeie et (0.2) $27.32
[T TP — $ —
Outstanding at February 1, 2014.........ccccooeevveeieereenenne. 0.3 $44.06 1.7 years $9.4
Exercisable at February 2, 2013 ............cccoevvievevicceceee, — $ — $—
Exercisable at February 1, 2014 ..........ccceeeveevecveevienne, — $ — — $—

(1) Intrinsic value for outstanding awards is based on the fair market value of Signet’s common stock on the last business day of the fiscal year.

The following table summarizes additional information about awards granted under the Share Saving Plans:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Weighted average grant date fair value per share of awards granted ............ $22.89 $15.40 $11.55
Total intrinsic value of options eXercised...........ccouvvreiiiieinc i $ 49 $ 33 $ 11
Cash received from share options eXerciSed ..........ccooevevvrereieneneieneneennen, $ 29 $ 2.7 $ 32

Executive Plans

Signet operates three 2003 executive share plans (the “2003 Plans”), together referred to as the “Executive
Plans.” Option awards under the Executive Plans are generally granted with an exercise price equal to the
market price of the Company’s shares at the date of grant. Options under the Executive Plans are subject to
certain internal performance criteria and cannot be exercised unless Signet achieves an annual rate of compound
growth in earnings per share above the retail price index. The performance criteria are measured over a three
year period from the start of the fiscal year in which the award is granted. Effective from Fiscal 2008, grants
awarded under the 2003 Plans, other than for employee directors, are no longer subject to the performance
criteria. Signet’s Executive Plans, which are shareholder approved, permit the grant of share options to
employees for up to 10% of the issued Common Shares over any 10 year period, including any other employees



share plans adopted by Signet or a maximum of 5% over 10 years including discretionary option plans. A
maximum of 8,568,841 shares may be issued pursuant to options granted to US and UK participants in the
Executive Plans. During Fiscal 2014, the plan periods for the Executive Plans expired. As a result, no additional
awards may be granted under the Executive Plans as of February 1, 2014.

The Fiscal 2014 activity for awards granted under the Executive Plans is as follows:

Executive Plans

Weighted
Weighted average
average remaining
No. of exercise contractual Intrinsic
shares price life value®”
millions millions
Outstanding at February 2, 2013........cccocoviinnnnceeieieieeeeeas 0.3 $39.07 3.4 years $6.5
Fiscal 2014 activity:
GIANEU. ..cvvveiiiecete et — $ —
EXEICISEA ..ttt (0.2 $39.28
10 11<To [PPSR — $ —
Outstanding at February 1, 2014.........ccccverviinennieneneieneees 0.1 $39.11 3.5 years $4.1
Exercisable at February 2, 2013 ..........cccoooeeveeeeireeeceeeeeeee e, 0.3 $39.07 $6.5
Exercisable at February 1, 2014 ..........ccoeeeeveveeieerceeeereee e, 0.1 $39.11 $4.1

(1) Intrinsic value for outstanding awards is based on the fair market value of Signet’s common stock on the last business day of the fiscal year.

The following table summarizes additional information about awards granted under the Executive Plans:

Fiscal Fiscal Fiscal
2014 2013 2012
(in millions)
Total intrinsic value of 0ptions EXerciSed...........covviririiiiiireeeeen, $4.8 $ 9.0 $5.2
Cash received from share options eXercised ..........ccoeveiineninienene e $6.3 $18.9 $7.4

24. Related party transactions
There are no material related party transactions.

25. Subsequent Event

On February 19, 2014, Signet entered into a definitive agreement with Zale Corporation (“Zale”) to acquire all
of Zale’s issued and outstanding common stock for $21.00 per share in cash, or approximately $1.4 billion
including net debt. The proposed acquisition reflects our strategy to diversify our businesses and extend our
international footprint. The acquisition is expected to be financed through the securitization of a significant
portion of Signet’s US accounts receivable portfolio, bank debt and other debt financing. Signet has secured a
commitment for bridge financing and a new underwritten term loan facility in connection with the transaction.
Completion of the transaction is subject to customary closing conditions, including approval by Zale
stockholders and regulatory approval.



QUARTERLY FINANCIAL INFORMATION—UNAUDITED

The sum of the quarterly earnings per share data may not equal the full year amount as the computations of the
weighted average shares outstanding for each quarter and the full year are calculated independently.

The following information incorporates the change in accounting for extended service plans that is described in
Item 6 and Item 8.

Fiscal 2014
Quarters ended

May 4, August 3, November 2, February 1,
2013 2013 2013 2014
(in millions, except per share amounts)
SIS ..ttt $993.6 $ 880.2 $771.4 $1,564.0
LC 0TIy =T 1o SRS 382.8 309.7 239.2 648.8
INEE INCOME «.. ettt sttt e sbesbeeneereeneeneenne s 91.8 67.4 33.6 175.2
Earnings Per Share — DASIC.........cccevviveiieeicee e, $114 $ 084 $ 042 $ 220
— diluted $113 $ 084 $ 0.42 $ 218
Fiscal 2013
Quarters ended
April 28, July 28, October 27, February 2,
2012 2012 2012 2013
(in millions, except per share amounts)
SIBS bbbttt b sre s $900.0 $853.9 $716.2 $1,513.3
GrOSS MAIGIN ...veeieeitee ettt ettt e e st e st e s teeste e s teesteeeeeneesseesneesbeestaensenneesreens 353.7 311.2 235.4 637.1
NETINCOIME ...ttt r et 82.5 70.7 34.9 171.8
Earnings per Share — DASIC..........ccveveveiecicecece e $096 $0.86 $ 043 $ 213

—diluted $ 0.96 $ 0.85 $ 0.43 $ 212




ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON ACCOUNTING AND
FINANCIAL DISCLOSURE

None.

ITEM 9A. CONTROLS AND PROCEDURES

The directors review the effectiveness of Signet’s system of internal controls in the following areas:

» financial;

e operational;

e compliance; and
*  risk management.

Signet’s disclosure controls and procedures are designed to help ensure that processes and procedures for
information management are in place at all levels of the business. The disclosure controls and procedures aim to
provide reasonable assurance that any information disclosed by Signet in the reports that it files or submits
under the Exchange Act is recorded, processed, summarized and reported within the time periods specified in
the SEC’s rules and forms. The procedures are also designed to ensure that information is accumulated and
communicated to management, including the Chief Executive Officer and Chief Financial Officer, as
appropriate to allow timely decisions to be made regarding required disclosure. Signet’s Disclosure Control
Committee, which has a written Charter, consists of the Chief Financial Officer, Signet’s Company Secretary,
the Vice President of Investor Relations and the Financial Controller, who consult with Signet’s external
advisers and auditor, as necessary. These procedures are designed to enable Signet to make timely, appropriate
and accurate public disclosures. The activities and findings of the Disclosure Control Committee are reported to
the Audit Committee.

Based on their evaluation of Signet’s disclosure controls and procedures, as of February 1, 2014 and in
accordance with the requirements of Section 302 of the Sarbanes-Oxley Act of 2002, the Chief Executive
Officer and Chief Financial Officer have concluded that the disclosure controls and procedures are effective and
provide reasonable assurance that information regarding Signet is recorded, processed, summarized and reported
and that the information is accumulated and communicated to management to allow timely decisions regarding
required disclosure.

Management’s annual report on internal control over financial reporting

Signet’s management is responsible for establishing and maintaining adequate internal control over financial
reporting (as defined in Rule 13a-15(f) under the Exchange Act).

All internal control systems, no matter how well designed, have inherent limitations. Therefore, even those
systems determined to be effective can provide only reasonable assurance with respect to financial statement
preparation and presentation.

Management conducted an evaluation of internal control over financial reporting based on the framework in
Internal Control—Integrated Framework (1992) issued by the Committee of Sponsoring Organizations of the
Treadway Commission (COSO). Based on this evaluation, management determined that Signet’s internal
control over financial reporting was effective as of February 1, 2014.

KPMG LLP, which has audited the consolidated financial statements of Signet for Fiscal 2014, has also audited
the effectiveness of internal control over financial reporting. An unqualified opinion has been issued thereon, the
details of which are included within this Annual Report on Form 10-K.



Directors’ responsibility statement

The directors of the Company confirm that, to the best of their knowledge and belief:

«  The financial statements, prepared in accordance with US GAAP, give a true and fair view of the
assets, liabilities, financial position and profit for the Company and the undertakings included in the
consolidation taken as a whole; and

«  Pursuant to the Disclosure and Transparency Rules made under the UK Financial Services and
Markets Act 2000, the following sections of the Company’s Annual Report on Form 10-K contain a
fair review of the development and performance of the business and the position of the Company,
and the undertakings included in the consolidation taken as a whole, together with a description of
the principal risks and uncertainties that they face:

1. Item 1 “Business” on pages 5 — 26

2. Item 1A “Risk factors” on pages 27 — 37

3. Item 7 “Management’s discussion and analysis of financial condition and results of operations”
on pages 54 — 83

4. ltem 7A “Quantitative and qualitative disclosures about market risk” on pages 84 — 85

On behalf of the Board

Michael W. Barnes Ronald Ristau

Chief Executive Officer Chief Financial Officer
(Principal Financial Officer and Principal Accounting
Officer)

March 27, 2014

Changes in internal control over financial reporting

There were no changes in internal control over financial reporting during the quarter ended February 1, 2014
that have materially affected, or are reasonably likely to materially affect, Signet’s internal control over financial
reporting.



