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This document comprises a prospectus relating to Park Plaza Hotels Limited (the “Company”) and has been
prepared in accordance with the Prospectus Rules of the Financial Services Authority (“FSA”) made under
section 73A of the Financial Services and Markets Act 2000, as amended (“FSMA”) and approved by the FSA
as a prospectus under section 87A of FSMA and made available to the public in accordance with paragraph 3.2
of the Prospectus Rules.

Application has been made to the FSA and to London Stock Exchange plc (the “London Stock Exchange™)
respectively for all the issued ordinary shares of nil par value each in the capital of the Company (the “Shares”)
to be admitted: to the standard listing segment of the Official List of the UK Listing Authority (the “Official
List”); and to trading on the London Stock Exchange’s main market for listed securities (together “Admission”).
No application has been, or is currently intended to be, made for the Shares to be admitted to listing or dealt
with on any other stock exchange. It is expected that Admission will become effective, and that dealings in the
Shares will commence, on the London Stock Exchange at 8.00 a.m. (London time) on 30 June 2011. The Shares
are currently admitted to trading on AIM. Trading of the Shares on AIM will be cancelled on Admission.

This document has been prepared solely in respect of Admission and no Shares or other securities are being
offered for subscription or sale in any jurisdiction pursuant to this document. This document is being made
publicly available for information purposes only and does not require any action to be taken by Shareholders.
This document does not constitute an offer or invitation to any person to subscribe for or purchase Shares or any
other securities in the Company.

The Company and its Directors, whose names appear on page 21 of this document, accept responsibility for the
information contained in this document. To the best of the knowledge and belief of the Company and the
Directors, who have each taken all reasonable care to ensure that such is the case, the information contained in
this document is in accordance with the facts and contains no omission likely to affect its import.

Prospective investors should read the entire document and, in particular, the section headed “Risk factors” set
out on pages 7 to 19 of this document.

PARK PLAZA HOTELS LIMITED

(Incorporated and registered in Guernsey with company registration number 47131)

Admission to the standard listing segment of the Official List and to
trading on the main market of the London Stock Exchange
of 42,677,292 ordinary shares of nil par value

Financial Adviser and Broker

Investec

Investec Investment Banking, a division of Investec Bank plc (“Investec”), which is authorised and regulated in
the United Kingdom by the FSA, is acting for the Company and no-one else in connection with Admission and
will not regard any other person as its client or be responsible to anyone other than the Company for providing
the protections afforded to its clients or for providing advice in relation to Admission or any transaction or
arrangement referred to in this document.

Investec does not take, and hereby excludes, any responsibility for the contents of this document pursuant to
sections 79(3) or 90 of FSMA and has not authorised the contents of this document under Rule 5.5 of the
Prospectus Rules. Nothing in this paragraph shall serve to exclude or limit any responsibilities which Investec
may have under FSMA or the regulatory regime established thereunder. The distribution of this document in
certain jurisdictions may be restricted by law and therefore persons into whose possession this document comes
should inform themselves about and observe any such restrictions. Any failure to comply with these restrictions
may constitute a violation of the securities laws or the laws of any jurisdictions.

The Shares have not been, and will not be, registered under the United States Securities Act of 1933, as
amended (the “Securities Act”), or under any securities laws of any state of the United States and may not be
offered or sold in the United States, except pursuant to an exemption from, or in a transaction not subject to, the
registration requirements of the Securities Act.

The Shares have not been approved or disapproved by the US Securities and Exchange Commission, any other
federal or state securities commission in the United States or any other United States regulatory authority, nor
have any such authorities passed upon or endorsed the accuracy or determined the adequacy of this document.
Any representation to the contrary is a criminal offence in the United States.

The date of this document is 24 June 2011.
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SUMMARY

This summary should be read as an introduction only to this document and any decision to invest in the Company
should be based on consideration of this document as a whole by the investor and not solely on this summarised
information. Investors should note that if a claim relating to the information contained in this document is brought
by an investor before a court, the investor bringing the claim might, under the national legislation of the relevant
EEA State, have to bear the costs of translating this document before legal proceedings are initiated. Civil liability
attaches to those persons who are responsible for this summary, including any translation of this summary, but only
if the summary is misleading, inaccurate or inconsistent when read together with other parts of this document.

Introduction

The Group’s main activities are owning (and in some cases, developing), leasing, operating and franchising
full service four-star, four-star deluxe and lifestyle hotels in major gateway cities and regional centres,
primarily in Europe. The majority of the Group’s hotels operate under one of two distinct brands, “Park
Plaza Hotels & Resorts” or “art’otel”.

The Group’s portfolio of owned, leased, operated and franchised hotels comprises 38 hotels offering a
total of 8,315 rooms. Of these, 2,868 rooms are in properties owned by the Arenaturist Group, one of
Croatia’s leading hospitality groups, in which the Group has a minority interest. The Group is working on
projects relating to three new hotels and an extension to an existing hotel which, together, are expected to
add a further 693 rooms to the portfolio by the end of 2013.

Reasons for the move to a standard listing on the Official List and the main market for listed securities of
the London Stock Exchange

Following the acquisitions made by the Group in recent years, the Directors believe that its position as an
established and growing hotel owner/operator should now be reflected in the market on which the Shares
are traded. Following a move to the standard listing segment of the Official List and the main market for
listed securities of the London Stock Exchange, the Directors believe the liquidity in the Shares should be
improved and its profile raised both domestically and internationally. The Directors believe that this
improvement in liquidity and higher profile will give rise to greater funding opportunities for the Group in
the future.

The Group’s main activities

The Group is a hotel owner and brand operator. Unlike many of its competitors, which tend either to
operate or own hotels, the Group operates most of the hotels in its portfolio while also having a variety of
ownership interests, including freeholds, long leaseholds and operating leases. The Group’s long-term
exclusive licence in the EMEA region for the Park Plaza Hotels & Resorts brand and worldwide ownership
of the art’otel brand allow it to leverage a wide range of opportunities to expand its brands and portfolio.
Key strengths

The Directors consider the following to be the Group’s key strengths:

e high quality portfolio with an attractive geographical spread;

e two distinct brands which the Directors believe have significant upside potential;

* integrated approach of hotel and brand ownership and operation;

* powerful distribution network through the Group’s partnership with Carlson; and

e focus on the expanding affordable luxury market segment.

Objective and strategy

The Group’s objective is to become one of the leading hotel owner/operators in the full service four-star,
four-star deluxe and lifestyle hotel markets in certain key European markets. It intends to use its
established portfolio and network to expand the number of hotels and brands in its portfolio, increase
profitability through revenue growth and cost management and utilise the Carlson partnership as the
driver to market the Group’s business and further grow revenues.



Directors

The Board comprises two Executive Directors and four Non-Executive Directors as follows:

Eli Papouchado ........ (Non-Executive Chairman)

Boris Ivesha . . ......... (President and Chief Executive Officer)
Chen Moravsky ........ (Chief Financial Officer)

Elisha Flax . . .. ........ (Non-Executive Director)

Nigel Jones ........... (Non-Executive Director)

Kevin McAuliffe . . .. .... (Non-Executive Director)

Current trading and prospects

Trading conditions have continued to improve across all markets in which the Group operates and the
Group has continued to trade in line with the Board’s expectations in the five months to 31 May 2011.

Group RevPAR in the first five months of 2011 increased by 12.0 per cent. to €86.4 (first five months of
2010: €77.1), primarily reflecting a 11.3 per cent. improvement in average room rates compared to the
same period last year. Like-for-like® RevPAR during the first five months of 2011 improved by 21.0 per
cent. to €93.3 (first five months of 2010: €77.1).

In the United Kingdom, RevPAR has grown significantly during the first five months of the year compared
to the same period in 2010. In the United Kingdom, RevPAR during this period was €111.2 (first five
months of 2010: €99.7) an increase of 11.5 per cent. and on a like-for-like basis RevPAR increased by
27.3 per cent. to €126.9 (first five months of 2010: €99.7). Notably, the Group’s London hotels reported a
strong increase in average room rates and the Group is now seeing the benefit of the fully operational Park
Plaza Westminster Bridge London. EBITDA of the UK hotels during the first five months of 2011 has also
increased mainly due to the effect of Park Plaza Westminster Bridge London and the increased ownership
interests in Park Plaza Victoria London, Park Plaza Sherlock Holmes London and Park Plaza Riverbank
London (including Plaza on the River) which is now 100 per cent..

In The Netherlands, RevPAR has also increased during the first five months of the year compared to the
same period in 2010, a result of improved average room rates for all the Group’s hotels in that country. In
The Netherlands, RevPAR during the first five months of 2011 was €76.7 compared to €67.3 for the same
period last year an increase of 14.0 per cent. and on a like-for-like basis RevPAR increased by 43.8 per
cent. to €96.8 (first five months of 2010: €67.3). EBITDA of the Group’s Dutch hotels declined slightly due
to fewer rooms being available at Park Plaza Victoria Amsterdam and Park Plaza Eindhoven as a result of
extensive renovations in the first quarter. The majority of these rooms not in operation during the
renovations are now open and the Board is confident that the Group will benefit from these improved
hotels.

In Germany and Hungary, RevPAR at the Group’s hotels improved during the first five months of the year
compared to the same period in 2010. In Germany and Hungary, RevPAR was €47.5 compared to €41.9 an
increase of 13.4 per cent. and on a like-for-like basis RevPAR was €46.8 compared to €41.9 in the first five
months of 2010. This is a particularly good performance considering that last year’s RevPAR performance
in Germany was supported by the reduced rate of VAT. The growth in RevPAR is a result of increased
average room rates and has been further improved as a result of the opening of the art’otel cologne in
March 2010. EBITDA loss of the Group’s German hotels during the first five months of 2011 decreased
compared to the same period in 2010 as the Group started to benefit from renegotiated lease agreements
and improved trading.

(1) Based on an exchange rate of 0.8716 Euros to the Pound.

(2) Like-for-like RevPAR for the first five months of 2011 includes only trading information relating to hotels owned and operated
by the Group during the equivalent period in 2010. It therefore excludes trading information relating to:

(a) Park Plaza Nottingham and Park Plaza Leeds entirely;
(b) Park Plaza Westminster Bridge London for the first two months of 2011;
(c) Park Plaza Amsterdam Airport for the first four months of 2011; and

(d) art’otel cologne for the first two months of 2011.



The Group’s management and holdings operation have performed in line with Board expectations.
Looking forward, the Group remains focused on continuing to improve overall performance,
fundamentally by growing average room rates and maintaining careful cost control.

Selected financial information

The financial information contained in this paragraph has been extracted without material adjustment
from the Group’s audited report and accounts for the three years ended 31 December 2010. A summary of
the results over that period is set out below. Investors should read the whole document and not rely solely
on the key or summarised information.

Year ended 31 December

Audited

2010 2009 2008

€000 €000 €000
Consolidated statement of operations
Revenues . . ... ... e 139,829 80,326 93,385
EBITDAR . . .. 46,447 26,144 35,857
EBITDA . .. 37,633 16,244 25,433
Net profit/(loss) for the year after tax .................. 61,903 (7,449) 7,861
Consolidated balance sheet
Total @ssets. . .. oot e 935,305 731,871 612,595
Consolidated statement of cash flows
Cash flows from/(used in) operating activities . . ... ........ 15,151 (84,653) (75,133)

Dividend policy

The Company has not paid any dividends since its incorporation but, subject to compliance with Guernsey
law and the retention of proper and prudent reserves by the Company, the Board intends to recommend
the payment of an annual dividend of at least 3p per Share commencing in 2012 assuming no change to the
issued share capital of the Company.

Risk factors

Risks relating to the Group’s business

* A number of the Group’s hotels are jointly owned with Elbit and strategic decisions in relation to such
hotels require the agreement of Elbit.

e The Group may be unable to extend or renew on acceptable terms the operating leases under which it
operates certain of its hotels in Germany and Hungary.

e The Group may be unable to extend or renew on acceptable terms its four franchise agreements.

* The Group’s business, financial condition and results of operations could be affected by the
performance of, reputation of and developments affecting the third-party hotel operators that operate
under franchise agreements.

e The Group only holds a minority stake in the Arenaturist Group in Croatia and has no ownership
interest in Park Plaza County Hall London, which may limit the degree of influence it has over key
decisions in relation to such properties.

e The Group is reliant on its relationship with Carlson; in the unlikely event that this relationship was to
end or be damaged, it would have a highly material adverse effect on the Group’s business, financial
condition and results of operations.

e The Group’s operating results depend on the reputation and awareness of the brands it operates
under.

e There are various risks associated with the Group’s ownership of the art’otel trademarks and its
licence of the Park Plaza Hotels & Resorts trademarks.



The Group does not own the original artwork displayed in its art’otel branded hotels; were the Group
to return such artwork, there is no guarantee that it could replace it with original artwork of a similar
standard which could adversely affect the relevant hotel’s attractiveness.

The Group’s key senior personnel and management have been and remain material to its business; if
one or more of them were unable or unwilling to continue in their present position, the Group might
not be able to replace them easily.

The Group may face decreased demand for its current locations or hotels.
The Group’s results of operations are affected by foreign exchange fluctuations.

A significant portion of the Group’s operating expenses are fixed, which may impede the Group from
reacting quickly to changes in its revenue.

The Group may face industrial disputes or other disruptions that could interfere with its operations.

The Group is exposed to certain risks in relation to information technology and systems. Any material
disruption or slowdown of such systems could cause valuable information to be lost or operations to
be delayed and any unauthorised access to such systems may lead to misuse of information.

The Group’s insurance policies may not be adequate or comprehensive.

Risks relating to the Group’s properties and operations

The value of the Group’s property portfolio may fluctuate as a result of factors outside the Group’s
control.

Real estate investments are relatively illiquid.

Property valuations are uncertain and there can be no assurance that the estimates resulting from the
valuation process will reflect actual sale prices that could be realised in the future.

The Group has guaranteed owners of units in Park Plaza Westminster Bridge London a 5 or 6 per
cent. annual return (with the exception of two units in respect of which the guaranteed annual return
is less than 5 per cent.) on their investment for five years.

Risks relating to the hotel industry

The Group is subject to certain risks common to the hotel industry some of which are beyond its
control including, a downturn in international market conditions, the demand for leisure and business
travel, increased competition and changes in travel patterns.

Acts of terrorism have adversely affected the hotel industry generally, and these adverse effects may
continue or worsen.

The Group is exposed to the risk of events that adversely impact domestic or international travel.

The Group is exposed to the risk of litigation from its guests, customers, actual and potential partners,
suppliers, employees, regulatory authorities, franchisees and/or the owners of hotels leased or
operated by the Group.

The Group may not be able to increase or maintain the number of its properties operated by its
franchisees or pursuant to its management contracts.

The Group is reliant on licences in order to carry on certain of its activities.

Environmental and/or health and safety compliance costs and liabilities may have a material adverse
effect on the Group’s financial condition and operations.

Risks relating to the Group’s borrowings

The Group’s borrowings could have a significant impact on the Group’s business, financial condition
and/or results of operations.

Failure to satisfy obligations under any current or future financing arrangements could give rise to
default risk and require the Group to re-finance its borrowings.



The Group has borrowed and may borrow to fund its future growth. Any delay in obtaining or failure
to obtain suitable or adequate financing may impair the Group’s ability to expand its hotel portfolio.

Risks relating to the Shares

The Company’s two largest Shareholders, Euro Plaza and Molteno have substantial control over the
Company.

The Shares are expected to be admitted to a standard listing on the Official List and as a consequence
the additional ongoing requirements and protections applicable to a premium listing under the Listing
Rules will not apply to the Company.

Active trading in the Shares may not develop.
The price of the Shares may be volatile.

The sale of a substantial number of the Shares, or the perception that such sales could occur, could
adversely affect the price of the Shares.

If the Company is wound up, distributions to Shareholders will be subordinated to the claims of
creditors.

The Company may be unable to pay dividends.

The future market price may not reflect the net asset value of the Group.

Risks relating to the taxation of the Group

Changes in tax laws or their interpretation could adversely affect the Group’s profitability and
financial condition and therefore the level of dividends the Company is able to pay.

Changes to the tax residence of the Company and other members of the Group could adversely affect
the Company’s financial and operating results.



RISK FACTORS

Potential investors should carefully consider the risks described below, in light of the information in this document
and their personal circumstances, before making any decision to invest in the Company. An investment in the
Company may not be suitable for all persons reading this document. An investment in the Company is only suitable
Jor investors who are capable of evaluating the risks and merits of such investment and who have sufficient
resources to bear any loss which might result from such investment. If any of the events or circumstances described
should actually occur, the Company’s business, financial condition and results of operations could be materially
affected. In such circumstances, the market price of the Shares may fall and investors could lose all or part of their
investment.

A potential investor who is in any doubt about the action it should take, should consult a professional adviser who
specialises in advising on the acquisition of shares and other securities. Additional risks and uncertainties not
presently known to the Directors, or which the Directors currently deem immaterial, may also have an adverse effect
upon the Company.

Prospective investors should be aware that the value of the Shares may decrease, that Shares may not generate
income and that they may not realise their initial investment.

1. Risks relating to the Group’s business

A number of the Group’s hotels are jointly owned with Elbit and strategic decisions in relation to such hotels require
the agreement of Elbit.

The entities which own Park Plaza Victoria Amsterdam, Park Plaza Amsterdam Airport, Park Plaza
Utrecht and the art’otel amsterdam project are jointly owned with Elbit (the “Jointly Owned Entities”).
While all of such hotels are or will be operated by the Group, a number of strategic decisions, such as a
decision to sell the hotel or to make a major investment in such hotel over and above the agreed rates of
financing, would require the agreement of Elbit; similarly, the payment of dividends by a Jointly Owned
Entity requires the agreement of Elbit. If the Group wished to sell its stake in any of the Jointly Owned
Entities, it would have to comply with certain provisions in joint venture agreements relating to, and/or the
constitutional documents of, the Jointly Owned Entities giving Elbit rights of first refusal; the Group would
have similar rights were Elbit to wish to sell its stake.

Although the Group has a longstanding relationship with Elbit, there is no guarantee that Elbit will agree
with the Group’s management in relation to the kind of strategic decisions mentioned above. If Elbit did
not agree with the Group on a strategic decision, it could block that decision, resulting in a deadlock
situation which would delay or ultimately prevent the relevant action by the Group. Were such events to
arise or were there to be any delay in the taking of a strategic decision, this might have a material adverse
effect on the Group’s business, financial condition and results of operations.

The Group may be unable to extend or renew on acceptable terms the operating leases under which it operates
certain of its hotels.

The properties from which the Group’s seven hotels in Germany and the art’otel budapest are operated
are all the subject of operating leases. Such leases are generally for periods of 15 to 25 years, with the
expiry dates being between 2018 and 2031. All but one of these leases have an option to extend for five
years if both parties agree.

If the Group was unable to extend or renew any or all of its operating leases after the relevant expiry date,
this could have an adverse effect on the Group’s business, financial condition and results of operations.

The Group may be unable to extend or renew on acceptable terms certain of its franchise agreements.

Four of the Group’s hotels are operated pursuant to franchise agreements which typically run for periods
of five to ten years (subject in one case to automatic renewal provisions). Two of these agreements include
early termination provisions allowing the franchisee to renegotiate or terminate the agreement prior to the
end of the term. The terms of these agreements are influenced by terms offered by the Group’s
competitors at the time such agreements are entered into. Accordingly, the Group may not be able to
renew hotel contracts on acceptable terms when they expire or fall to be renegotiated or on terms that are
as favourable to the Group as those under the existing agreements. If the Group were to lose any or all of
the franchised hotels, it could have an adverse effect on the Group’s business, financial condition and
results of operations.



The Group’s business, financial condition and results of operations could be affected by the performance of,
reputation of and developments affecting the third-party hotel operators that operate under franchise agreements.

As mentioned above, four of the Group’s hotels are operated by third-party companies pursuant to
franchise agreements. The Group’s business, financial condition and results of operations could be affected
by these companies’ performance under the franchise agreements, as well as the reputation of and
developments affecting these companies and hotels.

Although the Group monitors its franchisees’ performance, the Group does not have the direct authority
to require a hotel to be operated in a particular manner or to govern any particular aspect of the daily
operations of any hotel (for instance, setting room rates or managing certain personnel). The Group has
limited ability to affect how these hotels are managed or to change the method of operation of the hotels
in the event of sub-standard operation.

In addition, adverse publicity or other adverse developments that may affect these companies and hotels
generally may result in a material adverse effect on the Group’s reputation and therefore its business,
financial condition and results of operations.

The Group only holds a minority stake in the Arenaturist Group and has no ownership interest in Park Plaza
County Hall London

The Group only has a 20 per cent. stake in Bora, the holding company of the Arenaturist Group and has
no ownership interest in Park Plaza County Hall London. The Group has operational control over the
properties owned by the Arenaturist Group and Park Plaza County Hall London by virtue of the
management agreements it has entered into with the relevant owners. However, the degree of influence it
has over key decisions in relation to such properties (such as whether or not to carry out renovations
and/or make other investments) is much lower than were it to own or jointly control such properties. As a
result, there can be no assurance the properties owned by the Arenaturist Group or Park Plaza County
Hall London will meet the same standards as the hotels in which the Group has a greater ownership
interest. These factors could have a material adverse effect on the Group’s plans for future growth and, as
a result, its business, financial condition and results of operation.

In addition, adverse publicity or other adverse developments that may affect the Arenaturist Group and its
properties generally and/or Park Plaza County Hall London may have a material adverse effect on the
Group’s reputation and therefore its business, financial condition and results of operations.

The Group is reliant on its relationship with Carlson.

The Group relies to a significant extent on its relationship with Carlson. The Group’s rights to the Park
Plaza Hotels & Resorts brand stems from a Territorial Licence Agreement with Carlson pursuant to which
the Group has the exclusive right to use (and to sub-licence others to use) the Park Plaza Hotels & Resorts
trademark in 56 countries in Europe and the MENA region (for further details see section 4 of Part I of
this document headed “The Group’s brands and intellectual property rights”’). This agreement also allows
the Group to use Carlson’s Central Reservations System which, during 2010 accounted for approximately
40 per cent. of the Group’s room revenues (for further details see section 6 of Part I of this document
headed “Sales, marketing and public relations — Carlson Central Reservation System”). The licence
granted under the Territorial Licence Agreement is perpetual (or for the maximum period allowed by the
laws of the relevant jurisdiction) and the Territorial Licence Agreement can only be terminated by Carlson
in very limited circumstances where, pursuant to agreed arbitration procedures, it has been determined
that the Group has suffered an event of default which remains uncured beyond any applicable cure period
(for further details see section 11.2 of Part VII of this document headed “Material contracts — The
Territorial Licence Agreement”). Furthermore, the Board regards the relationship with Carlson as strong
and has no cause for concern regarding that relationship. However, if in the unlikely event that the
relationship with Carlson was to end or be damaged, it would have a highly material adverse effect on the
Group’s business, financial condition and results of operations.

The Group’s operating results depend on the reputation and awareness of the brands it operates under.

The Group believes that brand awareness, image and loyalty are critical to its ability to achieve and
maintain high average occupancy and room rates and also for its growth/expansion plans. The reputation
and awareness of the Group’s brands are affected by a number of factors, including factors outside the
Group’s control such as changes in customer preferences and customer perception. An event that



materially damages the reputation or awareness of either of the Group’s brands and/or a material failure
to sustain the appeal of either brand to the Group’s customers would have a material adverse effect on the
value of those brands and subsequent revenues therefrom.

The Group does not own any of the trademarks relating to the Park Plaza Hotels & Resorts brand. The
Group relies on Carlson to maintain and protect such trademarks against infringement or
misappropriation and any failure by Carlson to do so as a result of which the reputation of the brands
suffered, could have a material adverse effect on the Group’s business, financial condition and results of
operations. In addition, although the Park Plaza Hotels & Resorts brand does have trademark protection
in each country in which the Group currently uses that brand, not every country covered by the Territorial
Licence Agreement has such protection. Accordingly, were the Group to seek to open hotels in certain of
the markets covered by the Territorial Licence Agreement, it may face legal challenges to the brand in
those markets. Further, as the Group does not have a licence to use the Park Plaza Hotels & Resorts brand
outside the countries covered by the Territorial Licence Agreement, the Group cannot control the
standard of the hotels operating under the Park Plaza Hotels & Resorts brand in those countries. Any
failure on the part of the operator of Park Plaza Hotels & Resorts (or similarly branded) hotels in those
countries to maintain a high standard at those hotels could adversely affect the reputation of the Park
Plaza Hotels & Resorts brand in the countries in which the Group currently uses that brand or intends to
expand.

Furthermore, although the Group does have trademark protection in each country in which the Group
currently operates under the art’otel brand, not every country in which the Group may seek to open
art’otel branded hotels in the future has such protection. Accordingly, were the Group to seek to open
hotels under the art’otel brand in such markets, it may face legal challenges to the brand in those markets.
The Group has granted an exclusive and perpetual licence to CCS, a company controlled by the family of
the founder of the art’otel brand, to develop new hotels under that brand in Austria, France, Germany
(where all but one of the Group’s current art’otels are located), Italy, Spain and Switzerland, subject to an
obligation to negotiate in good faith with the Group to manage such hotels. Were CCS to open and
operate hotels in those countries managed by third parties other than the Group, the standard of those
hotels operating under the art’otel brand would be out of the Group’s control. Any failure on the part of
the managers of such hotels to maintain an operational standard comparable with that of the Group’s
art’otel branded hotels could adversely affect the reputation of the art’otel brand. To date CCS has opened
and currently operates one art’otel branded hotel in Leipzig, Germany. The standard of that hotel is out of
the Group’s control as would be the standard of any other hotel operated in this manner.

There are various risks associated with the Group’s ownership of the art’otel trademarks and its licence of the Park
Plaza Hotels & Resorts trademarks.

The Group’s success depends on obtaining, maintaining and enforcing its intellectual property rights, and
its ability to avoid infringing the intellectual property rights of others. No assurance can be given that the
Group will be able to obtain further trademarks in all jurisdictions in which it wishes to do business. There
is no assurance that, once granted, trademarks are guaranteed to be valid.

To the extent the trademarks owned by, or licensed to, the Group may be infringed, litigation may be
necessary to protect the Group’s interest and claims may be made by third parties that the trademarks
owned or used by the Group infringe that third party’s trademarks.

The Group uses the Park Plaza Hotels & Resorts trademarks under licence. There can be no assurance
that, despite this licence, a third party will not claim ownership of the trademarks and that the Group’s use
of them infringes its rights. The cost implications of any such successful claim are dealt with under the
licence, by an indemnity given by the licensor of the Park Plaza Hotels & Resorts trademarks to the
licensee in relation to claims by third parties of infringements of their rights. There is, however, the
possibility that a successful claim could prevent the Group’s continuing use of the trademark. The rights
licensed to the Group are limited by the scope of the licence and therefore the freedom of the Group to
conduct its business in the manner in which it proposes going forward may be restricted.

In six of the jurisdictions in which the Group owns the art’otel trademark, the Group’s rights in relation to
the mark are restricted because the Group has granted perpetual exclusive rights to CCS to develop new
hotels under the art’otel trademark.

These factors could have a material adverse effect on the Group’s plans for future growth and, as a result,
its business, financial condition and results of operation.



The Group does not own the original artwork displayed in its art’otel branded hotels.

A key marketing tool of the Group’s art’otel branded properties is the fact that each such property displays
original works of art by a famous, often local, artist. None of this artwork is owned by the Group. Some of
it is owned by the founder of the art’otel brand or his family or related trusts and the rest is owned by the
relevant artist or other third parties. In the case of certain of the Group’s art’otel branded hotels, formal
arrangements have been entered into with the owners of the artwork pursuant to which the artwork is
loaned to the Group for the duration of the operating lease. However, in a number of cases, no such
formal arrangements have been entered into and the Group does not therefore have any legally
enforceable right to display such art. Although the company controlled by the family of the founder of the
art’otel brand has agreed to use its reasonable endeavours to agree the terms of an agreement relating to
the loan of the art currently in place in the Group’s hotels, such an agreement to agree is not legally
binding and in any event is not with the owner of the art. Accordingly, there may be nothing to prevent the
relevant owner from demanding that the artwork be returned. Were the Group required to return such
artwork, there is no guarantee that it could replace it with original artwork of a similar standard in a timely
manner and/or at reasonable cost. Failure to replace any artwork removed from the Group’s art’otel
branded hotels with similar quality of artwork could adversely affect the relevant hotel’s attractiveness to
its target market and may therefore have a material adverse effect on the Group’s operations, business,
financial condition and results of operations.

The Group’s key senior personnel and management have been and remain material to its business.

The Group believes that the success or otherwise of its business is partially attributable to the efforts and
abilities of the members of its senior management team. If one or more of the member of this team were
unable or unwilling to continue in their present position, the Group might not be able to replace them
easily, which could have a material adverse effect on the Group’s business, financial condition and results
of operations. If the Group is unable to retain its executive management team or other key personnel, or
attract new qualified personnel to support the business, this could have a material adverse effect on the
Group’s business, financial condition and results of operations.

The Group may face decreased demand for its current locations or hotels.

The Group is subject to the risk of decreased demand for a given location or hotel. Competition resulting
from other hotels in close proximity to the Group’s hotels or decreased demand for a location in which the
Group operates could have a material adverse effect on the Group’s business, financial condition or results
of operations. In particular, the Group’s hotels in London are in close proximity to hotels of competitive
relevance and this could lead to a decrease in customers. Furthermore, the Group has a concentration of
hotels in London and Amsterdam and a decrease in demand in either city could have a material adverse
effect on the Group’s business, financial condition or results of operations.

The Group’s results of operations are affected by foreign exchange fluctuations.

The Group’s results of operations and the financial position of its subsidiaries and affiliates operating in
jurisdictions outside of the Eurozone are reported in the relevant local currencies and then translated into
Euros at the applicable exchange rates for inclusion in the Company’s consolidated financial statements,
which are stated in Euros. The exchange rates between these currencies and the Euro may fluctuate
significantly. Such fluctuations may have a material effect on the Group’s financial condition and results of
operations.

In addition, the Group incurs currency transaction risk whenever one of its operating subsidiaries enters
into a transaction using a different currency from its functional currency. The Group seeks to reduce
currency transaction risk by matching commitments, cash flows and debt in the same currency, but does
not enter into foreign exchange contracts for hedging purposes. However, the Group may not be able to
match this risk in this way completely and were such risk to occur, it could have a material adverse effect
on the Group’s financial condition and results of operations.

A significant portion of the Group’s operating expenses are fixed, which may impede the Group from reacting
quickly to changes in its revenue.

A significant portion of the Group’s personnel costs are fixed and not linked to the performance of its
hotels, and certain of the Group’s other operating expenses, including heating, information technology,
telecommunications and similar expenses, are also to a large extent fixed. As such, the Group’s operating
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results are vulnerable to short-term changes in its revenues. The Group’s inability to react quickly to
changes in its revenue by reducing the Group’s operating expenses could have a material adverse effect on
the Group’s profitability and therefore its ability to pay dividends in the future and/or reduce the cash
available for investment in the existing portfolio or expansion of the portfolio

The Group may face industrial disputes or other disruptions that could interfere with its operations.

The Group is subject to the risk of industrial disputes and adverse employee relations, and these disputes
and adverse relations could disrupt the Group’s business operations and materially adversely affect the
Group’s business, financial condition or results of operations and have a material adverse impact on the
Group’s reputation. In particular, the Group’s employees at Park Plaza Victoria Amsterdam are
represented by a works council. Although the Group has not had any material industrial disputes in the
past, no assurance can be given that there will not be industrial disputes and/or adverse employee relations
in the future that could have a material adverse effect on the Group’s operations in a specific hotel,
country or region.

The Group is exposed to certain risks in relation to information technology and systems.

The Group is reliant on certain technologies and systems for the operation of its business. Any system
failures, data viruses, computer “hackers” or other causes may result in operational problems with the
Group’s information systems. For the year ended 31 December 2010, approximately 40 per cent. of the
Group’s room revenues were generated from bookings through the Carlson Central Reservation System,
including the website of the Park Plaza hotels which is operated through Carlson’s online platform.
Although Carlson is contractually obliged to maintain and develop this reservation system, the Group does
not have control over potential failures, outages or downtime in this system which could affect, among
others, the delivery of reservations to its hotels. Any material disruption or slowdown of the Group’s
information systems, especially any failures relating to its reservation system, could cause valuable
information to be lost or operations to be delayed, which in turn could have a material adverse effect on
the Group’s business, financial condition and results of operations and have a material adverse impact on
the Group’s reputation.

As part of the Group’s operations, the Group and each of its hotels maintain personal data, such as credit
card, identification, address and other information, of the Group’s guests on their databases. In addition,
the Group participates in a loyalty programme pursuant to which Carlson retains information on the
Group’s guests. Such information may be misused by the Group or its partner’s employees or other
outsiders if there is inappropriate or unauthorised access to the relevant information systems. Incidents of
unauthorised access to guest information or misuse of that information could have a material adverse
effect on the Group’s business and/or reputation. Although the Group and Carlson both have operational
procedures in place to protect the misuse of personal information stored on their IT systems and they both
ensure that new employees are inducted and trained as to the permitted use of personal information, there
is no guarantee that such procedures and training will be adequate to prevent any misuse whatsoever.

The Group’s insurance policies may not be adequate or comprehensive.

The Group insures against key risks to its business including the risk of damage to, or the destruction of,
any of its hotels. Historically, the Group has maintained insurance at levels determined by the Group to be
appropriate in light of the cost of cover and the risk profiles of the business in which the Group operates.
However, the Group may not be able to obtain insurance that covers losses resulting from external risks,
such as acts of terrorism or flooding. In addition, coverage the Group can obtain may be limited as may the
Group’s ability to obtain coverage at reasonable rates. With respect to losses for which the Group is
covered by its policies, it may be difficult and may take time to recover such losses from insurers. In
addition, the Group may not be able to recover the full amount from the insurer and there are caps on the
insured amounts, and to the extent that losses are suffered, there could be a shortfall between the amount
of loss and the insured amount. No assurance can be given that the Group’s current insurance coverage
will be sufficient to cover all potential losses, regardless of the cause, nor can any assurance be given that
an appropriate coverage will always be available at acceptable commercial rates.
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2. Risks relating to the Group’s properties and operations
The value of the Group’s property portfolio may fluctuate as a result of factors outside the Group’s control.

Property investments are subject to varying degrees of risks. Values are affected (among other things) by
changing demand, changes in general economic conditions, changing supply within a particular area of
competing space and attractiveness of real estate relative to other investment choices. The value of the
property may also fluctuate as a result of other factors outside the Group’s control, such as changes in
regulatory requirements and applicable laws (including in relation to taxation and planning), political
conditions, the condition of financial markets, potentially adverse tax consequences, interest and inflation
rate fluctuations and higher accounting and control expenses. The Group’s business and financial
condition could be adversely affected by a downturn in the property market.

Real estate investments are relatively illiquid.

Properties such as those in which the Group invests are relatively illiquid and planning regulations may
further reduce the numbers and types of potential purchasers should the Group decide to sell certain
properties. Such illiquidity may affect the Group’s ability to vary its portfolio or dispose of or liquidate part
of its portfolio in a timely fashion and at satisfactory prices in accordance with its strategy or in response to
changes in economic, real estate market or other conditions. This could have an adverse effect on the
Group’s business, financial condition and results of operations.

Property valuations are uncertain.

A significant proportion of the Company’s total asset value comprises property and property-related assets.
If the property market weakens, the Company may have to write down the book value of the Group’s
properties with a corresponding loss recognised in the income statement. Property and property-related
assets are inherently difficult to value because of the individual nature of each property and the particular
terms of the agreements to which interests in those ventures are held. As a result, valuations can be
uncertain and there can be no assurance that the estimates resulting from the valuation process will reflect
actual sale prices that could be realised in the future. The market value of properties is generally affected
by overall conditions in the economies or countries where these properties are located, inflation and
changes in interest rates, which may in turn impact upon the demand for properties.

The Group has guaranteed owners of units in Park Plaza Westminster Bridge London a 5 or 6 per cent. annual
return (with the exception of two units in respect of which the guaranteed annual return is less than 5 per cent.) on
their investment for five years.

Marlbray, the wholly-owned subsidiary of the company which owns the freehold of Park Plaza Westminster
Bridge London, and the Company have guaranteed to the purchasers of units in Park Plaza Westminster
Bridge London that they will receive a 5 or 6 per cent. (with the exception of two units in respect of which
the guaranteed annual return is less than 5 per cent.) annual yield on their investment for a period of five
years from the date of completion of sale.

For the five year period of the guarantee, Marlbray is entitled to receive and retain all net income
generated by the relevant unit and if such net income exceeds the guaranteed return, Marlbray will have
benefited from the arrangement. However, if net income is less than the guaranteed return, Marlbray and
the Company will be obliged to make up any shortfall. Such arrangements may therefore have a material
adverse effect on the Group’s business, financial condition and results of operation.

3. Risks relating to the hotel industry

The Group is subject to certain risks common to the hotel industry, some of which are beyond its control.

The Group currently owns, leases, operates and franchises hotels in six countries. The Group’s operations
and the results of its operations are subject to a number of factors that could adversely affect the Group’s
business. The most significant for investors, and all material factors known at the present time are:

* a downturn in international market conditions or the national, regional and/or local political,
economic and market conditions in the countries in which the Group operates, which may diminish
the demand for leisure and business travel and meeting/conference space;

* increases in interest rates, which could affect the Group’s ability to negotiate future acquisitions on
favourable terms;
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* increased competition and periodic local oversupply of guest accommodation in the cities in which the
Group has hotels;

e changes in travel patterns or in the structure of the travel industry, including any increase in, or the
imposition of new taxes on, air travel;

* increases in operating expenses as a result of inflation, increased personnel costs and healthcare
related costs, higher utility costs (including energy) costs, increased taxes and insurance costs, as well
as unanticipated costs as a result of acts of nature and their consequences and other factors that may
not be capable of being offset by increased room rates;

e changes in governmental laws and regulations, including those relating to employment, the
preparation and sale of food and beverages, smoking, health and alcohol licensing laws and
environmental concerns, fiscal policies and zoning ordinances and the related costs of compliance;

*  high oil prices adversely affecting travel; and
* the adverse effects of the global economic downturn.

The impact of any of these factors (or a combination of them) may adversely affect room rates and
occupancy levels in the Group’s hotels, or otherwise cause a reduction in the Group’s revenues. Such
factors (or a combination of them) may also adversely affect the value of the Group’s hotels and in either
such case would have a material adverse effect on the Group’s business, financial condition and results of
operations.

Acts of terrorism have adversely affected the hotel industry generally, and these adverse effects may continue or
worsen.

Increased terrorist activities and the heightened threat of terrorism have had a negative impact on hotel
performance globally. The increase in acts of terrorism in general, and the targeting of popular
destinations and hotels for their concentration of foreigners in particular, have had an adverse impact on
business and leisure travel, hotel occupancy rate and RevPAR. Although the Group is to a certain extent
insured against loss caused by terrorist acts, the Group’s hotels may be adversely affected from time to
time by safety concerns and a significant overall decrease in the amount of air travel, which particularly
affect the corporate and premium segments that generally on average pay the highest room rates. The
uncertainty associated with the instability in the Middle East, the continuing “war on terrorism” and the
possibility or occurrence of future attacks, terrorism alerts or outbreaks of hostilities may give rise to an
increased negative effect on business and leisure travel patterns and, accordingly, the performance of the
Group’s business.

Terrorist incidents such as the events of 11 September 2001, the London bombings of July 2005 and the
wars in Iraq and Afghanistan significantly affected international travel and consequently global demand for
hotel rooms. Further incidents or uncertainties of this type would be likely to have an adverse impact on
the Group’s operations and financial results. In addition, although the Group has made preparations, and
conducted contingency planning, for such events there can be no guarantee that such preparations and
planning will be adequate in all cases and a major incident or crisis may prevent operational continuity and
consequently impact the value of the brands or the reputation of the Group.

The Group is exposed to the risk of events that adversely impact domestic or international travel.

The Group’s room rates and occupancy levels could be adversely affected by events such as epidemics,
travel-related accidents, travel-related industrial action, increased transportation and fuel costs, increased
transport related taxes and natural disasters (such as ash clouds caused by volcanic eruptions, earthquakes
and hurricanes) resulting in reduced worldwide travel or other local factors impacting individual hotels.

The Group is exposed to the risk of litigation from its guests, customers, actual and potential partners, suppliers,
employees, regulatory authorities, franchisees and/or the owners of hotels leased or operated by the Group.

The Group is exposed to the risk of litigation from its guests, customers, landlords, actual and potential
partners, suppliers, employees, regulatory authorities, franchisees and/or the owners of hotels leased or
operated by the Group for breach of legal, contractual or other duties. Although the Group’s experience of
such litigation has been limited, no assurance can be given that disputes which could have such effect
would not arise in the future. Exposure to litigation or fines imposed by regulatory authorities may affect
the Group’s reputation even though the monetary consequences may not be significant.
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The Group may not be able to increase or maintain the number of its properties operated by its franchisees or
pursuant to its management contracts.

Competition may generally reduce the number of suitable management, franchise and investment
opportunities offered to the Group and increase the bargaining power of property owners seeking to
engage a manager, become a franchisee or sell a hotel property. There can be no assurance that the Group
will be able to identify, retain or add franchisees for the Group’s brands or to secure management
contracts. There are also risks that significant franchisees or groups or franchisees may have interests that
conflict, or are not aligned with, those of the Group. Changes in legislation or regulations may be
implemented that have the effect of favouring franchisees relative to brand owners.

The Group is reliant on licences in order to carry on certain of its activities.

The Group is licensed to sell alcohol and certain hotels also hold entertainment licenses. There can be no
guarantee that these licences will be renewed in the future, nor that the Group will be able to obtain
licences for any new properties. Failure to obtain, or the loss of, any licences or non-compliance with any
licence could have a significant effect on the Group’s business, financial condition or results of operations.

Environmental and/or health and safety compliance costs and liabilities may have a material adverse effect on the
Group’s financial condition and operations.

As an owner and operator of hotels, the Group is subject to a variety of European Union, national and
local laws and regulations concerning environmental and/or health and safety (“EHS”’) matters. While the
Directors believe that the Group is in compliance in all material respects with EHS laws and regulations
currently applicable to it, there can be no assurance that the Group will not be found to be in breach of
EHS laws and regulations. The failure to comply with present or future EHS laws and regulations could
result in regulatory action, the imposition of fines or third party claims, which could in turn have a material
adverse effect on the Group’s results of operations, its financial condition and/or its reputation. In
addition, compliance with new EHS laws and regulations could require the Group to incur significant
expenditure that could have a material adverse effect on the Group’s results of operations, financial
condition or operations.

The Group’s owned properties were constructed at various times and, in some cases, on or in areas that
have historically been the subject of commercial or industrial use. As a result, hazardous substances (such
as asbestos) are or may be present within land or buildings at some of these properties. Development or
redevelopment of a Group’s property could also reveal the presence of hazardous substances. EHS laws
and regulations could impose obligations on the Group to manage, investigate, remediate, or pay for the
management, investigation, remediation of, hazardous substances, or pay compensation to third parties for
related damages in relation to such hazardous substances. While the Directors are not currently aware of
any issues regarding hazardous substances at any of the Group’s properties that would be likely to result in
material remediation costs, regulatory action or third party claims, there can be no assurance that
management, investigations, remediation or third party claims in respect of such matters will not arise
which could have a material adverse effect on the Group’s results of operations, financial condition and/or
its reputation. If an issue in relation to the presence of hazardous substances at any Group property were
to arise, and it were not remedied or not capable of being remedied, this may also adversely affect the
Group’s ability to sell, lease or operate the property or to borrow using the property as collateral.

4. Risks relating to the Group’s borrowings

The Group’s borrowings could have a significant impact on the Group’s business, financial condition and/or results
of operations.

The Group’s existing bank borrowings (which at 31 March 2011 were €393.6 million) could have a
significant impact on the Group’s business, financial condition and/or results of operations by:

e increasing the Group’s vulnerability to downturns in the hotel real estate market and the economy
generally;

* exposing the Group, or increasing its exposure, to interest rate risk;

e requiring the Group to dedicate a substantial portion of cash flow to debt service thereby reducing the
resources available for other purposes such as investment or distribution;
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e limiting, through financial and restrictive covenants, the Company’s ability to pay dividends or make
loans within the Group, invest in properties or financial instruments, sell assets, borrow additional
funds, issue equity or engage in transactions with affiliates;

* subjecting the Group’s assets to security interests or creating liens or guarantees thereby restricting
the Group’s freedom to deal with such assets as its sees fit; and

* placing the Group at a competitive disadvantage to less highly-leveraged competitors.

While there is no current intention to increase the maximum level of borrowings under the Group’s
existing facilities, were the Group to incur additional borrowings, the risks stated above would also apply to
these borrowings.

Failure to satisfy obligations under any current or future financing arrangements could give rise to default risk and
require the Group to refinance its borrowings.

The use of borrowings presents the risk that the Group may be unable to service interest payments and
principal repayments or comply with other requirements of its facility agreements. Under the Group’s
current financing arrangements, the Group is at risk of default on the occurrence of certain unexpected
events. Were any such a default to occur, the Company would seek to take steps to remedy the default
without delay (if the default is remediable) and/or to enter into discussions with the relevant bank
regarding a waiver of the default or an amendment to the terms of the facility. If such steps and/or
discussions were unsuccessful, the Group might be forced to sell some of its assets to meet such obligations
or seek alternative finance to repay such borrowings. Borrowings may not be able to be refinanced or the
terms of any refinancing may be less favourable than the existing terms of borrowing. For example, an
unexpectedly large decline in the value of a property owned by the Group may result in a breach of the
loan to value ratio specified in the Group’s banking arrangements or an unexpected decline in
performance may result in a breach of the required debt-service cover ratio, thereby causing an event of
default. In such a case, the lender could enforce its security and take possession of the underlying property.
Any cross-default provisions could magnify the effect of an individual default and could result in a
substantial loss for the Group. While the Group believes the following to be unlikely, unexpected material
adverse changes to the market values of the Group’s properties could result in the amount of refinancing
proceeds being insufficient to repay existing debt on maturity in full requiring the Group to fund the
payment of any shortfall thereby reducing the amounts available for other purposes such as investment or
distribution. Any failure to satisfy debt obligations could result in a default under the terms of current and
future financing arrangements, thereby having a materially adverse effect on the Group’s financial
condition.

The Group has borrowed and may borrow to fund its future growth.

The Group may need to borrow to fund expansion. The extent of any such borrowings, and the terms
thereof, will depend on the Group’s ability to obtain credit facilities and the lenders’ view of the stability of
the Group’s cash flow. Any delay in obtaining or failure to obtain suitable or adequate financing from time
to time may impair the Group’s ability to expand its hotel portfolio, which is likely to impact negatively on
the Group’s business, financial condition and results of operations.

5. Risks relating to the Shares
The Company’s two largest Shareholders, Euro Plaza and Molteno, have substantial control over the Company.

Approximately 43.6 per cent. of the Shares are held by Euro Plaza, a company controlled by Eli
Papouchado, the Company’s Non-Executive Chairman, and members of his family and approximately
18.8 per cent. of the Shares are held by Molteno, a company controlled by the Princeton Trust, a
discretionary trust for the benefit of the family of Boris Ivesha, the Company’s President and Chief
Executive Officer. Accordingly, such companies will have a significant influence in relation to matters
submitted to a vote of the Company, including matters such as the declaration of dividends, capital
increases, amendments to the Articles and the election and dismissal of Directors. This may result in the
value of the Shares being materially adversely affected. Furthermore, Euro Plaza and Molteno have agreed
to vote in a concerted manner as further described in section 12 of Part I of this document headed
“Relationship with key Shareholders”. The interests of Euro Plaza and Molteno may differ from those of
the other Shareholders. The relationship between Euro Plaza and Molteno, on the one hand, and the
Company, on the other, are governed by Relationship Agreements, further details of which are contained
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in section 13.1 of Part VII of this document headed “Related party transactions — The Relationship
Agreements”.

The Shares are expected to be admitted to a standard listing on the Official List and as a consequence additional
ongoing requirements and protections applicable to a premium listing under the Listing Rules will not apply to the
Company.

The Company will be listed under Chapter 14 of the Listing Rules (Standard Listing (shares)) and as a
consequence a significant number of the Listing Rules will not apply to the Company. Shareholders will
therefore not receive the full protections of the Listing Rules associated with a premium listing.

Listing Rule 14.3 sets out the continuing obligations applicable to companies with a standard listing and
requires that such companies’ listed securities must be admitted to trading on a regulated market at all
times. Such companies must have at least 25 per cent. of the shares of any listed class in public hands at all
times in one or more EEA States and the FSA must be notified as soon as possible if these holdings fall
below that level.

The continuing obligations under Chapter 14 also include requirements as to:

e forwarding of circulars and other documentation to the National Storage Mechanism, and related
notification to a RIS;

* the provision of contact details of appropriate persons nominated to act as a first point of contact with
the FSA in relation to compliance with the Listing Rules and Disclosure and Transparency Rules;

e the form and content of temporary and definitive documents of title;

e the appointment of a registrar;

* notifying an RIS in relation to changes to equity and debt capital; and

e compliance with, in particular, Chapters 4, 5 and 6 of the Disclosure Rules and Transparency Rules.

As a company with a standard listing, the Company will, following Admission, not be required to comply
with, inter alia, the provisions of Chapters 6 to 13 of the Listing Rules, which set out more onerous
requirements for issuers with a premium listing of equity securities. These include provisions relating to
listing principles, the requirement to appoint a sponsor, various continuing obligations, significant
transactions, related party transactions, dealings in own securities and treasury shares and contents of
circulars.

The Company intends, following Admission, voluntarily to comply with the Listing Principles set out in
Chapter 7 of the Listing Rules which would otherwise apply to the Company if it were to obtain a premium
listing on the Official List. The Company is not, however, subject to such Listing Principles and will not be
required to comply with them. The Directors intend to ensure that Shareholders are provided with
sufficient information in order for them to make an informed decision on any matter which they need to
approve, and the Directors will also take independent financial advice where appropriate.

The Company is not required, and does not intend, to appoint a listing sponsor under Chapter 8 of the
Listing Rules in order to guide the Company in understanding and meeting its responsibilities under the
Listing Rules.

The provisions of Chapter 9 of the Listing Rules (continuing obligations) will not apply to the Company.
Chapter 9 includes provisions relating to transactions, including, inter alia, requirements relating to further
issues of shares, the ability to issue shares at a discount in excess of 10 per cent. of market value,
notifications, and the content requirements of certain financial information.

Although the Company is not required to comply with Chapter 9 of the Listing Rules, it will voluntarily:

*  publish its preliminary statement of annual results (or the information from its annual financial report
that is required to be communicated to the media pursuant to the Disclosure and Transparency Rules)
through an RIS as soon as possible after it has been approved and in any event within four months of
the end of the period to which it relates and only after it has been agreed with the Company’s
auditors;

* notify an RIS as soon as possible after the Directors have approved any decision to pay or make any
dividend or other distribution or to withhold any dividend or interest payment; and
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e  publish its half yearly report to an RIS as soon as possible after it has been approved and in any event
within two months of the end of the period to which it relates.

The Company is not required to comply with the Model Code on Directors’ dealings in Shares set out in
Chapter 9 of the Listing Rules. However, the Company has adopted a share dealing code that is broadly
consistent with the provisions of the Model Code and will continue to follow such dealing code following
Admission.

The Company is not required to comply with Chapters 10, 11 and 12 of the Listing Rules (significant
transactions, related party transactions, dealing in own securities and treasury shares). Related party
transactions with Euro Plaza and Molteno (and their respective associates) are however required to be on
arm’s length terms under the terms of the Relationship Agreements (for further details see section 13.1 of
Part VII of this document headed “Related party transactions — The Relationship Agreements™).

Chapter 13 of the Listing Rules contains provisions relating to the content of circulars and is only
applicable to companies with a premium listing. Consequently, the Company is not required to comply
with the provisions of that chapter.

The Company confirms that, notwithstanding that upon Admission neither Listing Rule 5.2.5 (cancellation
of listing) nor the equivalent protection currently provided under the AIM Rules will be applicable, in the
event a cancellation of its listings were to be proposed, it would in any event seek Shareholder approval as
if Listing Rule 5.2.5 of the Listing Rules was applicable to it. Pursuant to Listing Rule 5.2.5 this will mean,
inter alia, that the Company would send a circular to its Shareholders containing certain information as
specified in the Listing Rules and obtain the approval of not less than 75 per cent. of its Shareholders in
the event that it proposes to seek a cancellation of its listing. It should be noted that the UK Listing
Authority will not have the authority to monitor the Company’s voluntary compliance with any of the
Listing Rules applicable to companies with a premium listing (and will not do so) nor will it impose
sanctions in respect of any breach of such requirements by the Company.

Standard listings have only recently been available for UK companies and relatively few UK companies
have come to market with a standard listing. Therefore it may not yet be possible to predict how UK
companies with standard listings will be viewed by analysts and institutional investors.

A company with a standard listing is not currently eligible for inclusion in any of the FTSE indices
(i.e. FTSE100, FTSE250 etc). This may mean that certain institutional investors are unable to invest in
the Shares.

Active trading in Shares may not develop.

Investors should be aware that the value of the Shares may go down as well as up and that they may not be
able to realise their investment. Although the Company has applied for admission of the Shares to the
standard listing segment of the Official List and to trading on the London Stock Exchange’s main market
for listed securities, and it is expected that these applications will be approved, the Group can give no
assurance that the trading market for the Shares will be more active than when such securities were
admitted to trading on AIM or, if developed, will be sustained following Admission. If an active trading
market is not developed or maintained, the liquidity and/or trading price of the Shares could be adversely
affected.

The price of the Shares may be volatile.

The price at which the Shares are quoted and the price which investors may realise for their Shares will be
influenced by a large number of factors, some specific to the Company and its operations and some related
to the quoted travel and tourism sector or quoted companies generally and which are outside the
Company’s control. These factors could include the performance of the Company, large purchases or sales
of the Shares, legislative changes affecting the hotel business sector, general economic, political or
regulatory conditions, or changes in market sentiment towards the Shares.

The results of the Company may fluctuate significantly as a result of a variety of factors, many of which
may be outside the Company’s control. Period to period comparisons of the Company’s results may not be
meaningful and investors should not rely on them as indications of the Company’s future performance.
The Company’s results may fall below the expectations of securities analysts and investors. In addition,
stock markets from time to time suffer significant price and volume fluctuations that affect the market
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prices for securities and which may be unrelated to the Company’s operating performance. Any of these
events could result in a decline in the market price of the Shares.

The sale of a substantial number of the Shares, or the perception that such sales could occur, could adversely affect
the price of the Shares.

The price of the Shares could decline as a result of the sale of substantial number of Shares in the market,
or could be held back by the perception that such sales could occur. Such perception also might make it
difficult for the Company to issue equity securities in the future at a time and at a price that it deems
appropriate.

If the Company is wound up, distributions to Shareholders will be subordinated to the claims of creditors.

On a return of capital on a winding-up, holders of Shares will be entitled to be paid out of the assets of the
Company available to members only after the claims of all creditors of the Company have been settled.

The Company may be unable to pay dividends.

The Company has not paid dividends since its Shares were admitted to AIM in July 2007. A number of the
Group’s banking facilities have been successfully refinanced and the Directors expect that the Company
will commence payment of dividends during 2012. However, the Company’s ability to pay dividends will
depend, inter alia, on the profitability of the Company and that of other Group companies. Accordingly,
the Company may be unable to pay dividends during 2012 or at any time in the future.

The future market price may not reflect the net asset value of the Group.

There is no guarantee that the market price of the Shares will fully reflect the underlying value of the
assets owned by the Group. As well as being affected by the underlying value of such assets, the market
price of the Shares will be influenced, amongst other factors, by the supply and demand for the Shares in
the market. Accordingly, the market price of the Shares may vary considerably from the underlying value
of the Group’s assets.

6. Risks relating to the taxation of the Group

Changes in tax laws or their interpretation could adversely affect the Group’s profitability and financial condition
and therefore the level of dividends the Company is able to pay.

The levels of, and reliefs from, taxation available to the Group may not be in accordance with the
assumptions made by the Company and/or may change. There can be no guarantee that the rates of
taxation envisaged by the Directors will be the ongoing rates of taxation paid by the Group.

Changes to the tax laws or practice in Guernsey, the United Kingdom, The Netherlands and/or any other
tax jurisdiction affecting the Group could impact on the Group’s profitability and financial condition and
therefore the level of dividends which the Company is able to pay. Specifically, any change in the Group’s
tax status or changes in tax legislation or tax treaties negotiated by those countries in which the Group
operates, or in taxation legislation or taxation practice in Guernsey, the United Kingdom, The Netherlands
or any other tax jurisdiction in which the Group operates could affect the value of investments held by the
Group or affect the Company’s ability to pay dividends or alter the post tax returns to Shareholders.
Further, if the assumptions made by the Company as to taxation relief available do not prove correct, the
level of dividends the Company is able to pay may be adversely affected. There can be no guarantee that
the rates of taxation envisaged by the Company will be the ongoing rates of taxation paid by the Group.

Whilst a general guide to UK and Guernsey taxation is contained in sections 14 and 15 respectively of
Part VII of this document headed “United Kingdom taxation” and “Guernsey taxation”, respectively,
investors should not rely on such general guidance and should seek their own advice.

Subsidiaries and associates of the Company are subject to income tax in their country of domicile in
respect of their income. The basis on which they taxed and the rates of tax may change. Such changes may
lead to higher taxes than assumed by the Company being paid.
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Changes to the tax residence of the Company and other members of the Group could adversely affect the Company’s
financial and operating results.

The Company is considered resident in Guernsey. In order to maintain this status for tax purposes, the
Company is required to be centrally managed and controlled from Guernsey. The composition of the
Board, the place of residence of the individual Directors and the location(s) in which the Board makes
decisions will be important in determining and maintaining the Guernsey tax residence of the Company, as
far as the authorities in these other territories are concerned. Although the Company is incorporated in
Guernsey and the majority of the Directors currently reside outside the United Kingdom and The
Netherlands, Board meetings must not be held inside the United Kingdom or The Netherlands and major
decisions by the Company, including substantive decisions regarding the control and the policy of the
Company must be taken only at such meetings outside the United Kingdom and The Netherlands or the
Company could acquire dual tax residence, by becoming tax resident in either the United Kingdom or the
Netherlands as well as remaining Guernsey tax resident. Management errors relating to the manner and
location of the management and control of the Company could potentially lead to the Company acquiring
tax residence in the United Kingdom or The Netherlands, which would have a material adverse effect on
its financial and operating results and returns to Shareholders. The Company will ensure that as far as is
possible subsidiaries are resident for tax purposes only in their country of domicile.
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EXPECTED TIMETABLE

Each of the times and dates is subject to change without further notice. References to a time of day are to
London time.

Publication of this document . .. .......... ... ... ... .. . ... ... .. 24 June 2011
Delisting from AIM .. ... ... .. . 8.00 a.m. on 30 June 2011
AdmISSION . . . oo 8.00 a.m. on 30 June 2011

NO ACTION TO BE TAKEN BY SHAREHOLDERS

Shareholders are not required to take any action upon receipt of this document. The Company is not
issuing any new Shares nor is it seeking to raise any new money in connection with Admission.

This document has been published solely to enable the Company to obtain admission of the Shares to the
standard listing segment of the Official List and to trading on the London Stock Exchange’s main market
for listed securities.

Forward-looking statements

Some of the statements in this document include forward-looking statements which reflect the Company’s
and/or the Directors’ current views with respect to financial performance, business strategy and future
plans, both with respect to the Group and the sectors and industries in which the Group operates.

Statements which include the words “expects”, “intends”, “plans”, “believes”, “projects”, “anticipates”,
2 13 2 (13 2 (13

“will”, “targets”, “aims”, “may”, “would”, “could”, “continue” and similar statements are of a future or
forward-looking nature.

All forward-looking statements address matters that involve risks and uncertainties. Accordingly, there are
or will be important factors that could cause the Group’s actual results to differ materially from those
indicated in these statements. These factors include but are not limited to those described in the part of
this document entitled “Risk Factors”, which should be read in conjunction with the other cautionary
statements that are included in this document. Any forward-looking statements in this document reflect
the Group’s current views with respect to future events and are subject to these and other risks,
uncertainties and assumptions relating to the Group’s operations, results of operations and growth
strategy.

These forward-looking statements speak only as of the date of this document. Subject to any obligations
under the Prospectus Rules, the Listing Rules or the Disclosure and Transparency Rules, the Company
undertakes no obligation publicly to update or review any forward-looking statement, whether as a result
of new information, future developments or otherwise. All subsequent written and oral forward-looking
statements attributable to the Group or individuals acting on behalf of the Group are expressly qualified in
their entirety by this paragraph. Prospective investors should specifically consider the factors identified in
this document which could cause actual results to differ before making an investment decision.

No statement in this document is intended as a profit forecast and no statement in this document should
be interpreted to mean that the earnings of the Company and/or the earnings per Share for the current or
future years would necessarily match or exceed the historical published earnings of the Company and/or
earnings per Share.
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PART 1
INFORMATION ON THE GROUP
1. Introduction

The Group’s main activities are owning (and in some cases, developing), leasing, operating and franchising
full service four-star, four-star deluxe and lifestyle hotels in major gateway cities and regional centres
primarily in Europe. The majority of the Group’s hotels operate under one of two distinct brands, “Park
Plaza Hotels & Resorts” or “art’otel”.

The Group’s portfolio of owned, leased, operated and franchised hotels comprises 38 hotels offering a
total of 8,315 rooms. Of these, 2,868 rooms are in properties owned by the Arenaturist Group, one of
Croatia’s leading hospitality groups, in which the Group has a minority interest. The Group is also working
on projects relating to three new hotels and an extension to an existing hotel which, together, are expected
to add a further 693 rooms to the portfolio by the end of 2013.

The Group has rights to two brands:

e “Park Plaza Hotels & Resorts”, in relation to which the Group has an exclusive licence to use the
brand in 56 countries in the EMEA region, through a territorial licence agreement with Carlson, a
leading US travel and hospitality company. In addition to the brand itself, the Group’s relationship
with Carlson allows it to benefit from Carlson’s global brand infrastructure, reservation system and
sales and marketing platform; and

e ‘“artotel”, which the Group owns subject to certain rights in favour of a third party as described in
section 4 of this Part I headed “The Group’s brands and intellectual property rights — art’otel”.

2. History of the Group

The Group was formed in July 2007 through the combination of certain hotel assets of the Red Sea Group
(which is ultimately controlled by Eli Papouchado, the Company’s Chairman, and members of his family)
and the hotel operating interests of the group of companies controlled by the Princeton Trust (a
discretionary trust for the benefit of the family of Boris Ivesha, the Company’s President and CEO). These
two groups have an aggregate shareholding of 64.5 per cent. in the Company. Eli Papouchado and Boris
Ivesha have a long history of working together, dating back to 1989 when Park Plaza Eindhoven was
acquired by the Red Sea Group and was subsequently operated by PPHE, a wholly-owned subsidiary of the
Company previously owned by the Princeton Trust. Since the Company’s flotation on AIM in July 2007, it
has grown both organically and by means of acquisitions and joint ventures. The key events in the Group’s
development since its IPO are outlined below:

February 2008
The 398 room Park Plaza County Hall London was opened on London’s South Bank. The Group operates
this hotel under a management agreement with no ownership interest.

February 2008

The Group acquired the 66.7 per cent. of Marlbray which it did not already own. As a result, the Group
attained control of the prestigious Park Plaza Westminster Bridge London, which opened in 2010. The
hotel has a total of 1,019 rooms (of which 535 have been sold to third party investors), making it one of the
largest hotels in London, and also has state-of-the-art conferencing facilities.

March 2008

The Group entered into a joint venture with Aldersgate Investments Limited to develop a new hotel under
the art’otel brand. The hotel will be located in Hoxton, a fashionable area on the edge of the City of
London, and will offer guests several hundred rooms and suites, as well as a choice of restaurants and bars.

April 2008

The Group acquired a 20 per cent. interest in Bora, which owns 74 per cent. of Arenaturist, a Croatian
public company, and 100 per cent. of three Croatian private companies. These companies together own
eight hotels and five apartment complexes and have ownership interests in eight campsites in Istria,
Croatia.
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May 2008
