Portfolio Overview

Name

KAT MAC&NIE

PLENISH.

Details

Date of investment:
April 2013

Amount committed:
£429.000

Equity acguired: 27.2%
Assetclass: Mew aquity

Date of investment:
June 2013

Amount committed:
£320,000

Equity acquired: 32,07
Aszetclass MNew equity

Date of investment:
June 2013

Amount committed:
£225.000

Equity acguired: 28.7%
Assetclass: Mew equity

Description

BOOM Cycleis asingle studio based inShoreditch, London
wherethey combine indoor spin cycling with various exercise
classesforboth upperand lower body work-outs. The purpose
built studio cormbines purn ping music, with an intensive all-
bady work out, conducted by a professional fitness instructor.

The campany was founded by Hilary Gilbert, a professional
muodel from Mew Yark, in 2011 with her business partner
Rabert Rowland, as they saw agap inthe UK market for
dedicated spinning studios.

The investmentwill be used to roll-out the concept across
Landan with plansto develop another 10 studios by 2015,

Kat Maconie, founded in 2008, designsand manufactures
ladiesshoes which are sold anling, in department stores and
bautiques globally.

The range consists of & distinct varieties crossing 3 product
groups; Treasures, Essentialsand Wardrobe Pieces at arange
of different price points from £35 to £210 per pair of shoes. Kat
IMaconie and her team design the shoesin house and they are
produced in Brazil.

The investmentwill be used to expand the main line
collections, enhance sales and marketing efforts, and develop
an e-cammerce platform forthe business.

Flenish is the leadingfresh pressed juice campany inthe LK.
The juice is 100% raw (unpasteurised) and cold-prassad.

The company is currently sellingvia two main channels: online
and whaolesale (e.g. Harvey Nichols, Matural Kitchen). The
anline offering consists of cleansing packages whereby the
juice is afull meal replacement (£240 for 3 day cleanse), and
wholesale where 250ml bottles can be bought individually
{£5.95 bottle) .

The investmentwill be used to purchase new industrialscale
juicers and fund short termwaorking capital requirements.



Mame

Premium fast-

food,
restaurant
chain

TROUBADCOLUR,

KX

Details

Date of investment:
AuLgust 2013

Amount committed:
fllazl:lll:ll:ll:l

Eguity acguired: 2.1%
Asset class: Loan note

Date of investment:
August 2013

Amount committed:

£ IlgISI:III:II:II:I

Equity aceuired:40.0%
Asset class: Mew equity
and loan note

Date of investment:
September 2013
Amount committed:
£EO0 II:I:I ]

Equity acguired:45.0%
Asset class: Mew equity

Date of invest ment:
Septam ber 2013
Amount committed:
£700 I|:|:| ]

Equity acguired:11.8%
Asset class: Mew equity

Description

The compary s2rves arange of handmade burgars cooled ona
grill alongwith freshe o fries cooked inpure peanut oil, and
served with unlimited toppings All burgers are hand made on
site using fresh locally sourced beef, and oo oked o order.

Theplanistorall outthe brand to muliple stes natonwide

The buaness currently oparates out of 3 atesinLondon andthe
Southr East and Pambroke’ s investmeant will be usad to help
fund the roll-out of the brand across the UK

La Eottegais a small family run chain of ltalian delicatess=nsin
Londaon, which sarve high qudity authentic [talian fo od and
coffes

The compary was foundead in 2005 by Bepi Augustin and his
wife Robarta LaBottega's off ering of fresh, highr-gqudity,
authentc lalian food, coffes and sdected groceries soon

prv ed very popular in ts Chdsea store community, resuling in
the successful opening of five further stesin Belgravia South
Kensington, 5t Janesand Fizrovia

Fembr oke and other investors completed a managemeaent buy-in
of LaBottega The investrmant cpita will be usad to provids
expandon Epita to open multiple new stesacross sslaced
neighlz ourhoods in London

Troubadour Goods s aLondor basad eury mean’ s accessories
brand speddizing in dedgningand cresting suparior
handcrafted leather goods

Troubadour features aline of s2ven leather pieces ranging from
awdletto aweskendbag

The produds are avalable & the brand' s E-commerce website
and with four UK retailers: Harrods, Selfridges, Ok-ni, and
Avutogr aph

The irvestment will be usedto broadenthe product portfolio,
drive males and marketing, andfunds for working capita.

K Gym, founded in 2002, 15 a private membar s gym and spa,
which indudes a restaurant and clubroom locatedin Chelsaa,
London

¥ offers manbers an acdusive holistic spproach to wellbeing
incorporating fimess, dist and relaaton

The strategy goingforward is to retain edxlusivity (minima
volume growth, modest mambearshipfes increass), incresse
secondary spendirestaurant, goa, persond training), andto
continueto build KX brand to off er other sssociated products
{e g KX Life, KX Urbanand KX Conderge)



